
1. BA3CKGROUND'

:o'ls commercial tradition dates back to the prehispanic era,
bauically two types of product exchange coexisted: the

>or markets, which periodically grouped together a myriad
Brs and buyars to exchange a wide, variety of gooda, and the
Ltutionalized trade between two communities according to
Luosly negotiated agreements. Later, in colonial times,
Do~r mnarkets continued to abound, but they vere also organized
Losed areas and amaîl shopa. Foreign trade also vas extremely
:tant to the colonies, in particular with Spain and other
Pean countries.

ig the l9th century, a major change took place in the
zriction of markets and stores, with the generalized use of
L and cernent, which allowed for the construction of larger
Ihigher biuldi.ngs to house commercial establishments. Large
ats arose -throughQut Mexico, as well as thie f irst department
B -"La Ciudad de M6éxicoll- which sold textiles and men's
iing. Urntil the mid 1880's Mexico falloved a very
,ctipnist foreign trade policy, prohibiting the importation
iny goods and iimpcuizg very friqh tariffs and duties. However,
Ben 1876 and 14911, the period of Porfirio Diaz, commerce
rished through the influx of large foreîgn capital
3tments, which were nov perrnitted in Mexico, mostly British

tils),French (clothing), German (hardware) and Spanish
-essed f oods). Departmnt stores arose around 1890, which
wed to buy larger quanti.ties at better pricçes and to supply a
r variety of goodp m~ore cheaply, and at f ixed prices, to the

ir. The f irst department store -El Palaci9 de Hierro- vas
led in 1.891, based on the French model.

revoluionary period sav the closure of many establishments
a shortaqe of tradabl. goods. This brought about government
rventi.on to provide basic~ foodstuffs to the population. By

f pproximately, commerce began tp grov again and by 1924
a~ were 100,85, stores, 14,608 of vkd.ch were locatad in Mexico

. n addition to the major 4epartment stores, be1tween 1940
1950, the f irst sup.rmarkets ar<ose, copying other countries'
rnization trends. The first self-service store vas opened in
zo in 1936 by Jaime F. Garza and vas called Supermercados

1later kcnowrn as SUMESA. Presently, commerce represents 26%
:Dtal GDP, there are over 2,000 large self-service, department
specialty stores in addition to a myriad amaîl stores, adding
D over 700,000.

ECONRICENVIRONENT

the objective of reducing the inflation rate, the Mexican
orities implemented a stabilization progran in 1988, called


