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HOUSE OF COMMONS

Monday, February 6,1995

The House met at 11 a.m. but from the Chair itself, and the institution, are not acceptable 
to the House.

I do thank the hon. member for Kamloops for his words. I 
accept them and I consider the matter to be closed.Prayers

[Translation]
PRIVATE MEMBERS’ BUSINESS

VACANCY
[English]SAINT-HENRI—WESTMOUNT

The Speaker: It is my duty to inform the House that a vacancy 
has occurred in the representation, namely, Mr. Berger, member 
for the electoral district of Saint-Henri—Westmount, by resig
nation on December 28, 1994.
[English]

Pursuant to subsection 25(l)(b) of the Parliament of Canada 
Act, I have addressed on Wednesday, December 28, 1994 my 
warrant to the Chief Electoral Officer for the issue of a writ for 
the election of a member to fill this vacancy.

CANADIAN POTATO MARKETING ACT
Mr. Vic Althouse (Mackenzie, NDP) moved that Bill C-266, 

an act respecting the orderly marketing of potatoes, be read the 
second time and referred to a legislative committee.

He said: Mr. Speaker, I am proposing a private member’s bill 
today that would have the effect of creating a national marketing 
agency for potatoes.

As I go through the reasons for the bill members will see that 
probably there are simpler ways of dealing with this problem. 
However because Parliament in the past 20 years has been loath 
to adopt a simpler way and has forced the dealing of national 
agencies commodity by commodity, I am following that pro
cess.

POINT OF ORDER
SPEAKER’S RULING

Mr. Nelson Riis (Kamloops, NDP): Mr. Speaker, prior to the 
Christmas recess I made some unacceptable comments on a 
decision that the Speaker made, which I appreciate in the 
traditions of Parliament were inappropriate. I suggested some 
motives which was also inappropriate. This morning I wish to 
apologize for any problems that those remarks might have 
caused you, Mr. Speaker, and withdraw those remarks.

The Speaker: I accept, of course, the explanation of the hon. 
member for Kamloops.

I remind all hon. colleagues that any reflection on the deci
sions of the Chair cause problems for us as a House of Com
mons. I encourage hon. members to be very careful in any 
remarks they make either inside the House or outside.
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After all I am a servant of the House and I am a servant of each 
and every one of you as members of Parliament. As such, any 
words said that could in any way detract not so much from me

During the course of my remarks I will point out a simpler 
way. First let us recall that marketing boards are a relatively new 
method of dealing with the bargaining power vis-à-vis sellers 
and buyers. It dates back to the 1930s when New Zealand, 
Australia and the United Kingdom brought in marketing board 
legislation. Canada followed shortly thereafter with its first 
major marketing board, the wheat marketing board, introduced 
by a Conservative government in 1935.

The wheat board still exists. It has only undergone a few 
minor amendments and changes in the intervening years. Nu
merous provincial boards and agencies exist across the country 
with only a handful of agencies operating on a national basis. 
Chicken, turkey, eggs, hatching eggs and dairy products join 
wheat and barley, and western wheat and barley at that, as 
products marketed by national marketing agencies.

I argue this is a very slow progress. Agricultural producers are 
being forced to adopt very ancient means as private individuals 
in what has become a huge international market. Buyers have 
control in dozens of countries, being the principal buyers, and


