A broad selectlon of export-trade htera—

= ture is avaﬂable through the InfoCentre. = -

such as country guides, sectoral studies,

- specific market analy515 and a'subscription
..to CanadExport, the Departments twice:
. " monthly export news magazine, avaﬂable
. .free of charge to export orlented people _—
: across Canada ' S

'INFOCENTRE .
- Fax: (613) 996-9709"

. Telephone: 1-800-267-8376 or ~ -
. (613) 944:4000 (Ottawa/Hull) -
L 'Famek (613) 944—4500

'(2) Internatlonal Trade Centres

Intematronal Trade Centres (ITCs) are

o the delivery point in Canada’s- regions for ._
- the trade development programs and ser— -
© vices of DFAIT. : S

Internahonal ’l‘rade Centres are located

- within the regional offices of Industry R
" - Canada, and are distinct units managed by a- .
* senior trade commissioner from DFAIT. ITC - .

.- offices have been established in Vancouver,

S ‘Edmonton, Calgary (subofﬁce) Saskatoon
.. Winnipeg, Toronto, Montréal, Moncton, -
_Charlottetown, Halifax and St. John's. ITCs’ -
~ offer a full range of tradé dévelopment ser-

vmes to Canadlan compames mcludmg

Export Counselllng

..~ Trade commissioners prov1de professmnal ol
* counselling to assist firms in the develop- -
‘" ment of their international marketing plans
. Trade commissioners can assist new
exporters in developing an export entry strat- .
~ egy‘and work with experienced exporters to Bk
refine their approach to specific markets. ‘
- _They can also advise on the trade. fa1rs and
‘missions sponsored by DFAIT 3

| ”'."Programs .

ITCs are. respon51ble for the dehvery of

1z

1. ',prov1de mput to the Access North Amenca
" (ANA) program and the Technology Inflow. -

Program (TIP); and recruit local firms for -

- participation in DFAl'I‘s worldWlde falrs and -
' | missions program

N Semmars and Workshops

f' ITCs arrange and sponsor a variety of
seminars and workshops on the fundamen— o

" tals of exporting, federal trade programs and. - - .

*export market opportunities. They also spon-.

~| *_sor special interest programs dealing w1th
. “such topics as the North American Free' -

Trade Agreement [NAFTA) and ‘Pacific 2000

' In addition, with sufficient notice, [TCscan .
| -make available’ speakers to parhmpate in -
o4 locally orgamzed export events ’ o

WIN Exports Trade lnformatlon

B Network

_Firms can reglster in the WIN Exports o

‘data bank, a sourcing tool used by o
Canadian trade offices worldwide. This data o

- bank is updated regularly and keeps trade
-'commlssmners abroad aware of Canadian -

.| - companies’ capabilities and interests, thus -
~increasing their ¢hances of gammg access. -

to valuable trade leads

j‘.AOther Serwces

-ITCs also prov1de access to the services.

- offered by the-Export Development .E
" Corporation (EDC) (export financing and- - - -

. "insurance), the Canadian International
 Development Agency (development-assxstance' '

contracts in developing countries) and other

“government departments and agencies such
" .as the Canadian Commercial Corporation

‘ (government to—government contracts
,mcludrng u. S defence procurement)r RS

: Informa.tlo'n a_nd-Puincatio'ns '

On behalf of the Department of F orelgn

' ﬁ'the Program {for Export Market Development A Affalrs and Internatlonal Trace. ITCS s

~ (PEMD) and the New Exporters t6 Border
. States (NEBS), New Exporters Overseas = -
B} '(NEXOS) and New Exporters to Mexrco '
" (NEWMEX) programs In addltlon they

|- .vide a wide selection of trade pubhcatlons
These include country market profiles,
_global market opportunity reviews, “how to”

guides, trade statistics and mformatlon on f 4

ol mternatlonal trade. falrs



