
- Offering periodical promotions of productsat'laver than market
prices ta familiarize retailers and, consumers with Canadian
products and brand names.

- Since competitive pricing, novelty and/or quaiity are crucial
ta being able to sali in Mexico and very sîmilar to U.S.
standards, this should be takeri as a useful reference: if the
Canadian product i. sold/competitive in the. United States, the.
probability i. high that it wiii have a market in Mexico.

-There is no 'Ineed"l for any part icular consumer product in
Mexico. It is more common that the. supply creates its own
demand. It is theref are important ta identify the llrightl"
Store(s) for a certain product in terms of consuiuers*' income
and taste (which are similar ta those f ound in Canada or the
Unitedý States)" and4 to~ market->-the, product- aggressively with
these stores. Once the product i. accepted. by a large chain, it
wili be casier ta market elseviiere.

- Novelty, f ashion, specialty, high quality, high technolay, high
value-loy volume, low priced items wili tend ta do better than
brand names (unies. they are known in Mexico or in other
Countries) , as well as producta in which Canada i. competitive
or ha. a vide variety of items. This could include items such
as jewiery, accessories, apparel, furu, medicinai and
pharmaceuticai products, soaps and toiletries, toys and games,
sporting goods, books, stationery .and reiated producta,
tablevare, presents, wood articles and furniture.. It *would be
More difficuit to penetrate market segments viiere brand names
are crucial, viiere there is a iongstanding presence of foreign
companies in Mexico, and viiere the industry is conceritrated
into a f ew woridwide known f irms, such as in the area of uound
systems, televisions, photography, high technoiogy electronic
goodu and cosmetica.
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The. foiiowing table shows Mexican exports by praduct category:

TABL 5
EXPORTS BY TYPE OF PRODUCT

(U.S. $Million)

1.988 1989 1990 1991P

8ECOR/TYPE OF PRODUCT

aGROULTURE
consumer gooda 726.2 694.3 1,195.0 1,257.9
Iltermediate gaods 673.1 767.1 527.9 646.1
CaPital aoods O 0 0 0'


