
111. BUSINESS
INFORMATION

Dolng business in Nigeria is not recommended for the
small company with flmted resources. Wliile Nigerlan
business offers significant rewards, substantial
expenditures are requlred. Foreign competition la
strong, and careful attention must be given to market
coniionsa, methods of importation, buylng patterns,
channeis of distribution and builness practices.
Factors in Nigeria wjhich tavaur imports are the large
population, the stronq tendency ta buy imported
goods, the consideraible cil revenues, the ambitious
developmyent plans and the limlted level of

Acting as IJrnhting factors, however, are gavemment
regulations deslgned to recluce import leveis, forelgn
exohange contrats, communication and transport
dlfflcuities wlthln Nigeria, shortages of tralned service
people, strong European competition, payment d.lays
and inefficlent governnment bursaucracy.
For many praducts, pila la the overridlng coneldera-
tion in marketing, followed oiosely by dflivery time, It
le aiea Important to etai confidence in the
Canadian product wlth clents anid agente. Apoce
by mail accomplisti littie on their own. Rather, a
substantil1 oommitmeint to the Nigerlan m arkti
required. This includes regular personal visita.
Given the British colonial experience and Nlgerla's
praxlmity ta Europe, the market shows a cteftnlte
orientation toward European sources. There le,
however, a receptive attitude toward other suppliera of
competitlvelypriced quality merchandise who are
prepared ta develop a austalned and aggressive
marketing program. Suplesfo ~ the Far East and

pntaing the market on thi. basls.

Sore of Firnntin

Nigri trdiionll ha fnanedItsdeeloet,


