
CANADIAN DRUGGI8T.

Catalogues,Etc.

Messrs. Il. A. Nelson & S.mis present
their eustomiers with an elaborate illustra.
ted catalogue of somiie of the lines of faicy
goodm, novelties, denîgsumries and toys,
whicli comprises a large portion of the
stock carried by this liouse. If mnot in re-
ceipt of catalogue Vrite for one.

Mesurs. Frederick Stearnts & Co. have
issuel a specikl catalogue and price list of
Plharmaceuîtical prodicts, calling more
particular attention to maniy of their lead-
ing lines in goodîs for the dispeusing plhan
nacist. This firni's goods are now kinown
and appreciated in all quarters of the
globe.

Patent Medicine Advertising.

In an article written for Printer's Ink by
Dr. David Kennedy, of Kingston. N. Y.,
who il himself a large advertiser, lie gives
soie hints of practical value. lie says :

ilI address mnyself to advertisers gener-
ally, and say, first, what do you know
about advertisinig? You iay think you
know a great deal-you probably do
thinàk se ; but if you have liait no experi-
ence, and especially no experience that
lias cost yoit money, it is mlly impression

you know very littie abuout it. If you
think you know it ail you probably know
still les.

"If about te commence advertising a
new article and you have had ne experi-
ence, do not try te de:i with the papers
direct Select somne advertising agencyin
whicb you can rely and trust implicitly to
its experience and advice. This is what I
did when I conunenced. T did it
thoroughly. 1 emîployed the best ageney
in Amnerica, and I entrusted uy advertis-
ing exclusively in their hands. lI amn ex-
perience of imore thlan fifteen years I have
with rare exceptions and for special pur-
peos eiployed no othor, nor would I
again pursue, a difIerent course had I te
commence miy advertising over again.
The agency, which is reliable, when it
ses that it lias secured the confidence of
its customier, is bound in honor, as well as
in interest, to work for that custoner in
every possible way, and you should not
select other than the honorable agency.

"It is absolutely truc that the agency
dealing with papers constantly, knowing
the characteristics of the publisiers, just
which papers will take 25 per cent of
rates, and which papers will want 50, as
well as those that would sonetimues take
as low as 10 per cent, and that ias every
facility for watching the work carefully
and seeing that it is done as agreed upon,
can place the advertising in better shape
and for less noney thau the advartiser
hinself, who knows nothing whatever
about it. Se miuch for the placing of the
advertising.

"Now, in regard te the mîediuis:
There is but one true medium for the gei-
oral advertiser, and that is the newspaper.
H1e muust depend upon it. Some outside
scheies nay possibly be taken advantage-

ously at certain tines, but [ advise adiier-
ene to the rule of using newsapers tirst
and all the timîe.

IAgain, the nîewspapers should be well
selected, so as to cover thoroughly, in the
best manîîner, the territory to be adver.
tised. It does not follow that because
oie pIper iI a towin will do the advertis-
ing for $25, and another will do it for $15,
that it is econoiical to accept the $15
contract. As a rue, the best papers are
the. cheaipest. This is becatiso they give
the niost for the ioney ; but occasionailly
the best Paper will want more than it is
really wortl ; tien it mnay bo well to take
the second best paper until such time as
tho botter one will accept at a fair price.

" But before muakinig any contracts, or
selecting the papers, the advertisement it-
self should have proper attention. Great
judgment is required mn its composition,
in the amnounit of space it is to occupy,
and in its general appearance. H1ere,
again, the advertising agency can he of
great assistance to you. The oie which 1
have always enIployed lias greatly assisted
mie, not only in writing Uy advertie-
ilments, bitt especially in putting then in
proper display for the electrotyper.

" Do not bo afraid to use electrotypes.
The percentage of costof the clectrotyped
advertiseient is sliglit, and they secure
you a clear impression, while at the smne
time in nany papers clectrotyped adver-
tisemients arc accepted at a less price than
would be required if the advertisemient
was to ho placed in type.

