
t-s are expected ta represent an increasirlg muarket, as the
consumer begins to appreciate the Ainerican type of cut

e Mexican one. Aithough Anierican cuts viii continue to be

as a luxury item as long as the of ficiai price on beef

r», the improved purchasing power wiii alio'd more and more

rus to purchase these cuts. The iargest buyers of Americal
Il. probably continue to be hotela and restaurants, which

Iy buy approximately 80% of total apparent consumption. on

te hand, iean an&d boneless meats, as weli as f latt*fled

will continiue ta represent the large iajority of beef

4d in M<exico. Thprefore, Canadian exporters should consider
ýsibiity of shipig either carcasses or prime cuts in the
; they are cut in Mexico. At present Canadian beef is not

.t4ive in Mexico, b~ut it could eventually be.

case of pork meat, Canadian *xporters should get to )çnow

rican way of cutting carcasses, since most large consumers,

; supermarket chains, wiii expect to get the primai cuts in

ne way as tbose provided by local suppliers, izn order ta

the iusual cuts ta the consumer. This could be dont by

1a butcher of the company to M4exico, in order to learn the
% method. Aithoucjh a suail market existi for the

LonalAerican cuts, this stili represents a reiativeiy
volume. Lean meats are aisa favored over fat meats in

a s weli as boneless cuts and fresh. meats rather than

meat. Park legs for prepared hams are expected ta-

3nt an important market, in particular through meat packing
-ih tho.n fnurther Drocess the meat.

of beef


