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Catalogues,Etc.

Messis, H. A, Nelson & Sons present
their customers with an claborate illustra.
ted eatalogue of some of the lines of funcy
goods, novelties, drug sundeies and toys,
which comprises a Inrge portion of the
stock cavried by this house.  1f not in re-
ceipt of catalogue write for one,

Messes, Frederick Stearns & Co. have
issued a speeinl catnlogue and price list of
Pharmaceutical products, calling morve
particular attention to many of their lead-
ing lines in goods for the dispensing pha-
macist.  This firm’s goods nre now kuown
sud apprecinted in all gquarters of the
globe,

Patent Medicine Advertising.

Inun article written for Printer’s Ink by
De. David Kennedy, of Kingston, N. Y.,
who is himself o large wdvertiger, he gives
some hints of practical value. He says :

“T address myself to advertisers gener-
ully, and say, first, what do you know
about ndvertising? You may think you
know a great deal—you probably do
think 80 ; but if you have had no experi-
ence, and especially no experience that
has cost you ntoney, it is my inpression
you know very little ahout it. If you
think you know it all you probably know
still less,

“If about to commence advertising a
new article and you have had no experi-
ence, do not try to deal with the papers
direct  Select some advertising agencyin
which you can rely and trust imphiitly to
ity experience and advice, This is what I
did when T commenced. T did it
thoroughly. T employed the best ngeney
in America, and I entrusted my advertis-
ing exclusively in their hands.  In anex-
perience of more than fifteen years I'have
with rave exceptions and for special pur-
poses cwployed no other, nor would I
again pursue a different course had I to
commence my wdvertising over again.
The agency, which is reliuble, when it
sees that it has secured the confidence of
its customer, is bound in honor, as well as
in interest, to work for that customer in
every possible way, and you should not
select other than the honorable agency.

“Tt is absolutely true that the agency
dealing with papers constantly, knowing
the characteristics of the publishers, just
which papers will take 25 per cent of
rates, and which papers will want 50, as
well as those that would sometimes take
as low as 10 per cent, and that has every
facility for watching the work cavefully
and seeing that it is done as agreed upon,
can place the advertising in better shape
and for less money than the advartiser
himself, who knows nothing whatever
about it. So much for the placing of the
advertising,

“Now, in regard to the mediums:
There is but one true medium for the gen-
eral advertiser, and that is the newspaper.
He must depend upon it. Some outside
schemes may possibly be taken advantage-

ously at certain tinwes, but [ advise wlher-
sneo to the rule of using newspapers tivst
and all the time,

4 Again, the newspapers should be well
sclected, s0 as to cover thoroughly, in the
best manner, the territory to be wdver-
tised. It does not follow thut because
one paper in a town will do the advertis-
ing for 225, and another will do it for 215,
that it is cconomical to accept the 210
contract.  As a rule, the Lest papers are
the cheapest.  'Phis is because they givo
the most for the money ; but oceasionally
the best paper will want more than it iy
really worth ; then it may bo well to take
the second best paper until such time as
the better one will accept at o fair price.

“ But before muking any contracts, or
selecting the papers, the advertisement it
self should have proper attention.  Great
judgment is required m its composition,
in the amount of space it is to occupy,
and iun its general appenvance. Here,
again, the advertising agency can be of
great assistance to you. ‘The ono which T
have always cmployed has greatly assisted
we, not only in writing my advertise-
ments, but especially in putting them in
proper display for the electrotyper.

“ Do not be afraid to use electrotypes.
The percentage of costof the clectrotyped
advertisement is slight, and they secure
you a clear impression, while at the samo
time in many papers clectrotyped adver-
tisements are nceepted at a less price than
would be required if the advertiscment
was to be placed in type.

“These aro the general rules which T
have found by experience necessary for
the guidance of the successiul advertiser ;
but T wish to reiterate what T have
already  said concerning the advertiser
Ieing too sure that he knows it all to be-
gin with. Tn any eveat, he will probably
mike wistakes—all wen do that—but the
advertiser should be willing to take advice,
and when he has made a mistake be will-
ing to admit it and avoid a similar error
in the future.

« Another important vule by which I
have always been guided is, never to run
in debt. Do not take chauces. Jet all
the advertising for which you contract be
within your ability to pay if you do not
get n single dollar back. A wrong invest-
ment without satisfuctory returns gives
one the blues and mars his efticiency as a
business wan. It is bad enough any way;
but if he cannot pay his bills it is ten
tunes worse than it would be otherwise.

“Then, too, an advertiser shiould havea
good credit. It helps him in trade, it
helps him with the agency, it helps him
with the papers. Ieshould pay his bills
promptly as agreed upon.

“All these suggestions are based upon
the understanding that an advertiser has
a good thing, otherwise he had better not
start at all. Do not advertise a poor
article. It may pay you for a little
while and may sell for a time, but it wont
last, and in the long run you will be the
loser.

“In my own business I adopted these
methods; and began in & small way, and

was successful from the outset, My busi-
1neds was never in 8o prosperous u condi-
tion as it is today. My medicine is sell-
ing more largely than ever befors and the
sles are extending into new territory,
Hence it is frir to infor that my theories
in vegard to wdvertising, in my own case
at any rate, have been correet and iy
be worth some consideration by others
who propose to advertise more or less
generally.”

Drugs in Butter.

A nefarious system of butter manufac-
ture i3 exposed by the Chemist to the
American  Department  of  Agriculture.
What is known as “gilt-edge butter com-
pound ” is ndvertised in the States, with
the tempting assurance that if a small
quantity of it be added to a pint of milk
and n pound of butter, the whole beiug
churned together, the operator will get
two pound of butter, all the milk being
incorporatedt.  There is no doubt, the
Chemist says, as to the truth of this state-
ment, ns it was veritied by trinle in thoe
labotatory of the Department. The
dircctions of the advertisers were follow-
od, and the milk disappeared, two pounds
of butter being produced, which resembled
a first-cluss butter, except that it was
softer. 1t does not keep well, but for im-
medinte consumption passes casily as a
genuine article, although analysis shows
that it contains 49.55 per cent. of water
and only 45.45 per cent. of butter fat, ns
compared with 15.92 per cent. of water
and 80.53 per cent. of butter fat found in
a sample-of genuine butter, On the com-
pound by means of which the trick is per-
formed Lemng analyzed, it was found to
cousist of 70.48 per cent. of anhydrous sod-
ium sulphate and 29.52 per cent. of organic
matter, afterwards proved to be pepsin,
Experiments tried with pepsin showed
that it produced an cmulsion which en-
abled butter to incorporate un cqual quan-
tity of milk in its substance without ma-
tevially altering its appearance.  The
same result was produced with pancreatin,
trypsin, or rennet. The sodium sulphate
appears to be used simply as a carrying
material, and to be of no assistance in the
emulsifying process.—Ex.

Ewvursto Okt Morznvx.—The follow-
ing formula is suggested by Oliver Stout
for preparing an cmulsion containing 50
vol. per cent. of cod-liver oil : Triturate 1
oz. of glyconin with 2 ozs. of cod-liver oil,
gradually added, until emulsified ; dissolve
60 grains of ammoniated glycyrrhizin in
water, and add this solution gradually,
followed by water, to the emulsion until
four fluid ounces arc obtained. The gly-
cyrrhizin masks the taste of the oil with-
out any further addition. Hypophos-
phites may be added with the water.—
American Journal Pharmacy.

A Frexcni court has decided that the
person who calls a pi vsician to see a sick
person is vesponsible 1or the fees.



