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RUBBER MEN SEEK
T0 LOOSE GRP OF
BRITISH MONOPOLY

U. S. Manufacturers Plan a
$50,000,000 Corporation to
Produce Raw Material for
Themselves.

__ Washington, March 5—More than

200 tire and rubber manufacturers,

meeting in session here Tuesday, adopt-
ed measures paving the way for Amer-
fcan independence of the British East

Indies rubber growers, said to be seek-

ing to control the world market by
restricting production. :

It was predicted by leaders of the
movement, which has the co-operation
of Congress and the Administration,
that formation of a huge developnfent
corporation, h a capialization of at
least $50,000.000, will be authorized be-
for the conference breaks up, probably
tomorrow. ‘

The interested American rubber' men
contemplate having the necessary ma-
chinery ready to take immediate ad-
vantage of the results of the survey of
potential -producing regions, which is
authorized through the $500,000 appro-
priation carried in the deficiency bill
passed by the House.

Fear Restrictions of Output.

The ‘meeting here, organized largely
by Harvey 8. Firestone, is the second
step taken by the industry and the
government following - the announce-
ment that the British growers, who
have cornered about 85 per cent of the
world output, the great majority of
which comes to the United States, plan
to curtail production to about 60 pe
cent. :

Two resolutions adopted-at the meet-
ing today protested against the Brit-

; jsh production restriction and author-

ized a committee of five manufacturers
to co-operate with Secretary of Com-
merce Hoover and the government in
the proposed world investigation, which
has the object of fostering a new
American capitalized rubber production
“industry. i

Among the prominent speakers be-
fore the two sessions today were Sen-
ator Medill McCormick, of Illinois;
Major General Frank Mclntyre, chief
of the bureau of insular affairs, and
Secretary of Agriculture Wallace. Sec-
retary Wallace offered the manufactur-
ers the services in his department,

Philippine Rubber Urged.

General McIntyre declared the Phil-
ippines ‘can be madé to produce more
than enough rubber to supply the needs
of the United States and that Governor
General Woods has adopted a far-
sighted policy, which is doing much to
remove any discouragements which
might be encountered.

Mr, Firestone stated that the crisis
facing the rubber industry of the
United States is aggravated by the re-
cent English legislation effective No-
vember 1 restricting the exportation of
crude rubbér from the Far East.

America should eventually have its
own source of rubber supply, Mr. Fire-
stone said, pointing out that the Phil-
ippines furnished soil and climate equal
to those of the Far East. He also in-
dorsed closer co-operation with South

.« America. .

\.. THE MONEY MARKET.

; (Toronto Globe.)

Canadian banks, among other finan-
cial institutions, have been heavy pur-
chasers of gilt-edged securities during
recent weeks anfl their support has
been largely responsible for the rapid
advance of the market. The fact thap
banks are able to accumulate funds in
such quantity as to necessitate tReir
employment in other channels than
those of trade and commerce indicates
that general business is stil being con-
ducted on a restricted scale. The easi-
ness of money at this particular time
is explained by the fact that funds are
now finding their way into the hands
of the banks from farming ang grain
interests who were large employers of
capital during the autumn months, Fol-
lowing the harvest the resources of the
banks were fully taxed in supplying
funds in sufficient quantity to provide
for the expeditious movement of crops.
Eventually this money was transferred
by the farmer to his merchant in pay-
ment of goods, to the loan company on
account of mortgages outstanding and
to the bank, perhaps, in the form of
deposits or in full or part repayment
of loans previously advanced. From
these various sources funds have been
pouring into the coffers of the banks,
a customary procedure at this par-
ticular season, and, perhaps, .on more
conspicuous scale this year because of
the very abundant harvest in the West
and the larger demands that it created.
A number of industrial concerns, too,

, have taken advantage of the buoyant
bond market now prevailing to float
bond issues, and raise funds for the
specific. purpose of wiping off obliga-
tions due the banks. The demand from
industrial and commercial sources for
accommodation is ,not particularly
pressing at the moment, although busi-
ness is being conducted on a more sub-
stantial scale than a year ago. For this
reason banks are required to investigate
funds to the best advantage whether
jt be in gilt-edged securities or in the
call loan market. As a call loan mar-
ket does not exist in Toronts, some
banks have followed the practice of
forwarding thair surpluses in New
York where they wse readily employed.

The contents of Morrell’'s garage,
consisting of office equipment, garage
fixtures and tools, were sold at bailiff’s
sale on Saturday afternoon. About
$418 was realized, and the costs

amounted to about $40. The sum of |

$400 was due for rent.” Cars not be-
longing to Mr. Morrell, which had been
seized, were released on Friday.

RRITANNIC UNDERWRITERS
AGENCY

FIRE and AUTOMOBILE
INSURANCE

CAMPBELL & DAVIDSON
42 Princess Street

* FIMAGAL

NEW YORK MARKET.

(By direct private wire to McDougall
& Cowans, 28 King street, city.)

New York, March 5.
Stocks to twelve noon.

