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OFPARTMFNT OF FxTFRNAl AFFAIRS 

TRAOF AND INVFSTMENT PROMOTION PLANNING SYSTFM 

89/Q0 SFCT0R/SUR—SFCTOR HIGHITCHTS 

Mission: RIVArm Market: SAUDI ARARIA 

Çector : OFFFNCF PROGRAMS.PRODUCTS.SFRV 

Sub—Sector: ARMAMFNTS 	VFHICtFS 

Market nata 	 7 Years Aan  I Year Aoo 	Current Year 	Next Year 
(Fstimated) 	(Prolectedl 

Market  Sie 
 Canadian Fynorts 

Canadian Share 
of Market  

750.00 SM 
0.00 SM 
0.00 2 

500.01)  sm 
o.00 sr+ 
0.00  z  

750.00 sm 
75-on sm 
3-on z 

1000.00 sm 
-50.00 sm 

5.00 t 

Cumulative 1 year eynnrt nntential for 
coN products ih this sector/subsector: 100+ 	SM 

Major Cnmnetina Countries 	 Market Share 

UNTTFO STATF% DF AmFRICA 
FRANCE 

KTNennm 
RRA7TI 
AUSTRIA 
SPAIN 

40.00 z 
70.00 2 
15.00 I 
A.00 z 
5.00 
1.00 I 

Current Status of Canadian 
eyhrirts in thiç qpctorichhcoetnr: No elennrt results to date 

Products/seryices  for  which there are aood market orosoects: 

1. ARmouPn VFHICIFS 

7. SPFCIAI SFRVICFS VFHIC1ES 
1 •  pRnucrIvk= Rimy ARmouR 

Factors cnntributina to current successful Canadian evonrts: 

— Import restrictions are nnt a sianificant impediment in this sectnr 

Factors fnr Canadian exnarts not  machina  market notential: 

— Limited anoreciationfunderstandino of distribution system 
— Limited Canadian canahilities 

— THFRE IS NFFO  FOR  SR. HIGH LEVF1 

— PnLITICAL INvnLvF. FOR MAJOR SALES. 


