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And they wonder why 
we won’t join CUP...
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During the conference, running 

from Dec. 26 to Jan. 2, the delegates 
were also bombarded with technical 
advice on how to put a newspaper 
together (from advanced graphic 
design to editing), seminars identify
ing the role of the student press in 
society, consciousness raising work
shops and discussions about media 
images, gay and lesbian issues, 
women’s issues, and others. Ann 
Medina, from CBC's The Journal, was 
the keynote speaker.

The Cord delegates attending the 
conference all agreed their ideas of 
what a student newspaper should be 
were challenged.
“1 believed that the Cord was striv

ing to be true to the principle of 
responsible social change. But now 1 
question whether we’ve been uncon
sciously attempting to emulate the 
commercial press, and just paying lip 
service to the concept of social 
change,” said Arculus.
“For the whole week, we were 

working with delegates from across 
Canada with different political 
views, weighing them, and attending 
seminars that constantly challenged 
us to explore different possibilities 
for the student press,” said Wert.

“I think the Cord is a haven of 
conservatism,” said Tymec. “I guess 
I’d advocate a non-hierarchial 
approach. A paper staff has to func
tion as a unit. If a paper staff can't 
work together, a paper can’t work.”

Canadian University Press (CUP) 
is a collective of 53 members, spread
ing from St. John’s, Newfoundland, 
to Victoria, British Columbia.

It operates a weekly news ex
change service, a bi-weekly feature 
service, and (as of this conference), a 
weekly graphics exchange. Stories 
are compiled by five regional bureau 
chiefs across the country (Van
couver, Saskatoon, Toronto, Mont
real, and Halifax) and sent to the 
national bureau in Ottawa, which 
compiles and edits the copy for dis
tribution to members.

CUP is also the sole owner and 
operator of a national advertising 
agency (Campus Plus), with annual 
sales of over$ I million. Arculus was 
elected alternate representative for 
the Ontario region for a one year 
term.

The Cord has been a member of 
Canadian University Press since 
1963.

Reprinted from77re Cord Weekly, 
Wilfred Laurier University,

Jan. 8, 1987.

Taught on campus in coopera
tion with CYSF.

$75 includes all materials and 
text books, 1 class weekly for 8 
weeks.

No charge to repeat course at a 
later date.

Canadian University Press (CUP) was 
shaken by the controversial resigna
tion of President Diane Dyson, and 
elected former Ontario fieldworker 
Donna Mayer as interim during its 
49th annual conference in North Bay 
over the winter break, with three 
Cord delegates in attendance.

The elected six member hiring 
commission refused at first to 
divulge information detailing the 
circumstances surrounding the resigna
tion, which had to be accepted by a 
majority of members present.

“You can’t stick 120 journalists in 
a room, and tell them ‘well, you have 
to accept this, because we say so,’” 
said Cord News Editor Bruce Arcu
lus, who along with Entertainment 
Editor Anne-Marie Tymec and 
Copy Editor Mike Wert represented 
Cord.

After hours of procedural wran
gling, the three national office staff 
and other cup staffers were forced to 
give their reasons on the plenary 
floor.

A large number of delegates were 
bitter, feeling it was an invasion of 
privacy and a breach of trust, since 
the disclosures to the hiring commis
sion were made in confidence.

Many of the reasons why Dyson’s 
resignation was accepted centred on 
financial mix-ups and personal rela
tions between the national office 
staff.

The agenda for the collective was 
set for the coming year in three 
marathon plenaries (the final exceed
ing 19 hours).

Ontario Bureau Chief Michelle 
Lalonde was elected National Bur
eau Chief, Beth Ryan from the Muse 
was chosen as the next Vice-Presi
dent/Features writer and Gilbert 
Dong (from the Manitoban, at the 
University of Manitoba)will become 
president as Clip, the oldest national 
student organization in Canada, 
begins its 50th year.

A second bureau chief was added 
in the western provinces, and the 
weekly graphics change was re
instated.

A detailed proposal for computer
ization of all bureaus, enabling the 
quick and efficient transfer of news, 
was accepted.

National Bureach Chief John 
Gushue and Dyson were thrown into 
the hotel whirlpool at 4:30 a.m. by 
drunken delegates.

“No comment,” said the Cord’s 
Mike Wert.

“That’s our story, and we’re stick
ing to it,” said Arculus.
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A LIFETIME SKILL

CLASS II 
Feb. 2-March 30 
Mondays 
7 p.m.
Stong College 
Room 205

CLASS I 
Feb. 2-March 30 
Mondays 
5 p.m.
Stong College 
Room 205
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Register in Central Square
Tuesday, January 27, 9:30 a.m.-3:00 p.m.

Speed Reading Information MEM Communications Call 1-775-3832

PARTY
with Campus Marketing

YOUR BEST DEAL TO FORT LAUDERDALE

February 13-22
YOU DRIVE (TO THE PARTY)

$189.00
CDN

WE DRIVE (THE PARTY STARTS HERE)

$329.00 Asfri X

CDN v

INCLUDES:
• Round trip motor coach transportation to beautiful Fort / ,

Lauderdale (WE DRIVE Packages Only). We use nothing / t 
but modern highway coaches / H

• Eight Florida days/seven endless nights at one of our t ^ 
exciting oceanfronl hotels, located right on the Fort 
Lauderdale strip. Your hotel has a beautiful pool, sun 
deck, air conditioned rooms, color TV, and a nice long 
stretch of beach

• FREE pool deck parties.
• A full list of pre-arranged discounts to save you money in 

Fort Lauderdale.
• Travel representatives to insure a smooth trip and a 

good time.
• All taxes and tips.
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SPEND A WEEK - NOT A FORTUNE
FOR FURTHER INFORMATION 
AND SIGN UP
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i / WCALL TOLL FREE
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m1-800-423-5264 zLTiV
lN&WtyF

illill Campus Marketing. Inc isa US based 
corporation offering 
and therefore is not 
current Travel Industry Act Campus 
Representatives exist only to expedite 
materials and escort tours

Campus Marketing. Inc
PO Box 2788
Gten Ellyn, Illinois 60138

Y,tours in Canada
covered by the'XV

a-fu
Dino - 454-8418 s -■?>

Sponsored by Campus Marketing experienced professionals in college tours
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