"Tlhese are the general rules which I
have foutd by experience niecessary for
the guidance of the successfui advertiser ;
but I wislh to reiterate what I have
already said concerning the advertiser
leing too sure that he knlows it all to be-
gil with. In any event, lie will probably
make mistakes-all men do that-but the
advertiser should be willing to take alvice,
and when lie lias made a iiistake be will-
ing to admit it and avoid a similar error
ii the future.

" Another imuportantt rule by which I
have always becu guided is, never to raun
in debt. Do not tako chances. Let al
the advertising for whicht you contract ho
within your ability to pay if you do nlot

get a single dollar back. A wrong invest-
ment without satisfactory returnîs gives
one the blues and mars his eilicienicy as a
business min. It is bad enough any way;
but if he cannot pay lis bills it is ten
tunes worse than it would be otherwise.

"Then, too, an advertiser should havea
good credit. It lelps Iimu in trade, it
helps hii with the agency, it helps him
with the papers. le should pay his bills
promptly as agreed upon.

"Al these suggestions are based upon
the understanding that an advertiser lias
a good thing, otherwise he had botter not
start at ail. Do not advertise a poor
article. It miay pay you for a littie
while and may sell for a tiie, but it wont
last, and in the long run yon will be the
loser.

"Ii uiy own business I adopted these
nethods, and began in a small way, and

was suîccessful fron the outset. My bul-
ness was never in so prosperous a condi-
tion as it is to.day. My imedicino is sell-
ing more largely than ever bofore and the
s.ies are extenmding into new territory.
Ilence it is fr.ir to infer that Iîy theories
ln regard te advertisinîg, inmy own case
at any rate, have beeu correct and may
be worth somie consideration by others
who Propose to advertise more or less
general ly."

Drugs In Butter.

A nefarious systeu of butter muanufac-
ture is exposed by the Chemlist to the
Atnericau Departient of Agriculture.
What is knownt as "gilt-edge butter con-
Pound " is advertised in the States, witih
the temnpting assurance that if a smail

quantit.y of it be added te a pint of inilk
and a pound of butter, the wholo being
churned together, the operator will get
two pound of butter, ail the imilk being
incorporated. There is no doubt, the
Chemist says, as to the truthu of this state-
ment, as it was veritied by triak in tie
laboratory of the Departiient. The
directions of the advertisers were follow-
ed, and the milk disappeared, two pounds
of butter being produced, whiclh rseuibled
a firsteclass butter, except that it was
softer. lt does notkeep well, but for iiu-
imediate consuimption passes casily as a
genuine article, althouglh analysis shows
that it contains .19.55 per cent. of water
and only 415.45 pr cent. of butter fat, as
compared witih 15.92 per cent. of water
and 80.53 per cent. of butter fat founid in
a sanple-of genuine butter. On the con-
pound by ieans of whicih the trick is per-
formied eng analyzed, it was found te
consist of 70.48 peIr c<mt. of anhydrous sod-
iuml sulphate and 29.52 per cent. of organie
tatter, afterwards proved to be pepsin.
Experimîents tried witIh pepsin slowed
that it produced ai emiulsion which en-
abled butter to incorporate an eq'ual quan-
tity of iliik in its substance without ma.
terially altering its appearance. The
samne resait was produced with pancreatin,
trypsin, or rennet. Thie sodium sulphate
appears to be used siiply as a carrying
inaterial, iand te bu of noassistaînce in the
cnulsifying process.-Ex.

EtULSIO OrLE Monnau.E.-Tie follow-
ing formula is suggested by Oliver ,Stout
for preparing an cnulsion containing 50
vol. per cent. of cod-liver oil: Triturato 1
oz. of glyconin with 2 ozs. of cod-liver oi],
gradually added, until enulsified; dissolve
60 grains of ammoniated glycyrrhizin in
water, and add this solution gradually,
followed by water, to the emulsion until
four fluid ounces are obtained. The gly-
cyrrhizin mnasks the taste of the oil with-
out any further addition. Hypophos-
phites nmay be added'with the water.-
American Journal lharmacy.

A FatENcHt court bas decided that the
person who calls a pi vsician to see a sick
person is responsible ir the fees,

SePtemnber, 1892