Open High Low
ALChIBOR Siiiiv. .o 105'5 105Y% 105
Allied Chem ..... 763 177 76,
Allis Chalmers ... 50% 50Y% 50%
At Gulr ool ... B % 21
Am Int Corp .... 28Y, 28Y, 28Y,
Am Loco .........126% 1288, 126%;’
Am Smelters ..... 683 68
Asphalt ...... . 47 47
Am Telephome ...1253; 1253% 1253
Anaconda ...... .. 52% 523, 52%
Balt & Ohio ...... 55%, 553 B5Y
B’ﬂd Foes. . ...... .188%, 1897%; 188Y%,
Beth Steel B ...... Y. 7% 7%
Butte & Sup ..... 87 87 . 81
Bosel cilsi.ilo., 51% 50
CPR 147V, 147% 147%
G i 102%; 1023 101%
Chandler ... 2% 2% 12%
Cen ;‘eather ..... 31% 88 87Y%
Cuban Cane ...... 18% 181 18%
Cuban Cane Pfd .. 57% b57% 57%
Calif Pete ........ 94% 95 931,
Ches & Ohio .... 5% 75% 748,
Chile ............. 80Y% 80Y% 80
Corn Products ...184'; 1841, 134Y,
Cosden Oil ...... 59 59 58%
'Cons: Gas ........ 67 67% 6T
Columbia Gas ....108% 1087% 108%
Crucible s 83 8214
CHINe ooy e, 381Y%, 381
Davidson Chem .. 86% 873, 861,
rle Comn ........ 18%, 18y, 13V,
Endicott John .... 76 176% 176
Gen Electric ...... 188 188 188
Gen Motors....... 145 = 145 145
Great Nor Pfd .... 79% 80 79%
Houston Oil ...... 78 73 78
Hudson Motors .. 29%; /29Y, 298,
Inter Paper ...... 85% 56% b5,
Indus Alcohol .... 69%, 69Y, 691
Invincible ........ 18% 185 185
Imperial Oil ..... 118b Sl
Kennecott ......7. 441, 44Y, 447,
Kelly Spring ..... . 84, 55 541
Keystone Tire ..:. 93, 9%, 9%,
Kansas City South. 241, 241, 241
Lehigh Valley .... 703 70% 70%
Marine Pfd ...... 41% 411, 417,
Mack Truck .....76% 7% 176
Mex Seaboard .... 18Y, 18, 18Y
Midvale .......... 82 82 81%
Mid States Oil .... 12 12 1134
New Haven ...... 20% 20% 20%
Northern Pac .... 81 . 813, 80%
N Y Central ..... 993, 100y, 99%
Nor & West ....115Y - 115% . 115Y,
North Am ........115% 1153, 1152,
Pennsylvania ..... 46% 46% 468,
Pan, Am A ...... 823, 828, 82%
Pin AmB ...... 4% 4% T4Y,
Pearce Arrow .... 13 13 13
Punta Sugar ..... 69% 59% 591
Pare O8 ......... 80% 80Y 30Y;
Pillman . ....... ..182 1331, 182
Pere Marquette ... 40, 40Y% 89%
Pacific Oil ..!.... 46% 46% 465
Reading .....:.... 80% 807% 803,
Rep I & Steel .... 60% 60% 60
Roy Dutch ....... 52% 821 521,
Rock Island ..... 81 - BiYs: 87%
Retail Stores 835 8315 881
Ry Steel Springs ..118 118%, 118
Rubber ...... ... 6075 60%  60%;
Sugar . 82 82 817%
Sinclair Oil ....... 34 34 83%;
Southern Pac ..... 947 947, 943,
Southern Ry ..... 84y, 384Y, 84V,
St Paul .. ee.-26% 263, 2614
St. Paul Pfd ...... 45 45, 4B
Stromberg ........ 88 89 88
Studebaker ....... 121 121 120%;
Steel Foundries 39%; 897 39%
Stan Oil N J .... 841 441 , 4%
Stan Oil Ind ..... 695 695% 695
Texas Company- .. 51% 513, 51V,
Transcontinental .. 117% 11% 1184
Timkens X D .... 389% 397% 39%
Unien Pacific ....144 1447, 1483
U S Steel ..... ...108%, 108% 1081,
Utah Coper ...... 76 76% 176
Vanadium Steel ... 43!, 43% 48Y,
Westinghouse .... 65% 65% 65
Weool .l . ... 105%; 105%;" 105%
Sterling—470Y,. ‘

MONTREAL MARKET,

Montreal, March 5.
Stocks to twelve noon.
Open High
Abitibi Com ...... 69% 170

Low
69%

Abitibi Pfd ......100b
Ames Holden Pfd. 4a
Asbestos Pfd .... 90 90 90

Atlantic Sugar ... 24Y, 24V, 24%,
Bell Telephone ...121 121Y, 121

Brastilan ... ..,. 50Y> 50Y, B0V,
B Empire 2nd Pfd. 26% 26Y% 26%

B Empire 1st Pid.. 71 71 71

Can Gen Electric .. 88 88 88
Can Steamships .. 18 18Y, 18
CanSSPFid ...... 51 51
Cons S & Min .... 28 28

Detroit United ... 75% 76% 75
Dom’ Bridge ...... 8% 78Y 178
Dom Canners ..... 82y, 83 82Y,
Dom Glass ....... 98 98 98
Dom Glass Pfd ..100b
Dom St Corp Pfd. 80a
Dom Textile ..... 68 68

