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and on general stationery sup-
plies. The particular symbol e
ployed is often varied to meet the
requirements of diflcrent depart
ments.

The principal points to be de-
termined upon in the adoption of
a trade-mark are the use of some
svmbol and the introduction of
whiatever decorative features that
may be desived. Natutally all the carly imprnts were
made on woud, but an examination of the devices shown
in connection with this artidle will show that the major-
ity of them are photoengraved.  Owmg to the varied
use of imprints, it is often found desirable to have
nmber of different sizes. These can readily be secured
from penddrawings mach more advantageously than to
have several wood engravings made.

As the Canadian printing business advances inim-
portance and incteases in volumig, a few houses who
have a reputation to sustain adopt a trade-mauk or
design.  We present some of the most failiar ones.
The maple leaf design used by the Jo B. McLean Co.is
more national than tcchnical. The chamed-bear arest
used by Warnick & Su s isa device taken fiom an old
hetaldic crest of the house of Warnich, and is 4 very
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stiking trade-matk. A nice maple leaf device is used
by Apted Broswho do agreat deal of fine printing,
Many other printing firms tse i monogram, while othets
are comtented with the amprint of the finm name,

The adoption of some kind of business design and
teacdeamank by every printer, publisher and manufac.
turer would be quite unque and useful. Most Canadian
manufactners me content
with a stationery  impaint
which contains the firm
natie, and few have adopted
any distinctive trade-nuak.
Printers and publishers also
should adopt these devices
and designs. Most printers
ohd publishers who adop
trade-matks or desiges have
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them in different sizes, so as (TRADE. N
to suit the watk on wluch
. NWARAICK & w0t
the trade-mark s to be JORONIO
printed.

As the art of printing advances to higher standards,
more and more value is attached to the name and 1ep-
utation of the various prnting houses, and mipromts and
genvtal business desians have thar past madentitving
the publishers with the character of then work,

THE - ALLEY - PRESS

g
g
¢

22 STRITT AND &~ AVENUZD
*NEW YCRK -

te
“;l“"‘“ *SPrinye, @
0 (snvecarion. &

CATNDOITCH, MR, Lap

vy e e



