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NewAs of the arts
Art sîgns of the times

According to CRAC News, a bi-monthly
nlewsletter published by the Council for
nSsiness and the Arts in Canada, major
Corporations are commissioning well-
known artists to do advertising signs both
for inside the Galleria - the enclosed
sPace which is the trade mark of the
ýaton Centre in Toronto - and on the
(Outside wall on Yonge Street.

So far outside, there are two electric
Slgns: one for Coca-Cola Lirnited created
by Don-Jean Louis, an artist who usually
has his work shown in Toronto's Electrîc
Giallery, and another larger one by Michael
layden of London, Ontario, for Uniroyal.
80tir of tirese signs are strikingly different
fromn the sigils seen on Yonge Street.

Inside, Joyce Wieland has done a
quilted irangîng in tire form of a shoe and
jean.clad leg, which, in bright prirnary
VOlIours, proclaims that the shoe is made
by Bata Limited. Close by is a revolving
'lurninum dlock in the shape of a quartz
IrYstal designed for Timex Canada by
Nobuo Kubota.

At the otirer end of the Galleria is a
large acrylic painting of socks in the
Sh1ape of a flower done on beiraif of

McGregor Socks Limited by Robert
Markle, who exhibits at tire Isaacs Gallery,
and is one of tire people who iras just cre-
ated Arts Sake, a new art scirool in Tor-
onto.

Art Collection Canada is responsible
for the idea of using recognized artists to
create advertising signs and Cadillac Fair-
view, tire joint owners of tire Eaton Cen-
tre, are happy with tire resuits.

Withîn a very short time, a computer-
controlled sign of coloured neon tubing
designed by Robern Arn will advertise
tire Toronto Dominion Bank; Gerry
Zeldin is working on a Swedish lake scene
to advertîse Orrefors Swedisir glass, and
Panasonic will have a brass and stainless
steel relief designed by artist Gino Lorcini
portraying tire higir fidelity sound wave.

Other Canadian artists who have sub-
mitted ideas include Greg Curnoe, Ken
Danby, Michael Snow, John Boyle,
Graham Coughtry and Dennis Burton.

Osmar nominations for NFB

The National Film Board of Canada iras
received four nominations for this year's
Academy Awards, to be presented in
Hollywood on April 3.

Two of tire nominees, Sand Castie and
The Bead Gante, are in tire animation
category, wirile 1'il Find a Way was se-
lected in tire live action short section and
High Grass Cfrcus was chosen in tire docu-
mentary feature competition.

Tire Film Board iras received 45 Aca-
demy Award nominations over tire years,
winning Oscars for C2hurchsll's Island and
for Norman McLaren's Netghbours.

Sand Castie, by Co Hoedeman, iras al-
ready won tire Grand Prize attire eleventir
International Animation Festival in
Annecy in France. Its central ciraracter
is tire Sandman wiro sculpts creatures out
of sand, wiro go on to build a fairy-tale
sand castle, but not necessarily to live in
it irappily ever after.

ln The Bead Gamne, animator Isiru
Patel arranges and manipulates tirousands
of beads into creatures botir mythical and
real to examine man's competitive nature
and show irow ire iras striven tirrougir tire
ages to assert iris power over otirers in an
attempt to survive and conquer.

High Grass Circus, directed by Torben
Scirioler and Tony lanzelo, tells tire story
of tire only Canadian tent circus in
existence - tire Royal Brotirers Circus.
Co-director Ianzelo was also nominated

for an Academy Award last year for
Blackwood.

Director Beverly Shaffer's ll Find a
Way is about a nine-year-old girl who,
though afflicted by a congenital condi-
tion tirat affects her legs, wallcs witir
crutches and a brace, swims with her run-
ning shoes on and plays basket bail from,
a wheelchair.

Theatre Ontario proud of itself

Theatre Ontario, with tire help of the
Ministry of Culture and Recreation, the
Ontario Arts Council, and tire Canada
Council, created jobs for hundreds of
people in Ontario's theatre ,community in
1977.

Through the Community Theatre
Training Programn, $80,000 is given each
year to Ontario~s commumity theatre
groups, enabling thema to hire profes-
sional directors, designers, and workshop
leaders during tireir seasons. In tire cur-
rent year, at least 150 professional
tireatre people will receive employment
tirrougir this prograru.

In tire Youth Theatre Training Pro-
gram, $45,000 will be used for tire
salaries of theatre professionals hired to
conduct various projects around tire pro-
vince. In 1977, 145 young people from
tire ages of 15 to 25 also irad jobs created
for tirem from tirese programs.

The Professional Threatre Apprentice-
ship Program paid over $30,000 in 1977
to 19 young people to assist them in
securing training apprenticeships witir
professional companies.

The anal Theatre Ontario sunimer
courses whicir hire numerous tireatre pro-
fessionals for tireir workshops, tire week-
long Ontario Theatre Festival which in-
volves close to 5,000 tireatre people from
ail over tire province, and Scene Changes,
Ontario's leading tireatre magazine whicir
uses scores of free-lance journalists and
artists on a regular basis, are further ex-
amples of a successful effort to stimulate
tireatre and tire economy.

Arts brief

The Royal Whiipeg Ballet will per-
fonii lu New York for tire first time on
Marcir 28. Tire seven performances wifl
take place at tire 55th Street Threatre,
home of the Joffrey Ballet and Alvin
Ailey Dance companies.
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