H Smith Pfd ..... 103b
Ilinois Traction .. 44 44 44

Lake of Woods....182a
Laurentide ....... 95 95 95
Lyall Con ....... . 47 47 47

Maple Leaf Mill ..116b e

MonLH & P ....115 115 115 |
Mon Tramways ...153a
Nat Breweries .... 51 51 51%
Ogilvie Mill ...... 315 815 315

Ont Steel ........ 39%a
Ottawa L H & P.. 91%a .... ....
Penmans Ltd .....147b

Price Bros ....... 45Y, 45%; 45

Riordon Paper ... 6a
{Shawinigan ....... 1178, 118 1173,
Spanish River .... 98%. 981, 98%
Span River Pfd ..105% 1053 105%
Steel Canada ..... 76% 76% 76Y%
St. Law Flour .... 77a
Tuckett Tobacco .. 55a N
TwinCity . ....... 633, 65% 683
. Wabaso Cotton .. 79Y% 79% ]91/‘
Wayagamack ..... 60b
Winnipeg Elec .... 37a
Winnipeg Elec Pfd. 86%, 863, 863,

Banks:— ;
Montreal—237.
Royal—216.
Nova Scotia—266a.
Union—138a.
Commerce—200,
1923 Victory Loans—100.453.
1924 Victory Loans—100.95a.
1927 Victory Loans—103.10.
11933 Victory Loans—106.20.
1984 Victory Loans—103.
1937 Victory Loans—108.30a.
1925 5 p. ¢. War Loans—100.75.

Brompton ........ 41 41Y, 41
Can Car Com .... 83Y%, '83Y, 383%|
Can Car Pfd ...... 1% 7% 7%
Can Cement Pfd .108 103 108
Can Cot Pfd ..... 90b :

BUYING IN RALS
GIVESSTRONG TONE
TO .. MARKET

New York Central Shares
Reach New High Record
—Some Heavy Spots —
Listed Stocks “Active in
Montreal.

)

New York, March 8—(Wall street).
—Resumption of buying of rail
shares imparted a firm tone to opening
prices 'in today’s stock market. New
York Central opened at 99 1-2 and
then advanced to 99 8-4, a new high

record, and was followed into higher

ground by Pere Marquette, B. & O,
Norfolk and Western, Reading and
Great Northern. Independent steel
shares also were in fair demand, Cruc-
ible leading the advance.. There were a
few heavy spots, the most conspicuous
of which was Chandler, off' 5-8.

Noon Report.

New York, March 6§ — The
stock market was featured by bullis
demonstrations throughout the list,
buying being based on rapid expanding
business sr:d earnings and the elimina~
tion of fears of hostile legislation with
the adjournment of congress. Railroad
shares bought heavily with the dividend
paying issues recording the largest
gains, !

Advances of 8 to 7 points had been
registered before noon' by United Rail-
ways, Investment preferred, Stewart
Warner, . Stromberg, Soo preferred,
American Locomotive, Associated Oil,
and Reynolds Spring. There were a
few heavy spots, notably Royal Dutch,
California Petroleum, American Smelt-
ing and American Woolen, off 1 to 1%

points.
Call mopey opened at 5 per cent.
Montreal Market, i

Montreal, March 5—(10.80).—Trad-
ing in listed stocks on the local stock
market was fairly active this morning,
Detroit Railway was the leader with
a gain of 1-4 to 75, Brazilian came sec-
ond with a gain of 1-4 over Saturday’s
closing price of 50. Fractional changes
were registered by the following is-

sues:

Dominion Bridge up 8-4 to 78 1-4;
Laurentide up 1-4 to 95; Montreal
Power up 1-2 to 115; Abitibi up 1-4 to
69 3-4; Canadian Cottons up 1-4 to
126 1-2 and Steel of Canada down 1-8
to 76 8-8, :

The Dollar Today. -

New' York, March &—Sterling ex-
change. steady. Great Britain, 4.70;
France, 6:32; Italy, 4.80; Germany,
.0044%. » Canadian dollars 19-16 per
cent discount.

INCREASED YEAR'S
REVENUE $8,000,000

$9 a Share Paid by ‘Ameri-
- can Telephone and Tele-
graph Co. for 1922.

New York, March 5—~The American
Telephone and Telegraph Co. earned
$81,668,440 after allowing for deprecia-
tion and taxes, in 1922, the corporay
tion’s annual report disrlosed today.

This was an increase of more than
$8,000,000 over the 1921 net income
Gross earnings, of which nearly $43,
000,000 represented dividends from the

34 | twenty-five associ#téd companies, in-

cluding the Bell system, totalled $122,-
807,119.

The corporation paid a dividend of
$9 a share per year.

MORNING STOCK LETTER.

(McDougall & Cowans, Private Wire.)

New York, March 5.—There is noth-
ing yet to indicate any halt in the up-
ward move. Technical reactions are
possible, of course, from time to time,
but these should be used as buying op*
portunities, Moreover the market still
preserves its characteristics of moving
in groups rather than as a whole and
the best way to take advantage of it,
still seems to be to buy stocks whish
are behind the market.

Rails should continue upward and
the dividend payers, notably in the
West and Southwest are a purchase, as
well as cheaper stocks like P. Q,, B. O,
So. Ry. and St. Louis San -Fran.

