
Paper Cutters TeJ .M RIO OWire Stitchers TheJ. Lnd MO rraO CO.
Paging MachinesMaes dIorr c

Perforators BOOIKBINDERS' MACHINERY
F'olding Machines
Rulirâg Machines i Sole Agents

Gilding ]Presses Seybold Machine Co. -8 Front Street went, TORONTO

ADS. IN THE WEEKLY PRESS.
SOME I>OINTLI1) CltlTICIIs1 ON 'EET RIET ANI) AD)VICk-

ONZ 110W TO IMPRIOVE.T -Eaverage country paper presents a sorry appearance i its
Tadvertising colunins, says Frederick Vail Owen, in The

Ad. B3ook. It is one of the anomalies of the business that the
principal tbought bestowed on thle advertising colutrins is getting
the ads. Once a man's ad. is secured, no further is hie or hlis
ad. thought of except to collect the bill. Resting secure on the
idea flhat Iladvertising pays,>' no effort is made to make the
advertising attractive or readable, and, as the best positions are
secured by flie patent medicine ads., if makes no différence
where the local space-user is located. These sanie monopolizers
of position, the patent niedicine ads., also have the only decent,
thoughi disparaging, display, and the local advertiser, unless lie
bas better ideas than the average, and demands bis rights,
might as well keep bis moncy in bis pocket for ail the good lt
wvill do bun.

'rhcre are gcnerally one or two local advcrtisers who buy a
large space (frequently two or three colunins wide) and secure
good positions, but the rest of themn are not in it at a]]. l'ut 1
believe that the local advertiser slould get value for bis money,
and if publ;shers would consuit the interests of their local
advertiscrs more than they do, that it would prove profitable.

I-Iow 10 give equal prominence 10 the aivertiscments is no
easy malter, but there are ..,ethods that will accomplisb mucb.
The great trouble is that gcrally the composition of an adver-
tisement is considcred of litîle consequence further tban to get
in as niany big, black lines as possible, witb Ilastonishers " at
flic end of theni. As ail tbe ads. are set on the saine plan,
nothing is gained by the big Unes. Frcquenîly tbe ads. corne
iii late, and it is necessary to jump. ibeni up in a hurry. The
foreman is annoyed at fic îîevcr-cnding delays inciClent to
closing up tlie lasî form, and tbe txaspcrating rcquirements of
the patent medicine nds., so hie dumps the local ad. in toce most
convenient corner.

On assuming tile business management of a local wcekly
ncîvspaper, several years ago, tbe unattractive and duli
appearance of the local ads. was an eyesore to me, and
I fuît, wben collecuing monthly, that the advertiscrs gave
the rnoncy begrudgingly and unwillingly. It wvas a
folio sheet of seven colunins, miscellany on the first
and fourth pages, local news on thc third page, editorial
on second. The first move was t0 get ail the for".ign and legal
ads. on flic outside of the paper, reserving tbe third page en-
tirely for local news, and from two t0 two and a half columrs of
editorial on the second page, which left four and one-haîf to ive
colunîins rii that page for local advertisers, with some local dis-
playads. on flic outside pages. T he piper issucd on Saturday,
fice outside going t0 prcss on W'ednesday and the inside or)

Friday night, wben tbe force worked late, so Saturday was a
balf-boliday. Monday and Tucsday the type was distributed,
tbe foreman occupying hiniseif in the job department. Thus it
wvas that 1 bit upon Monday as a good, quiet day in eacb week
t0 improve the advertising. Our second largest mercbandise
dealer had a colunin in wvbich was enumerated ncarly every-
thing in tbe store, headcd by:

JOHN SiMITH
Has Just Reccived His
NEW FALL STOCK

and winding up îvitb the stereoîyped injunction to IlCati and
sec us." Tbe word IlFal" was cbanged to Il Winter,"
ISpring," and IlSummer," as tbe season cbanged, but otherwise

tbe ad. might bave been clectrotypcd, 10 the advatitage of the
office, saving tbe wear on the type year in and year out. The
first thing was to tbrow it out entirely, and set il up anew. The
storekeeper wvas glad 10 give points on seasonable goods for fre-
quent cbanges in bis ad., and gladder yet to, bave tbe changes
made. WVith tbe smaller ads. tbc copy was cbanged, and de-
signed so as to bring some one point mbt prominence. Instead
of filling the space witb beavy lines flbat accomplisbed notbing,
but one or two lines were displayed, contrasting tbem by using
smail type for tbe body. Anotber tbing was t0 contrast ads.
with each other. Thus wben an ad. with plenîy of white
space ivas set adjoining several others with but little white
space, the ctontrast seemed 10, belp aIl of theni. And this is a
point to be emphasized; even one or two good ads on a page,
if not of the overpowering, obtrusive style, lightcn and improve
the wbole page. The use of culs in ads is good if appropriate
to the business and 10 the ad. Nearly ail newspapers use plates,
and among their illustrated features arc culs that can be made
use of. Front other sources the wide.awakc printer will secure
material he can use. Ail the old electro ads werc saved and
sooner or later use was found for tbeni, eitber for some part of
tbeir printing surface or as base material 10 mount other culs,
on. There arc syndicate illustrations of Jow price and good
quality the printer can use to advantage.

An addition of a few sizes of De Vinne and a font of
modern border to the office helped wonderfully, and the piper
had a new, fresh appearance that could bc imparîed t0 it in no
other way. The ads were cbanged frequentiy, some weekly,
some every other wcek, some monthly, and so on. The cor»-
positors quicly caught the idea, and new ads fliat came in,
boivcver late, sbowcd the cffect in an inîproved display cadi
weck. The advertiscrs appreciatcd thc change and were glati
that somte interest was taken in their bebaif.

The average local adverise«r knows nothing of such things,
gencrally saying : IlOh, yc'u lix if up ; you know how t do it. "
Prove t0 bum that bis confidence is wvell placed by putting his
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