
Mexican figures, in 1989, 1.9% of Mexico's imports came
>m Canada, while 1.2% of its exports were to Canada. This
;es Canada texico's fifth largest exporter and sixth
7gest importer.

-h figures support the possibility expressed by Mexican
1 United States authorities of creating a North American
-e market. The negotiations of a free market agreement
ween the United States and Mexico are underway. With its
iing into effect, and with the existing Canada-United
Ltes agreement, the feasibility of an open market across
th America is probable.

MARKET ASSESSMENT

total Mexican market for sporting goods and leisure
.ated products and equipment, as described above, amounted

$119 million in 1987. In 1988, total apparent
sumption of these products grew by 47.9%, driven by a
% increase in imports as they became freely available
ough the trade liberalization policies, together with the
dual economic recovery and reduced inflation, which both
reased disposable income. In 1989, apparent consumption
!reased by another 28% to $225 million, driven by the same
ces. These growth rates are not expected to continue in

future, but a healthy annual rate of six percent is
ected to take total demand to $301 million by 1994, in