The estimate published Saturday of
the Amn. Loco.\earnings is correct.
That is on the basis of present earnin
the Co. will report $12 a share for the
first quarter or at the rate of $48 a
share annually.' In spite of the very
conservative policy of the management,
these earnings when considered with
the financial position of the Co. and the
large amount of unfilled orders on tts
books, warrant a substantial increase
in the dividend rate as well as the pay-
ment of extra cash dividends. Ry Steel
Springs will also sell much higher this
year as the result of its large business
and strong financial position. The Tire

* land Rubber stocks are behind the mar-

ket. The annual report of the U. S.

Rubber Co. will be published within

the next ten days, probably on Satur-
day or Monday, and will show a sur-
plus after Pfd dividends equal to some-
what over $2 a share on the Cosnmon.

* | Steel look higher with U, S. Steel prob-

ably going above the 1922 high of
111 3-4. -
LIVINGSTON & CO.

FINANCIAL NOTES
London, March 5.—Bar silver 82 1-8d

an ounce,
Montreal, March 5.—Cables 478 1-4.

" CHICAGO GRAIN MARKET.
Chicago, March 5.

5 Open High Low
May wheat ...... 116% 116% 116'%
Jily wheat .......118%; 113% 113
Sept. wheat, ......111% 111% 1113%
May comn ........ Y, 8% T4
July corn ........ 5%, T8Y, - T8Y%

WINNIPEG GRAIN MARKET.
- Winnipeg, March 5.

May wheat ..... RN
July wheat .......HI8%  .... S..
May oats ........0 W% ..o ee.
July ofs ..c..ii M8 .. e

| there are no figures to substantiate:

| of the main

| ping street in any sense of the word.

|Made Business Grow $1

A Minute In Two Years

Despite Side Street Location Detroit Clothier
Establishes New Record for Sales—FExpanded
Five Times—Handles Only Men's Suits, in Or-
der that Salesmen May be Able to Specialize.

From an even start to g Ddusinéss of
more than a million a year, in a side
street location, and hzudling nothing
but men’s suits, iz iise record of Harry
Suffrin, Detroit retafl clothier.

any other clothing store in the world fs
another distinction claimed by this en-

terprising clothier. 3
Another probable record, thoughi

&

this, is the number of expansions—five
—in two and one-half years. I
Suffrin opened what is said torbe
the first exclusive “two-pants = suif
store” in Detroit, in March, 1820,  in
a forty-by-sixty foot ground-floor store,
in Shelby street, two blocks from the
main shopping district. Two months,
later he added on a selling balcony all]
the way around the store. Ong year,
later he occupied the entire second floot
of ‘ the building, which gave him an-
other 2,400 square feet of space.
The next expansion, made two gnonthsz‘
after taking over the second floor space;:
was the addition of an “economy base<
ment,” measuring twenty-five by forty’
feet, said to be the first department of
its kind in the men’s clothing trade.
On August 1 of last year he took oveg‘
the entire building, which meant the]
addition of two more floors, each forty.
by sixty feet, and which gave him &
total - of approximately 13,000 squarey
feet of floor space. -
These expansions have . been made;
only as the volume of trade demdnded;
them, never in anticipation of trade
that would justify them, As Suffring
r ft: “There has never beer
enough idle room around here for a
spider to sit down in.”

Had Revolutionary Ideas.

Suffrin was brought up in the cloth-
ing business. : :

“My father is a clothier and furnish-
er in Chicago,” he sals, “and he is a
mighty good merchant. No one could
work for him long without getting some
good ideas about merchandising cloth-

ing, He works on the usual ‘safc and |-

sane’ plan, though, and I had ideas of
my own that I wanted to try out.
. “I believed that I had some ides
about advertising that would prove suc-
cessful. I believed that I could mer-
chandise men’s suits 6n a smaller marl-
up than others make. . I believed that
I could turn my goods fast enough to
eliminate the ficcessity of special salés,
thus maintaining an even rate of profit
the year round. I believed that I could
take a location within a block or twe
shopping ‘district a#d
make my advertisihng and my valiiés
pull the trade to my store. Finally, 1
believed in concentration. I felt sure
that there was a place for just such:a
store as this, handling men’s two-pants
suits exclusively ‘and” therefore givin,
the one line undivided attentfon. '
“My- friends felt sorry for me whén
they learned that I was opening a store
in Shelby street, This is not a shop-

It is two blocks from Woodward an
my shop is about midway of the bloc
between State and Michigan, making
it two and one-half blocks* walk from
the principal shopping district.

“In addition to the handicap of lo-
cation, I opened up here when clothing
prices were at the very peéak-—March,
1920. Old clothing men told me that
I was foolish to start at that time.
I would have been foolish had I not
been able to turn my stock fast enough
to keep up with the declining market.
I kept my stock turning rapidly, how«
ever, and as fast as the market broke
I passed the reductions on to my trade
and that brought me increased busi-
ness,

“By taking a store on which the
renta] was very low and by specializ+
ing in men's suits only and making a
quick turnover, I could afford to make
a very low mark-up. My salesmen don’t
spend their time selling neckties or
shirts or socks, They sell suits that
average around $30 each. It takes
about as much time to sell a tie or an
umbrella as it does to sel} a suit, while
the profit en a suit may be greatenthan
the price of the tie or umbrella, If
yeur mark-up is 25 per cent. then the
margin on a dollar tie is twentv-five
cents, while on a $30 suit it is $7.50.

