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sients, and people donî't stav long in a depIIt if they can hel)p it,
and those who do are not genîerally townlspeople.

Stereopticon advertising somietines is valuable, but is lot
generally worth as uticl as is charged for it. It is of too
trainsielit a chiaracter.

The advertiseient in the regular newspapr geierally pays.

l'ie advertiseient in anything else mîîay or may not pay.
Fromî one.lalf to three.muarters of the advertising appropria-

tion shiould go into the regular nîewspapers, the balance into
catalogues aid other printed mîatter.

AMERICAN STYLE SUGGESTIONS.

The present indications all tend towards a very late light
weighit season, and it is douhtful if any sanpiles will bc shown
hefore the first of August.

hlie uncertaiity of the tariff schedule is one of the principal
causes of this backward season.

le coid spring has also lad a tendency to make the open-
ing later, for retailers are not doing a brisk business in light
weights as yet, and the wholesale buyer has to regulate himself
accordiigly in his puirchases.

One of the biggest selling things in fine worsteds, and which
will be in denand this season, is a fine hair line ; this hair line
should be niade by weaving the fabrics on a three harness
twill; two up and one down. l'le dressing to be two dark, one
light, in both warp and filling. These saimples should be woven
with light colored lines and dark grounds, principally black.

In worsteds the neat effects in grays a nid grayislh blues will
be the best sellers, and soie wide stripes, the stripes being
foried hy the weave, should le introduced in the line, as there
will bc a call for wider effects in fine trouserings.

Saxony finish goods are coning into extensive use, and in
this class of goois the colors shîould Ie lighît and niediuni ; the

principal object to be obtained in niaking these goods is to
niake a firn weli-felted fabric. Teli styles cati be a little more
decided, as tliey will sell in this fabric.

Velvours arc comting into style and they will be in demand.
The styles shoild bc iainly in dark colors using black and dark
blue grouind exclusively. These goods cati be mîade in a great
variety of styles, and the widest plaid effects will sell, as they
will be used for children's suits.

Serges. black and bluc, such as those made by the Wauskuck
and Wasiinigtot Mills Co., will seil readily, as there is a place
n the market for cheap falrics of this character, if they are
made firni. Weiglt should be about twelve ouices.-Textile
World.

A TIME FOR BARGAINS.

'hevre are tinne% for retailers to lay stress on the offering of
bargains, and times for gettinîg the full price for seasonable and
salable gXos, It only opels up a wrong path to try to impress
slîmppers with the idea that they cati buy goods below their
value while there is a heallthy demand for them. Wlen the
scason begins, shoppers nist have, or they think they nust, nîew
gowns, hiatt, wraps, etc. Then they will pay a fair price for
what they purchase, as the need, real or fancied, is pressing.
Then is the time for the retailer to iake a profit that will stand
as a backcr when hie selis goods at cost later in the season.
When everything is new and freshi and every woman's clothes

appear shabby to lier, and hefore the shoppcrs have had time to
get around the stores and compare prices and values, then is the
haynaking season for retailers, and bargains should not be
mcntioned.

Vait until everything has been seen and shoppers have had
the keen edge of their appetite taken off, and then cut prices
with a sharp knife and sell short.lived goods at bargain prices.
At the close of the season, no inatter what time of the year it
may be, there is in every store stock that nust not be carried
over. These goods arc better sold at cost than kept, and must
be got rid of before niew goods for the coming season are opened.
It is expecting too nuch of human nature to think that a shop-
per will buy sumnier dress goods in September, while you are
calling her attention to the merits of new and novel winter
goods. Ilad you lowered the price of the sumnier naterials in
july, probably she would have bought them. There are nany
shoppers who never have the money to buy ahcad, and these
cati always be caught with bargains at the right time ; but do
not cut prices wlen better oncs can prevail.-Dry Goods Econ-
onist.

SOME MERCHANTS...
kav ge co re in tmc ne twik a year, %etfy rtheir i ookkeeper's

worlc. >ugge.t impmromnt%, and peepare îhetr bmaance .heet andi

re ene acount. It's o nd for both bookke e and firn. i do

si fut Wtth large and mnalt concern, Tel. 8ot.

A. C. NET, chatered Accounitantt. a char"h %S., Toerto

Robert Flaws
MýANUFACTURE-RW' AGENT.

Reprtse.ti.g E.gisk, germa., Pre.c. Swt.s. United liates,
and Ca.dlait Mumntuorers.

72 BAY ST., TORONTO.

Gold Medalist Dyers
AI kindi of Vry Goor. in thw*iece MU.DTED,
pmanU» Mad T

MIlInery Goodu Supeci, Carnent nyeing and cleaning in

OMtrich Featherni ail st brancha. Vrïel cleéasiag

BRITISH AMERICAN IYEING COMPANY
OFFics 'cil St., MontreiL g King street Eau. Toronto

12 t ttw. 47 John St.. (htebe-

jt!.Mt Ag.t.o. Letter Addre,, Box ,k. siontreal
sanaginr l'artner. or go King St. Fa-si, Toronto.

Menzie, Turner& Co.
...- A. R. McKinlay & Co

.t tAUFACTURERs OF

WINDOW SHADES
Certain loies and Brass loie Triasiangs,

Spring Rollers, Laces and Friages.
24 BAY STREET

&" ."••* Toronto, Ont.
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