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“WORLD WIDE”

—CANADA’S WELL-KNOWN ECLECTIC—

A Weekly reprint of Articles and Cartoons from
the leading Journals and Reviews reflect-
ing the current thought of both
hemispheres.

Invaluable to the busy man or woman who wishes to keep
abreast of the times, with the least possible expenditure of
time or money.

“Almost every article in almost every issue you feel you would
like to put away among your treasures.” Editor, ** Telegraph,”

Welland, Ont.

The publishers will, upon application,
gladly send it for three consecutive weeks,
FREE OF CHARGE, that you may fairly
judge of its scope. You must £now ‘World
Wide’ to appreciate it, and those who
know ‘World Wide’ best consider it the

one indispensable publication they take.
SAMPLES FREE

Regular rates, - - 5 cents a copy
$1.50 a year

On trial to new subscribers, 8 months
for 25 cents
With the Canadian Pictorial only $2.00

JOHN DOUGALL & SON, Publishers,
“WITNESS” BUILDING, MONTREAL, Can.

Put Yourself in His Place

HI1S man inside the fire lines is watching his property
burn. What does it mean to him? What would it

mean to you if you were in his place ? Would you be face to
face with disaster or would you watch the smouldering rem-
nants of your property with your mind occupied with plans
for business rehabilitation, because somewhere in the ruins
is the safe containing the indestructible financial soul of your
business—your fire insurance policy ?

If this happens to your property, you can plan with
absolute certainty if your policy is in the Hartford, because
for more than a hundred years it has been furnishing just
this kind of business protection and has never failed to make
good an honest loss.

It has paid 140 Millions for claims on property of its
policy holders. This is larger indemnity than has ever been
paid by any other American company.

When Next You Insure

Insist on the Hartford

Canadian Pictorial

ONE DOLLAR A YEAR

Canada’s Popular National lllustrated Magazine

Appreciation from
a High Source

Lovd Strathcona wrvites from London :

Your most excellent ‘‘Canadian Pictovial”
is a publication which, if I may be permitted to
say so, is a cvedit to Canada. I have been most
Javorably impressed by the geneval chavacter of
the magazine and the cleavness of its illustva-
tions.

Believe me,
Youwrs vevy truly,

STRATHCONA.

“The ‘Canadian Pictorial’ has been steadily
improving with each yeav of its existence, and
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It Is Worth The Difference

o costs the dealer more
W than ordinary sugar, but it
Sugar

is worth the difference.

- St. Lawrence
“Crystal Diamonds”’

are absolutely the perfection of sugar reﬁning__
brilliantly clear and sparkling—and an ornament
to every table.

Ask for «St. Lawrence Crystal

A e
is a credit to Canadian jouvnalism.” Diamonds” — in 5 pound boxes — "
—From “The Presbytevian Witness,” " also sold by the pound. t %
Halifax, N.S. S : "
. The St. Lawrence Sugar Refining Co. Limited &
Peeis EAL. e
TH E PIcToRIA L PU BLIS H I N G co- PURE CANE SUCAY MONTR! 30 “PURE CANE SUCAR

142 St. Peter Street, Montreal
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In answering advertisements kindly mention “Canadian Pictorial.”




