TABLE OF CONTENTS

Page
s T SR e e R e R e O e R R 1
e T T O Y. e iii
TP BRI il e G e e e e \%
D T T R e R T B T R L e T D I TR 1
2. Recent Trends in the Computer Software Market. . . . . ... ... .. 2
3. Overview of the Computer Market in New York State .. ... . .. 6
a. ‘TheComputer Industry ig New Yotk State.. cuounnron s nisn opas 6
b. Differentiating New York State Market Areas. . . ................ 8

4. Guidelines for Strategic Decision-Making in the Software
e S I RS e T | ¥
5. Suggestions for Penetrating the New York State Marketplace.. 14
8 SEseiane e MUBSIRIAREe . o« (s i O SRR T A R MR g 14
b. Identifying Appropriate Channels of Distribution . . .. ... ....... .. 16
c. Selling Across the Canada-United States Border. . . . .............. 19
1) Procedures and Recommendations for Exporting to New York State 20
2) Requirements for Clearing U.S. Customs Inspection . . . .. .... ... 22

3) Suggestions for Tapping U. S. Government Procurement

DoanEnities v idae auuantanibes that asish in New Lok 25
SO NS e o e e I U pl e SR e s R 27
BEIERE Y e o o Do dian nomaew e v i e L8 31
Appendix A: Computer Trade Shows in New York State . . . ... ......... 32
Appendix B: Contacts for Background Information and Data. . . . ... ... .. 35
Appendix C: Names and Addresses of Key Agencies . .. ...... ....... .. 36



