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Andrew Cash makes Island Records debut
Two videos complement Toronto musician’s Time and Place

By DEBORAH DUNDAS released throughout Canada, 
Europe, and the United States. Crit­
ics have loved it.

The signing with Island Records 
comes as a welcome break for the 
guy remembered as the front man in 
the now-defunct l'Etranger. He’s 
paid his dues and is happy to be with 
Island, a company that he says reacts 
“not necessarily from a business 
point of view, but from a music fan’s 
point of view.”

: . j

“I’m ready for something, you 
know. I don’t really know what, but 
I guess I feel ready to take the music 
a little further than just Toronto.”

Armed with a slick, new album 
called Time and Place, and an his­
toric contract with Island Records, 
singer/songwriter Andrew Cash has 
been taking his music further than 
Toronto — the album’s been
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FINDING HIS TIME AND PLACE: Toronto singer/songwriter Andrew Cash, formerly of I’Etranoer makpc 
his full-length album debut on Island Records.

j

mE- k , « Cash has also released videos from the 
album: “Time and Place” and “Smile

1 Me Down,” which he’s fairly pleased 
with. But if Cash had his way, “I’d make 
it illegal for people to do them (videos)... 
Most videos look like beer commercials 
and most beer commercials look like 
videos, and it’s hard to know which 
came first. . . If all videos are is some­
thing to sell music by, then we’re at a 
point where rock and roll has become a 
totally useless cultural expression.”

This aversion to commercialism goes 
back a long way. Cash first got into 
music as a way to “resist the culture that 
sort of persuades people to be selfish and 

> to be overly concerned with profit and all 
§ that sort of stuff. I saw it as a valid way to 
m resist, and a valid expression against this 
o sort of stuff.”

His music resists a society 
E cemed with profit, and it does
2 an accessible yet paradoxical way. 

The music is danceable but the lyrics 
are at times depressing, full of allu­
sions to loneliness and helplessness 
(“Today I face the stains/ My tears 
and coffee made/ Alone here last

feel that these paradoxes are a con­
scious thing, but a “human thing.”

As for musical influences, Cash 
listened to the albums his brothers 
brought home: After the Goldrush by 
Neil Young, Bob Dylan’s Greatest 
Hits, early Eagles, and some 
“Motown stuff.” If you’re lucky, 
you might catch him doing a cover of 
“Can’t Get Next to You,” “Lonely 
Avenue,” “Cripple Creek,” or a folk 
song called “Alberta” which he got 
from an old album by bluegrass 
legend Doc Watson.

As he did with l’Etranger, Cash 
makes danceable, strikingly energetic 
music, and is still serious about get­
ting his message across — although 
he is less bombastic in his approach. 
“I just didn’t feel like I wanted to be 
(preachy),” Cash said. “I suppose 
also that I just felt I wanted to rock 
out. . . maybe in a quieter way.”

“With a major record contract, his 
first full-length album, and lots of 
critical acclaim, Andrew Cash may 
have finally found his time and 
place.

night”), and scorn for big business 
(“There are people beating bits of 
root into bits of food/ Their land 
now watered with coca-cola (sic)”). 
Yet they’re not without hope, as the 
last line in “Do Not Adjust Your 
Set illustrates: “It may be dark here 
but there are/ Little lights on 
everywhere.”
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E I “I just felt I 
wanted to rock 
out. . . maybe 
in a quieter 
way.”
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Then you have Cash himself, who, 
when on stage, switches from a child 
filled with wonder to one who’s 
afraid of what he sees. He doesn’t

ANDREW CASH’S critically acclaimed new album, Time and Place, 
has now been released in Canada, Europe and the United States.

mNationwide Marketing Finn
seeks friendly people to offer a free service in 

major department stores.
Training provided, flexible work schedule. 

Location:
Downtown, Eglinton Square, Fairview Mall, 

Scarborough Town Centre, Woodbine & Hillcrest Mall.

Call Mrs. Yale 441-2561
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Save $25.00 with this ad 
Clendon Program 
October 25th 
(Limit 7 per customer)

Queen's University at Kingston offers a modern, 
discipline-based approach to the study of management in 
the complex organizations of today and tomorrow. The 
learning atmosphere in the School of Business is lively, 
informal, intimate and flexible. Persons from almost all 
academic programs will find MBA studies rewarding. 
Financial assistance is available.

Representatives from the School of Business will be on 
Campus and would be happy to meet with students of any 
Faculty interested in the Queen's MBA Program.

Dalhousie University

MBA
Discover why the Dalhousie 

MBA could be right for you.Our professional 5 star rated 
facility offers:
• The world's most recognized 

certification... RADI
• Professional Instruction
• Flexible course schedule
• Small class size
• Open water certification at 

your convenience
To find out how soon your 
class can start call us:
•y m f- a a j —j 900 Albion Road 
140*2 j4 / Rexdale, Ontario
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Dalhousie University
Halifax. Nova Scotia

Room 104, Faculty of Nursing Bldg.PLACE:

University of Toronto<61
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