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(This is the first of a serioa of artildaes Prmctca1 Expori ing, b. uli.h in The Mon, 4lryTme)

E VERY newspaper and industrial magazine .f to-day con-tains somne reference to exporta; every fianciai paper
quotes current exchange ini its relation to exportsand21 shows
that a Canadian dollar ia only worth nlnety cents in the
United States; the Navy League,
the big banks, the Departuient of
Trade and Commerce ail urge tihe
Canadian manufacturer to export.

The. first article in this series Subjects o! 12
deais witii the. advisability and Seile of E~
necesaity of exporting as weii as oe
with the. opportunities for the big
and small manufacturer. How- 1. Neat and
ever, it le useless teliing a manda x
to talk Chines. until ho has esstf
leurned the. language, and the (b h il
subsequent articles are designed ' f
to give practical information on 2. 11w to pt 1nt4
exporting from the period of seek- (a) Smudlug re
lng foreign markets to that of (b) Diret corre
making actual shipments. erment

(c> Adyertlîlug
Necessity fer Expert 'M~ Thur

It le hoth a national and la-
dividuai duty for big and4 smal
Canadian manufacturera to com-
mence or expan<i export sales.

Firstly, from the, national
aspect, lb is apparent to anyone
who studios international finance
that the. more money wich is
owing to Canada for products sold
abroad, the. more actual value lu
placed on otir own eurreney in the.
!oreign financial exchanges. Sec-
ondiy,from the. national standpolnt,
cornes the value of advertiig
whilcl goes with every Canadian-
made article used tihousands of
miles from home. No one wll È
greateat advertisenxent Canada hma
that caused by the. flghtlng abilit:
good character ahown by oui, men
The. praises of Canada resound.d ar
te 1918. Foreign buiyers who nev
fore the, war have sintè, studied oi
and are eager to prove that tbeir 1
t.mporary thing. No one can h
make permanent that sentiment ti

euhio I

faLctUrer iby proving that theii. uaiity of C'anadian produet.
is as, sterling as tii. charsettir of our fighiitng iiien. Thirdly,
f roin it national ,tandpoint, ýs thq, bjal, plini fart Oint
commervicial rions are at the bc of ail wars and wlill hst

be avOided( b'y l»nding nutions to-
gvther witii mtrogig mnutial comi-
intrcial Itrsi
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