“On Saturdays and rush days we
have boys who do nothing but make
out sales slips for the salesmen, leav-

ing them free to devote all their time|

to selling. I couldn’t do that if I were
catering to a select trade, of course, but
fny customers buy here for the sake of
the values, and this is one way I have

SR i

AUCTIONS
8 Ft. Oak Silent Salesman,

Three English Plate Glass
Frngned Mirrors

Sizes: 3 27 ft. by 8t
3 2 ft. by 4% ft.

14 ft. 5 ft.
One Comb, Safe, in-
side measurement 26x

play r {3 t,
in three sections, Bft.h!gb,zrftty.dnp
Solid Oak Wall Fixture, heavy plate
glass doors, art glass top, electic light-
ed, a rare chance for anyone who
wants a fixture of this kind. Wall
paper stands and other fuenishings,

The above goods must be sold
BY AUCTION AT STORE OF

DOUGLAS McARTHUR,

ESQ,
84 King Street

TUESDAY AFTERNOON, éth,
At 3 o'clock
F. L. POTTS, Auctioneer.

Great pargains at pri-
vate sale, in serges,
tweeds, meltons, etes
commencing Monday.
and continuing until en-
tire stock is sold.

| accord,

of giving them greater vglues—cutting
the sel’ling expense to the absolute min-
mum.,”

Advertising That is Different,
Suffrin attributes his rapid growth to

More business per square foot tham)his advertising, giving his customers
: | uniusual values and service, and to
watching the details of his business all

‘the time.

In his advertising he uses liberal
space in the newspapers and features
what is commonly called “institutional
cepy.” He almost never describes a
suit. He never advertises comparative
prices. He never advertises a special
sale of any kind. Even when he re-
duces prices below cost, which he does
when such action seems to be neces-
sary to move certain goods promptly,
he does not advertise the fact. Instead,
he devotes his space to advertising the
store and its policies,

“I felt,” he says, “that if I could
sell the idea behind the business, people
would come in and buy of their own
Other clothiers advertise a
particular suit or offer a special price
to bring customers ta the store. 1
prefer to- give maximum value at all
times and let the people know just

oft| What we are doing. This is educational

work that is ordinarily undertaken only
by the big stores that are building for
the future, but I have found that it
pulls trade for me.”

“Here is our idea of value—we want
to know if it is your idea, too,” was
the ‘caption of a recent advertisment,

¥ and one paragraph of the copy read:

“Values, to us, means just this—the
best clothes we can buy—best in every
way, quality, attractiveness, workman-
ship—sold to our customers at the
smallest margim of profit which it is
possible to accept and not sustain an
actual Joss—and to hold to that way of
selling when you just must have a suit,
as well as at those times when yon can
really get along without it. In other
words, priced at the same small margin

“of profit every day in the year—in sea-

son and out.”

-Much space is devoted to emphasing

the phenomenal growth
Wi the business had been going

for two years — practically a million

minutes—Suffrin advertised that the

. | name of his store had increased in value

at the rate of $1 a minute, Rate of
turnover and margin of profit also come
in for considerable publicity. One (pd-
vertisement stated, for example, that
the average net profit per suit sold last
‘year was just sixty-four cents.

In addition to his newspaper adver-
tising,” Suffrin maintaing three down-
town painted bulletin boards and fol
lows up customers with a form letter
asking whether they are pleased with
their purchases. The bulletins, he says,
are not expected to pull trade so much
as they are to act as reminders to those
who have seen the newspaper advertise-
ments, while the follow-up letters are
merely for the purpose of assuring sat-
isfgction.

Thirteen Turnovers a Year,

Abeve all else, Suffrin believes in
quick turnovers. He averages, he says,
at least one complete turnover a month
on his buying costs — not the selling
price, as many figure turnover. Last
year he made thirteen complete turn-
overs.

“We are buying and selling all the
time,” he says, “We have shipments
coming in every day, and we don’t let
the suits stay in the store long after
they get here, I am on the floor my-
self most of the time, watching the
business and checking up on it. If
& shipment comes in and doesn’t move
right away we find out why it doesn’t
move, It may be the price, the style,
the fabric, the advertising, the window
display ,or the weather that is to blame.
But, whatever it is, we try to find the
cause and remove it. We never hesi-
tate to cut the price on goods that don’t
move promptly, I would rather take a
loss on a suit than carry it longer
thian necessary. I can’t make anything
on suits hanging in the store. They
must sell.

m always asking my salesmen
questions about how certain lines are
going, how the windows- are pulling,
what was the matter with customers
they failed to sell, and the like. They
sometimes think that I'm trying to find
fault with them, but it isn’t that at all.
If a man comes in here and goes out
without having bought a suit I want to
‘know why—so that I can remove the
objection if possible.

