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A -WANURE SPREADER iii like a ch,in-
as stii îîg as its ocakest part. Don't ]et
oie or fi% o "exclusive feattires" Influence

Yîil-dîîî't be iîîllîîciced by frills or fancicu. Be
balte that thîe slpreziîer You bîîy is substantially
bu ilt ail over-wjtliout a weakness anywhere.

If you wvant to be faire of sîîch a spreader-see
that the I H C trade-îniark iu un the nu1e you buy;
then you suit knov that file nmaîcriai, the princi.
pie, anîd the construct ion are right. Tis trade.
mark is backed by a company that can flot afford
tu risk its reputation by offering inferior or ineffi.
cictît machines.

IHC masure spreaileru are et provedl value-proved
mri.macr.Tiiiisaia ef usrs testily tl, 1 il C sulie.

riiiriiy. Iavirsllgatiln bringu t0 iglit aIie shiticable ab-sente oftfroriilicsu,îie g(î:irwirls, the fe, love,.s, thre perfectwîrin ig Ohiron, thre wride range~ f fiedil, flilglît draft
and tali lter advau,iies wliii h ;--. madle 1 il C Spread-ers lthe cliive, of ait wiIîo htuctgaîe tliiriiugl>.

Yoiu wlt alîo nite thaI thcre lszza 1 i C sprender of astle anît sîco ta meut pir pit tittitar reqoiremeon.,. CornKing siire.iiers are cf lire teinra oprlia typre. Cl«erihdspreaderu havee esîcuê atr.n. EiclîstylIeilumil, lu sîzctramn 30 to 70 biels c.11i.city. Lime hiods for secd-liig inoi, etc.-iiiî drilir îrg attach otenle for diutributing
masure ln riiw., are firaiied on spetial order.

Laet 1, H C local derici. tell yiia at ilubout 1 H Cspre.ders. Lot hlm titI yîîî why It lu bout for )-ou tii la-veot n le a 1 il C foîr greatest retîtron. fiet catalogues
fria him, or, write nearrc., bîrandli lu.,.
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