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Colombia a Growth Market for Canadians

Mexico, Brazil and Venezuela may be Canada’s three leading export markets in Latin America but the fourth
one, no longer a secret to some Canadian companies, is Colombia, a market that is growing in importance.

In 1994, Canadian exports to the
four-country region grew by 21
per cent over the previous year.
Leading this growth was Colom-
bia with 87 per cent of the share,
a figure which translates into
Canadian exports to Colombia in
excess of $450 million.

Investment

Much of this growth in activity is
due to a rising Canadian invest-
ment in the region, including in
cellular phone systems and net-
works, and in investment in petro-
leum and natural gas delivery
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in Colombia is very positive —
today, the governments of Canada
and Colombia are in advanced
negotiations to secure an invest-
ment protection agreement —
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Imports

Colombia is continuing its track
record of many years of uninter-
rupted growth (5.6% last year)
with the result that there is a high

Continued on page 4 — Colombia
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