“In the same way I keep a check on
the windows and on the advertising. I
am g strong believer in window display
and I always see that the trims are at-
tractive and representative. We change
our displays twice every week and the
floor manager keeps tab on how the dis-
plays are pulling and lets me know
every day. If a display doesn’t pull as
we think is should we change it. If an
advertisement doesn’t pull as it should
we change that. The advertising agency

1| might think it the best copy that was

PUBLIC NOTICE is hereby given
that a bill will be presented for enact-
ment at the next session of the Legis-
lature of New Brunswick. The pur-
pose of the bill is to amend the assess-
ment law in the parishes of the City
and County of Saint John by providing
a Board of Assessors for the whale
County; giving an appeal to the Judge
of the County Court; and amending

the law of demand; and providing for |,

payment of expenses of properties sold
in default of taxes. ;
JAMES KING KELLEY,
County Secretary.
Dated the 19th day of February,
1923, 8-21

NOTICE OF DIVIDEND
THE PURITY DAIRY PRODUCTS
LIMITED

Notice is hereby given that pursuant
to a motion passed at a meeting of the
Directors of the Company, held at the
head office of the Company on Febru-
ary 20, 1928, at 11.80 a.m., a semi-
annual dividend equal to 8 p. c. per
annum was declared payable to share-
holders of record at January 81, 1923,
the said dividend to be paid as at
March 1, 1923. Dividends upon Pre-
ferred Stock to be calculated from the

the business. |

ever printed, but if it doesn’t get the
bysiness it is thrown out.

“I don’t wait for business to slide
to the very bottom before undertaking
to check it. If business is dull this
morning I want to know why it is dull,
and if I can find the cause I'll have
it removed in time to prevent tomor-
row morning’s business from being

dull, too. Of course, I consider the|

séason and the weather, but there are
many other things that influence trade,
and I’'m always on the lookout for them.

“After all, though, giving maximum
value is the biggest thing in making a
quick turnover, I am sure that at least
90 per cent of new customers who come
liere now do so because ‘others tell them
about our values, = Wholesalers come
into the store and logk around and say:
‘Why don’t you get $5 more for that?
You could add on that much or more
and get it just as easily as not’

“I could get it and I know it, but I
prefer to keep my mark-up as low as
possible and get the bigger volume.
That is. what has made the success of
the business.”

In his buying Suffrin concentrates
as much as he can, placing big orders
and getting maximum discounts. The
matter of prompt delivery must, of
course, be taken into consideration, and
for this reason the buying must be dis-
tributed somewhat.

He has never yet failed to discount
a bill, he says, and he has never bor-
rowed a dollar. .

No matter how fast the business
grows, Suffrin tries to make it grow
faster, Now he is planning to open
a chain of storcs. The first of these,
besides the Detroit store, was opened
in Lansing last September and is doing

SN

ALMANAC FOR ST JOHN, MAR 5,

. AM. P.M.
High Tide...12.564 Low Tide... 7.85
Sun Rises... 6.55 Sun Sets ....6.15

PORT OF §T JOHN.
Sailed Saturday.

Str Minnedosa, 8521, Gibbons, for
Cherbourg, Southampton and Havre.

Sailed Sunday,

Str Melmore Head, 8329, for Dublin
and Belfast.

i»:r Canadian Miller, 8336, for Liver-
pool.

Str Rose Castle, 4351, for Louisburg.

Schr Expresso, 151, for the Canary
Islands.

Schr Peter MclIntyre, 500, for New
York. :

BRITISH PORTS.

New York, March 3—Ard, str:Paris,
Havre.

Genoa, Feb 26—Ard, str Mauretania,
New York.

Adelaide, March 2—Ard, str Meth-
ven, St John.

Plymouth, March 4—Ard, strs Lap-
land, New York; Saxonia, New York
for Hamburg.

Southampton, March 3—Sid, str Me-
lita, St John.

FOREIGN PORTS.

Plymouth, March 8—Ard, str Mon-
golia, New York. P

Southampton, March 8—Ard, str Or-
duna, New York.

New York, March 5—Ard, str Assy-
ria, Glasgow.

Constantinople, March 8—Ard, str
Caronia, New York, g

New York, March 4—Sld, schr B M
Roberts, St. John.

FRIEND OF LINCOLN DEAD
AT THE AGE OF 92

Mes, Elizabeth K. Freeman Once Acted
as Dispatch Bearer During the Civi

War, :

New York, March 5.—Mrs, Elizabeth
K. Freeman died last week in the Con-
gregational Home for the Aged in Lin-
den avenue, Brooklyn, at the age of
ninety-two years.

During the Civil War Mrs, Freeman’s
family was often visited by Lincoln,
but her most cherished memory of the
conflict was that of the day when she
took the place of a dispatch rider, who
collapsed at her door, and carried his
papers to their destination. As a re-
sult, a party of .Confederate soldiers.
who had been planning a surprise at-
tack, was captured. :

MORE SUGAR THAN EXPECTED

New York, March 5—Recenit numez- |

ous changes in raw sugar prices have
been due to no logical reason other than
the nervous and irrational trading on
the “future” market, according to the
Federal Sugar Refining Company in its
week’s review of the sugar industry.
Cuba’s sugar crop will be more than
4,500,000 tons instead of the rumored
8,200,000 to 8,600,000 tons, the com-
pany believes. Under the influence of
present high prices the company feels
the possibilities for an increase are very
favorable. Up to February 15 producsx
tion was already 434,000 tons in excess
of the corresponding period of 1922.

WOOL MARKET LESS ACTIVE.

