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THE ADVERTISING ARENA.
Conducted for PINTx ER AND' t'bl.siiR y it Ad. SCribe.

NE iUSiFS

T HE advertising mnager shows that lie bas ewn ont a
proper place for hinîseif in modern business lire by bis

being able to uinjoy a Sumnmer holiday. The advertising
business, like oilier busanesscs, is at a standstill this 'Sum-
nier, so far as ncw contracts are concerned. There nie.
however, signs which portend a good run of advertising ini
the Fall. iMaiufacturerb and mercantile bouses of ail sorts
are not goang to be sO busy that tbey cannot fi orders, as
was the case last year, nor arc they going to be sO poor chiat
tlîey uvili not be able ta advertise, as tbey were sonie years
aga. The happy medium suits thte advertising agent and
the publisher bettur tban titber extreme. Thlere must bu
the need of lbustling for business, there must be the
financial ability to do so, and there must bc the business to
get. These conditions seem likely to be satisfied this Fali,
and we may be able ta announice a grist of contracts next,
niontb. TIhe Paris Medicine Company have given another
contract to thic E. I)esbarat's Advertising Ageilcy to place
advertasements in a large list of daibies and wecklics. The
Victorine firm lias becai formed into a joint stock company,
and will be doing a good deal or advertisang in the East.
Their space will be placed tbrougli the E. I)esbara's
Advertisiiîg Agency.

A McKim & Co. arc making a number of new con-
tracts for John Labatt, brcwer, London, and for Wian.
Mack's " Wntras Marrow " inu Province of Quebec papers.
They are renewing the Emîpire Medicine Co.'s orders,
which bave been running for somne tinie, and are sending
out new orders for the E urcka Mgf. Co., of Napance ; Thae
Scbool of Mines, Kingston; L. F. Page, proprieiary medi.
cines, anid Rowlaund & Sons, L.ondon, Eiîg. 'rhey art aiso
handliaîg a line of advertising for thec Royal Victoria College,
Montreal.

*To priausers and publislicis, duis rnontlî is thie beginning
of a ni-w year, and sonue New \'ear's resolutions sbould
nmark the occasion. Thec year starts with increased circu-
lation and iaîcreased expeauses, two conditions that ought to
warrant iîicrcased advcrtising rates. MlcKim's Rcvised
iNewspatper Directory of Canada, just bcing publislied,
shows a remarkable increase of circulation among most
Çanadian papers. l)articuiarly the dailies. Thle South-
Africau W'ar bas cersainly stimulated rcading and the public
lias hi-en willing t0 buy the news. When iîews is bouglit
so is ilie idvertistmeaîit, vhîich dlireby becomes more
valuable. It rtesîs with the advertisiiîg manager to diaim
lus own, and to decide to do so miglut fittingly bc formed
intoa New Vear's rcsolutioiî. Thesc conditions constitute
a rise in the markî.t price of acommodity, and the incre.ised
pricc ought to bc maintained by aIl in the business.

It miglit also be a good timc for some papers to adopt
an advurtisiiig price list. %%le icar that the wvant of price

hists lias been lamentable irn saine cases. Asked for price
un a certain space, the quotation in answer would be $40,
where, when business was talked c-f, $ io would be acceptcd.
Trhe first price is too high and the second too low. Such
dealing and dickcring is unsatisfactory to ail] concertied.
The only solution of the difficulty as the adoption of a fixed
list, suca as most publishers use. T1he paper that bias no
price list, or the one that does îîot use the one it bas,
belitties the advertising business upoîî whicbi it tbrives.
Nowadays it as only fake concerras that are not possessed of
the cominon sense to set a fair price, and the resolution to
stick to that puice througbi thick and thin. To that class,
newspapcr publashing houses have no liberty to belong.

Air-. ON 1% NON*CASiJ BASIS.

There is a tendency sbowing some lire that deserves
none ; probably Nciw Year's resolutions could crush out its
existence. This is the tendency to give the publisher
substitutes for cash. It s ý.urprising to sec the number of
newspapers that have b)itten at a bait set by a certain pill
firm laiely. The hait is in the form of a cleverly-writteti
letter, wvhich goes on to say that a certain gentleman has
discavered the anake-up of a valuable pili which in time he
will advertise extensively, but which, on account of lack of
capital, lie cannot push at the moment. The newspaper-
meni are requestcd to publish Ilad,;." and in payment, accept
pulis. Yes, contracts have been made on this basis. The
publisher will rind saime difficulty in getting ink in exchange
for paîîs, and he lias himself to blame for his foolishiness Io
accept pills for lus own printer's ank. Neither is it reason-
able that the ofice o! the advertising manager should make
a good dispensary. Others have been persuaded to accept
unlisted stock in payment. Y< it is seen by other adver-
tisers that one firm can play this grime, they are likcly to
make the saine overtures, so, if the printer bas not estab.
lislied a general store, lie wilI ind lie lias dug a deep grave
for himself, or, failing duat extremnity, be bas cultivated an
ugly ulcer.

A NoTR.i.CHiANGE.

Nir. Arthur Lamialice, formerly advertising manager of
La Presse, bas rccently been appointed In a similar posi-
tion with Le journal. Mr. Lamalice is an experienced and
successful advertising mani, having lîad a thorough training
in both Canada and the United States, and Le journal is to
be coligratulated upon securing the services of sa able a
mari. Ile )s a clever writur of advertising as well as a good
canvasser.Ic

The Port Hope Guide thinks of starting a "lspecial"
column in its advertising pages. . The Guide thus
announices the neuv departure : "The space devoted to
each firm will be uniform in size and changed as desired,
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