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WE REO FOLK BELIEVE—have always believed and
from the first have based the Reo Policy on the belief—
that ultimate supremacy in the automobile industry will
redound to that concern that has the most scrupulously
fulfilled its obligations to its customers.

XTMATTERSNOTwheth«thueoblipﬁmmn—
sumed in writing or merely implied in transactions as
betveenmanmdmn,theRooFolkhoidﬂunnmed.

OF COURSE YOU KNOW-—all the world knows—that
the Reo Motor Car Company is financially one of the
strongest automobile companies in the world.

ANDYOUK‘!OWthntithnhooneo(thepionminthe
industry~no!hatﬁn-ndnlnm1¢thhnotduemlucky
dmncznortolbridpedodofplmpuiw.

REO STANDING—financially and in the hearts of bt y
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Reo the Fifth

“The Incomperable Four”

Bl]’l‘ALLmATwouldmtmttuifthebmrtofReo
were not sound,

IT WOULD NOT MATTER how much money there was
bucko(‘theRco[\umteeifthmwmnot-bReo
Integrity and Reo Good Intent,

NOR WOULD!TMATTERho‘bm.dt.heexperktre,
nothowmthclkiﬂofkeoemlfmtlkmwm
applied to designing for “selling” rather than for service,

THAT 1S WHY, the Reo Folk and their ideals,
yw'ﬂfedmmlxﬂn‘ukeom-nyoﬂ:um
ofll'mihrlheorpriudn-.

SPEAKINOOFSIZE—doywmth-bi‘.uﬂ
a8 beautiful car is that New Reo Six?

IT'S A FULL 7-PASSENGER CAR—126-inch wheelbase
mdmcmﬂkvulprinp,dvu" t!\eﬁlll‘m
space and the utmost in huxurious qualities,

DEMAND 1S TRE US—and output of this
7-passenger Six is limited. So if you'd have the most
Iy i i and the i

hthemkoflpolicyﬁmlyfwndedhlhebe!inm
mmdywrﬁedmtthmm:ulmgpeﬂodofym
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REO MOTOR CAR COMPANY, LANSING, MICHIGAN, U, S. A,

ng car the
ReoFolkhmevutnmedmt,ywradernhmldbeh
our hands at once, ‘l‘od-y'nn’tbenminmmolm

(e