Boston, March 5—“The Commercial
Bulletin” says:— /

“Activity in the wool market has
been tapering off gradually for the last
three weeks, and the current week has
been the dullest for some time, al-
though there is still a moderate busi-
ness being done, in small quantities as
a rule and fairly diversified In char-
acter, a¢ well as fairly widely dispersed.
Trading between decalers is at a low
ebb, most of the activity being from
dealer to manufacturer.- Prices keep
generally steady, reflecting the steady,
firm_tone of the goods market.”

FREDERICTON MARKET.

In the Fredercton market on Satur-
day. Prices were as follows:—

Eggs, 50 to 60 cents. i

Butter, 50 to 55 cents.

Potatoes, per bbl., $1.25 to $1.50.

Carrots, $2. |

Parsnips, $3.

Beets, $1.50.

Chicken, per lb., 85 cents.
Fowl, 25 cents.

Veal, 10 to 15 cents.
Beef, 6 to 1@ cents.
Pork,8to 1 nts.

COPPER AT 37 CENTS A POUND

New York, March 5.—Copper sales
were made in good volume on Friday,
at 17 cents a pound to domestic wire
and brass mills. This compared with

sales at 16 7-8 cents a pound Thursday s

and represents a rise of 2 cents in the

last three weeks. Few producers are|

date of issue of share certificates.
H. STERN, ¢

F. L. POTT&
% Germain St

11069-3-7 Secretary-'1'reasurer.

willing to enter into new commitments
beyond June. Foreign sales are reported
to be in fair volume.

OPPORTUNITY
FOR BUYERS
AND SELLERS

\The British Empire Exhibi-
tion Next Year as a Rem-
edy for Poor Trade.

London, March 5—Once we were
called—and rightly—a nation of shop-
keepers. But in the years that have
passed since Voltaire, more in envy

tion, it has grown too narrow for our
world-wide markets. Rather is all
Britain a vast multiple store, with
branches in every corner of the earth
and an infinite diversity of wares.
This store has grown irregularly.
There have been sudden expansions in
certain direction, slower growth in
others. The result is that a little cons
fusion has arisen, Not all the depart-
ments work in harmony, not all are
cqually well managed and some are so
hidden away that customers have dif-
culty in finding them. The time has
come for a thorough overhauling. We
must take stock of everything we pos-
sess, re-arrange our departments and
re-dress our windows. Some of our
customers have died, many are bank-
rupt. We have had debts, and special
efforts must be made to get new cus-
tomers and do more business than ever
before. We have goods to sell that no
one knows about; these must be
brought forward. We have lines that
are old fashioned; these must be
brought up to date. Our delivery serv-
ice needs scrutiny and some of our
prices may call for revision. All this,
and more, must be done, or some of
our younger rivals will get ahead of us.

Dominions and Colonies.

This Imperial stocktaking is to be-
gin at once. In 1924 the British Em-
pire Exhibition will open at Wembley
Park, London, and pre¢parations are
already far advanced to make it the
most scientifically perfect display pos-
sible of ‘the manufactures, raw
materials and resources of the greatest
trading Empire the world has ever
seen. All our Dominions, Colonies and
Dependencies have, through their gov-
ernments, announced their intention of
participating to the utmost extent, and
it is certain that, as fir as those lands
are concerned, the display will be
thoroughly representative.

When it is rememhered that the
whole Overseas Empire occupied no
more than 110,000 square feet at the
White City in 1908, and only 60,000
square feet at the Paris Exhibition of
1900, the afea which has had to be
reserved for the pavilions of Greater
Britain at the British Empire Exhibi-
tion—about - 700,000 square feet—pro-
vides the clearest possible evidence of
keenness and dcerity of purpose.
Canada, for example, will construct a
pavilion covering an area of 150,000
square feet, reserving two acres of |
land in addition. Australia’s building
is to be equally imposing, and her ex-
penditure £250,000. The New Zealand
building will occupy 45,000 square feet
at an expenditure of £60,000; South
Africa is spending not less than £50,000,
and Newfoundland £12,000; and the
pavilions for India and Burma will
cover 180,000 and 22,000 square f_ect
respectively, India’s allocation being
£167,000.

Such figures speak for themselves.
All the great Dominions realize that
the British Empire Exhibition will be
more than a mere display of merchan-
dise: that it will be a meeting place of
big business men who sto 1‘1:; h;teend

nigue #n opvortun of ex-
it:?:fii;: uth?:ir interests should be
neglected. Tt will undoubtedly fix the
direction of British commercial effort
for a generation, and the congresses
and inter-Imperial conferences on trade
matters will ventilate any c_liﬁcu.!tics
or anomalies that may be discovered.

United Kingdom Exhibits.

No trade is too large, no business too
small, to be represented at the Exhibi~
tion. . Exhibits will be classed together
according to type, and Trade Associa-
tions' will co-operate in the arrange-
ment of the production of their mem-
bers. In the absence of such associa-
tions, similar duties will be carried out
by committees of prominent men en-
gaged -in the respective industries.
Every exhibitor may therefore rest as-
sured that only those who understand
and are intimately connected with his
business will be charged with its pres-
entation. It is realised, however, that
not only the larger firms bit the small-
est as well must take part if the exhi-
bition is to be truly representative of
all industrial and commercial effort.
Small business will therefore be invited
to co-operate with each other to form
group exhibits. The small man no less
than the commercial giant will find his
opportunity in the exhibition.

