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Canada“

BY CAPILANO COURIER STAFF

NORTH VANCOUVER, BC
(CUP) — Before the scandal broke
the advertisement was, at first
glance, a harmless-looking mani-
festo for a “British Canada.”

Complete with a coat of arms,
Union Jack flag and in some ver-
sions a small picture of the late Prin-
cess of Wales with her two sons in
their school uniforms, the letter
claimed to be a policy statement for
the Coalition for a Humanistic Brit-
ish Canada.

But a closer look revealed the
group was calling for a
increase” in European immigration,
an end to “multicultural policies”™
and enforcement of a policy of “cul-
tural assimilation.”

The ad went on to describe
the coalition’s policy on appropri-
ate clothing for Canadians; school
uniforms for children, pants for
men, skirts and dresses for women.

The advertisement ran in ma-
jor and minor newspapers across the
country, including The Globe and
Mail, The Vancouver Sun and The
Montreal Gazette. The size of the
ads ranged from a quarter of a page
to a full page. like the one that ap-
peared in The Vancouver Sun.

The coalition’s founder,
Michael Chessman, informed an
Ontario newspaper that the ads were
part of a campaign to make the
group a recognized force in Cana-
dian politics.

He estimated the cost of the
campaign was approximately
$200,000. But the appearance of the
ads led to curiosity, questions and
complaints on the part of readers.
As a result, the media began look-
ing into the coalition and its beliefs.

“massive

It was soon revealed the coa-
lition consisted of only one person,
Chessman, a 38-year-old Toronto
resident. After his ads ran, Chess-
man sent the media a press release
containing obscene opinions regard-
ing other races, particularly blacks,
whom he sees as inferior to whites,
along with women, Asians and na-
tive peoples.

He describes Canada’s First
Nations people as “squatters on a
land destined for their betters.”

The advertisement itsell was
benign by comparison, and the mag-
nitude of Chessman's extreme
views shocked readers and humili-
ated the newspapers involved.

In his press release Chessman
said, “we are without funding as an
organization.”

To date. none of the newspa-
pers who published the ad have been
able to confirm they were paid.

“[Chessman] took all these
papers for tens of thousands 1l not
hundreds of thousands [of dollars],”
said Brian Caldwell, a reporter for
The KitchenerWaterloo Record who
investigated the Coalition.

The Record's advertising di-
rector, Larry Hooper, confirms his
paper ran the ad twice out of four
scheduled appearances.

The ads that did appear were
at a cost of $4,000 each. The final
add, which did not run, was sup-
posed to be a full-page ad at a cost
of roughly $10.000.

If all the scheduled ads had
run, the bill would have been about
$22.000 for the one newspaper
alone.

After reporter Caldwell dis-
covered Chessman’s racist views
the ad was pulled.

The Record donated the pro-
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“I'd like to see us have our
own student union. That
way we can fund our own
activities and not have our
money going to renovating
the SUB or Brian Kellow’s
$23 lunches.” — Andrew
Woods, Editor-in Chief, The
Sextant

fighting them, which I hate,” said
Cote. “All we're trying to do is
work with them.”

Cote says that his efforts to

_have been virtually ignored.
_ waek and a lot of the time I'm just

sitting there, no one comes by to
: laIk to me or make comments.”

“haven’t done their part to do so.

nine DalTech rcpresemat ves has
' shown up consistently.

tb voice the concerns of DalTech

little support.

Sextant
critisizes DSU

i ve.

accommodate DalTech students :

- “I’m there three times a

~ While DalTech students
‘_have been given the opportunity
to comment on what’s happening

on the campus, Cote says they
~ argument in the papers

I'say and I don’t want to start an

Outof this year’s four DSU
council meetings, only one of the

Cote says that whlle he tries

: studems at thcse meclmgs, hc has_
_executive aren’t geumg along, for

1 don t have these peo- ”Lhe most pd.l'f. iU's good

ple at the meeting {backing me
upl, I can only do so much,” said
Cote. o _
Woods says he’d be happy
to see DalTech have more power
in making their own decisions.

“T'd like to see us have our
own student union,” said Woods.
“That way we can fund our own_
activities and not have our money
going to renovating the Student
Union Building (&;UB} or Brian
Kellow’'s $23 lunches.”

While woods feels there are
problems with the DSU, he ac-
knowledges that some of its el'—_
fects on DalTech have been posi-

Woods does not expect are-
sponse (o his article from Lhe
DSU.

i don’t think the DSU will _
wrlle a rcsponse‘because they're
too lazy,” said Woods “H ‘they do .
I'll print it.” .

_ Cotc is hesitant to respond'
to Woods through the Sextant,

“I don’t want to write are-
sponse so he can cut up anything

bald ‘
Cote. '
Cote says another probtem‘
with sending a response is that it
may gwe students the wrong 1m-
pression. : :
- T doit want to conyvey the
image that DalTech and the DSU

ceeds from the ad to a multicultural
society, despite the fact they were
never paid and there really was no
revenue to donate.

