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65 interviews contained a high number of Chief Executive

Of ficers for a survey of this kind. Others who responded to

the survey included a range of senior executives, such as

Vice Presidents in charge of Canadian subsidiaries and the

Vice President for Public Affairs or Government Relation_-.

The executives who were interviewed addressed a number of

important, long-term issues of sigriiricance for

Li.S./Canadiar, relations. Had the results been more tied to

specific, narrow issues, the results might have been dated

and the findings would be less applicable to solving issues

after the new oovernment took ofice. But the issues raised

suggest that while there is overall strong support for

Canada as a business environment, economic leaders do have a

number of concerns an-1.4; they tend to be fundamental ones.

PurpoCe of the Survev

The broac purpose of the survey of Amer i can e_onarr i--

leader's attitudes was to examine two broad issues:

o First, are the attitudes of American business
leaders toward Canada positive or negative?
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