The fact that this is to be a genuine-
ly Imperial exhibition from which any
foreign products are rigidly excluded,.
and that it will be the largest self-con-
tained or non-international exhibition
that the world has seen, invests it with’
a special interest for the millions of
visitors who will flock to Wembley
from all parts of the world. No man
is so unpatriotic as deliberately to
choose a foreign-made article when its
British competitor, at least as good in
quality and no higher in price, is avail-
able. Foreign goods are bought largely
because the existence of similar British
lines is unknown. The whole nation
will learn at Wembley how vast is the
range of British goodss; everyone will
see, handle or taste, and then go away
determined to buy at home in future.

Foreign Buyers,

But there is no desire to make the
British Empire self-stipporting to the
entire exclusion of the outside world.
If foreigners wish to buy from us, they

than contempt, first flung the descrip- |

/
will have every opportunity of doing:
s0. Certainly there will be very large
numbers of foreign visitors at the Brit
ish Empire Exhibition from all over the*
world. They, too, will be anxious tg
see what we can do, and in conseguenc
will regard our display with more at#
tention than is generally accorded to¥
the serious side of an exhibition. 4
Never has an exhibition held out such
prospects of new trade; never hav
such precautions been taken to beat all
records for the number of its visitorss
never have such opportunities beeh’
offered to even the smallest exhibitor!
never has the public had so many in-
ducements to come and keep.on coming
-

SEAATE RATIFES *
FSHERES PACT

Closed Season For. Halibut
From November 16 to’
February 15 in Pacific.

(Canadian Press Despatch.)

Washington, March 4—The treaty
between Canada and the United States
to control halibut fishing in North;
Pacific waters was ratified by . the'
United States Senate today, just before.
adjourhment. It had been blocked”
temporarily last night by Senator Jones,.;
Republican, Washington, but was ap-;
proved today with an amendmént by’
Mr. Jones providing that its restric-:
tions against Canadan halibut fisher-
men should apply to all other British
nationals. 3

The treaty establishes a closed hali-+
but season from Nov. 16 to Feb. 15, and,_
creates a joint commission to regulate
North Pacific halibut fishing.

~ Brokers” Opinions

New York, March 5—Houseman &
Co.:—“Profit-taking has been taking.
place in the list this last few days.”

Bache:—“We have not changed our
belief that prices will be much higher

lin April and May, but we are fearfui

that during March we .will run into a
reactionary period which may bring
about some sharp shake-outs.” i

Clark Childs:—“The safety valve of
this market consists in the large num-
ber of bears one meets about the Wall
Street district.”

Thomson McKinnon:—%“There is no
mistaking the underlying business situ-
ation, it is bullish and .daily becoming
more pronounced.”

Josephthal & Co.:—“Our opinion is
that the long trend of prices is still
decidedly upwar:” (

Evans:—“The bull market is in fu}\l;
swing and gives every indication of
‘continuing ' with only ‘ ordinary reac-
tions.”

PULP AND PAPER.

(Bank of Commerce Circular.)

Recent advances in price and the
continued increase in the production of
paper in €anada indicate that the out-
put for the current year will again
show an increase in value, such as has
come to be regarded as normal. In
1912 the outpit of newsprint in Can-
ada was 256,000 tons, as compared with
an output of 1,082,000 tons in 1922, Dur-
ing the calendar year 1922, 19,190,291
cwt. of newsprint were exported, ag
compared with 14,184,812 cwt. in 1921,
valued respectively at $68,363,817 and
$69,786,817. Exports of other products,
however, such as paper board and
wrapping papers, have declined slight-
ly in volume. |

It would appear that while the pro-
duction of newsprint in Canada has
been steadily expanding, in the United
States it has been practically station-
ary since 1912. The lattet country has
therefore become more and more de-
pendent upon Cariada for its supplies.
Last year, for the first time, Canadian
production exceeded 1,000,000 tons;
while that of the United States was 1,-
448,000 tons, the latter being to a con-
siderable extent dependent upon Cana-
dian pulp and pulpwood. In 1922, 17,-
000,000 cwt. of pulp and 1,011,332 cords
of pilpwood were exported, as com-
pared with 10,500,000 cwt. of pulp and
1,092,658 cords of pulpwood in 1921.

Work at Courtenay Bay will start
again in full swing about April 1, it
was announced yesterday. The repair
men will go back on the job today and
it is expected that by April some 600°
mwen will be at work. There are about
200 men at work at the present time.

*

BY STEAMSHIP AND RAIL

From West St. Jokn, N. B.
To HAVRE and HAMBURG

S.S. Essex County ........... Mar. 19
S.S. Lisgar County ..........Mar. 81
S.S. Welland County ........ Apr. 14
S.S. Hastings County ....... Apr. 23

S.S. Lord Dufferin
S.S. .Brant County ....... sseApr 16
To BORDEAUX and DUNKIRK
SS Grey Counly ........... Mar. 24

For Freight and other information
apply to
NAGLE & WIGMORE,,
347 Prince William Street, St. John.

situate on Summer street, St.

For full information, apply to

63 Prince William St.

FOR-SALE

Desirable modern eight-room,

The Canada Permanent Trust Company

self-contained dwelling,

John, N. B.

St. John, N. B.