When
managed to get his ad in the news-
paper without anyone checking on
the content, Hooper said Chessman
sent his ad in electronically and, “an
electronic ad goes right to the pro-
duction department.”

Don MacLachlan, director of
communications for Pacific Press,
publisher of The Vancouver Sun and
The Province, had the non-sufficient
funds cheque for over $10,000 in his
hand when he was interviewed by
the Capilano Courier, the campus
paper at Capilano College in North
Vancouver. He described it as very
professional looking, adorned with
a Canadian fTag and the name of the
Coalition.

“We are sitting here with very
he said dejectedly. *It’s
not only unfortunate, it’s embarrass-
ing.”

asked how Chessman

long faces,”

Pacific Press was going (o
donate proceeds from the ad to a
charity, but now that there has been
no payment for the ads that plan has
been cancelled.

Coalition founder Michael
Chessman did not return a phone
call requesting an interview.

He did, however, send three
separate emails to the Capilano
Courier. One contained his picture,
the second outlined his philosophi-
cal views and the third contained an
article on him that appeared in the
National Post.

Moreover, in a press release
dated October 15, 1999, he said the
newspapers should have known bet-
ter than Lo acceplt his credit

“The backers I kept referring
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“Our experience is that you
cannot trust corporations or gov-
ernment to protect, or to be fair to
people.”

While the rally was filled
with people highly motivated
about creating awareness about the
WTO, some passers-by were not
quite so interested.

“What the hell is the WTO?"
replied one anonymous onlooker
when asked if he saw any threat in
the WTO's policies.

Shannon Lynth (uku WTU Man) shouts to
protesters at the Citizens' March held last
week.

to have in fact been the newspapers
which agreed to carry these impor-
tant ads without charge,” he said in
his release

But there were some excep-
tions, like The Ottawa Citizen.

“I knew [Chessman| had no
money,” said Dwain Moore, busi-
ness account executive at the Citi-
zen.

Moore became suspicious
when Chessman asked for 60 to 90
days to pay for the advertising.

The Citizen checked on
Chessman’s website, where he ar-
gues that immigrants he considers
undesirable should be returned to
their country of origin, and decided
not to run it because “The Ottawa
Citizen does not endorse this kind
of thing.”

Moore insists that even if
Chessman had been financially
equipped to pay for the ads. the Citi-
zen would not have run them.

Meanwhile, Canada’'s two
major national newspapers have
vastly different policies regarding
what ads they will or will not print

The Globe and Mail ran the
coalition ad once after it had been
checked by the paper’s lawyers and
executives.

According to Debbie Gomm,
advertising sales manager at The
Globe, the paper will run almost any
ad in the interest of freedom of
speech.

“The executives feel that
while it may be controversial, it’s
not illegal.” she said.

Gomm says it is The Globe's
policy to print virtually any ad pro-
vided it is not libellous

As for the story of Michael
Chessman’s Coalition for a Human
istic British Canada one last ques-
tion remains.

“Why aren’t the newspapers
calling the police?” asked CIC
member Farber.

He points out the papers were
“tricked into running [the ad] and

aily papers taken for ride

then defrauded.”

[t remains to be seen whether
Chessman will be investigated,
prosccuted, or punished. Perhaps
the newspapers are satisfied to have
learned their lesson.

But what this lesson is varies
from paper to paper. Some are con-
gratulating themselves for their
stringent credit-checking policies,
others are embarrassed about being
duped, while others are horrified
that an advertisement for a group
whose true views were hidden

slipped into their papers.

FOR
RENT

2 Roomes in a
large. modern
home lecc than |
minute from
Quinpool Rd.
Shopping
Centre

Chared kitchen,
laundry.
£835 week.

challenged.

We are always accepting
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- L’Arche
The University of the Heart

L’ Arche Cape Breton is a community for men and women
who are mentally challenged and those who choose to share
life with them., We are a community committed to equality,
solidarity and simplicity, and since we began in 1983, hun-
dreds of people have come to share this way of life with us.

Most of our volunteers are university students or graduates
who have found something lacking in academia. They come
to L’ Arche from all over the world to discover the importance
of relationships, to be pushed to develop their potential, and to
discover the beauty of men and women who are

applications from energetic, open-
minded, and committed people. We provide room and board
plus a monthly stipend, and will cover your student loan
payments as well. There are even programs available for
people interested in volunteering overseas, as there are over
communities throughout the world.

mentally

Not sure what you are doing? Why not consider volunteering
with L’ Arche? Contact us for an information package.

L’Arche Cape Breton

Whycocomagh, NS BOE 3M0

Ph: 902-756-3162 Fox: 902-756-3381
Email: <larchech@atcon.com>
WEBSITE <www.larchecapebreton.com>




