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CANADIAN WCOURIER

THEY ALL REMEMBERED THE

KODAK

A vacation without a Kodak is a vacation wasted. A Kodak doubles the
value of every journey and adds to the pleasure, present and future, of
every outing. Take a Kodak with you. Kodaks, $5.00 to $100; Brownie
Cameras, (They work like Kodaks), $1.00 to $12.00.

CANADIAN KODAK CO., Limited,
o e o TORONTO, CAN.

There’s loads of fun for you at the seashore—bathing, sailing, motor-
boating, fishing, automobiling, dancing, golf, tennis, bowling —
sports and pleasures innumerable; but, better than all these—-t.hat
which can be found only at the seaside—is the whole exhilarat}on,
the delightful feeling of excitement that follows every plunge into
the briny surf, every breath of the keen salt air.

New York City is the gateway to the most famous of the Atlan?ic
seaside resorts, and the New York Central Lines now offer special
low rates to New York and the summer resorts along the

Long Island Seacoast

There are through sleeping cars on the trains leaving via the >
Canadian Pacific Railway at 5.20 p.m. daily and 7.10 p.m. daily, ’
except Sunday. Alsté good servicelz and direct connections via NEW YORK
Niagara Navigation Co. steamers leaving at 9.00 a.m., 2.00, 3.45
andgs.xs p.m. For folders, time tables or pgrticulars apply at \CI; N TR A L
C.P.R. or Niagara Navigation Co. city ticket offices, corner \
King and Yonge Streets, and Uuion Station, or address:

Frank C. Foy, Canadian Passenger Agent, New York
Central Lines, 80 YONGE ST. Telephone 4361 Main.

IN ANSWERING THESE ADVERTISEMENTS PLEASE MENTION THE ‘“CANADIAN COURIER.”

Colonels by Promiotion

ENERAL Order No. 35 of the
Militia Department gives the
regulations by which ambi-

tious military men may become
brigadier-generals and colonels. Here-
tofore lieutenant-colonel was the
highest rank earned by service; the
senior titles were given only by
favour. Now any lieutenant-colonel
may aspire to be a colonel. The
regulations are as follows:

Ottawa, Ist April, 1909.
KinG’s REGULATIONS AND ORDERS FOR

THE MiL111A oF CANADA, 1904.

Sub-paragraph 25@, as amended by
General Order 105 of 1908 is can-
celled, and the following substituted
therefor:

1. To be eligible for promotion to
the rank of brigadier general (tem-
porary) an officer must:

(@) Be among the first six officers
on the seniority list of the Militia.

(b) Be a member of the Militia
Council, or the officer commanding
a command.

2. To be eligible for promotion to
the rank of colonel an officer must:

(a) Be among the first 30 lieu-
tenant-colonels of the militia, active-
ly employed.

(b) Have passed a qualifying
examination, of a practical nature,
in the subjects dealt with in Chapters
I to VI, inclusive, of Combined
Training, 1905, with a view to prov-
ing his ability to handle, in the field,
bodies of troops comprising all arms.
This test may be held either in the
field and actually in command of
troops, or by means of a staff ride.

(¢) Have at least 20 years’ con-
tinuous service, or 25 years’ non-
continuous service, as a commission-
ed officer in the Militia.

(d) Be a member of the Militia
Council; or command a command or
military district of the first class or
command a brigade of cavalry or in-
fantry, or hold a military appoint-
ment which, in the opinion of the
Minister in Militia Council, is of
equivalent importance, or, after hold-
ing the command of a battalion for
at least three years, have held the
command of a regiment of the active
militia of more than one battalion,
for the full period of five years.

Holiday Prospecting

(Canadian Mining Journal.)

N O country in the wide world af-
fords so many clean opportuni-
ties for out-of-door holidays as does
Canada. It is to be regretted that
as a nation we do not use these op-
portunities to better advantage. In
many respects our holiday making is
not only unproductive of good, but is
actually a source of harmful waste.
Our fatuous popular resorts and the
gladiatorial games that we have
copied largely from the United
States, do not make for wholesome
recreation. Nothing is more notice-
able than the energy with which
transportation systems encourage the
holiday instinct. Throughout the
summer every week end is marked by
the migration of hundreds and thous-
ands of people from the crowde
centres of population to suburban
places of amusement, more correctly
described as places of excitement. In
this manner a truly enormous expend-
iture of money and time is incurred,
mostly unprofitable, directly and in-
directly, so far as the people them-
selves are concerned. Suppose now
that a fraction of the attention that
is centred upon highly artificial forms
of entertainment were diverted to the
object of introducing Canadians t0
their unique heritage—untouched €X~
panses of forest and prairie, thread-
ed everywhere by noble waterway$
and gemmed with innumerable lakes:
In other words, suppose that ther€




