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THE COMMERCIAL.

Sign and Show Card Writing.
There Is one department of modern
merchandising which has not been
touched upon on this page, says the
Commercial Bulletin of  Minneapolis,
and that is sign and show card writ-
ing. This is a department that is im-
portant to every retail merchant, no
matter how large or how small his
store may be. The small ntaller who

does not advertise through
the  newspapers  or circulars
of  posters, finds  In  signs

and cards attached to his stock, and
on the front of the store a method of
reaching the people who pass his store.
and this is at the same time an effec

tive and cheap means of advertising.
It is one also in which great progress
has been made during the past few
years, and the capable sign writer can
now produce within a very short time,
»

ns and price cards that are artistic
d at the same time effective In win-
ning trade. Only the plain cards wiil
be treated of In the articles to follow,
for the reason that fancy and the
highest quality of card writing em-
braces and requires an education along
these lines, and the sign writer who
desires to become proficlent must nec-
essarily take Instruction from a well
posted teacher. In a series of news-
paper articles that instruction cannot
be given to the best advantage. Per-
sonal contact with personal relations
with an expert are therefore necessary
There will be several of these articles,
those who are interested fn them
should cut fhem out and preserve
them, or better still retain all issues of
the Bulletin and Trade in which they
appeat,
Three things are necessary to the be-
ginner in card writing: a good quallty

this the card writer who
wishes to win success must have an
unlimited amount of stick-to-itiveness,
and must absorb information from
practical experbence, as he goes along
One of the first steps necessary to the
beginner I8 to procure cardboard. This
can doubtless be obtained from th
printer in your town or city in all col-
ors and sizes, and at a very limited
expense. For the beginner the cheap-
est cardboard is probably the most
practical, as this will not Involve any
considerable expense, and 1 would sug-
gest that the first work be done on
plain white card, with black ink
will show ta better advantage
will colored paimt on a colored
until the beginner is in & position 1o
discriminate and harmonize color ]
however. colors are thought destrable
from the start, the beginner may use
dark colors on light cardboard and
light_colors on dark board. Here will
be plenty of contrast and signs thus
made will show to advantage. If tick-
ets for window or store displays are to
be made, both the cardbuard and the
paint should contrast with the goods
on which they are to be placed, and If
any question as to the desirability of
the cardboard and paint to be u
contrast with the goods is brought up
it will probably be batter to revert Lo
the original proposition and use white
cards with black lettering. They will
contrast or harmonize in most every
case.

The matter of proper brushes should
next be considered,  There are a var-
lety of brushes on the market, but the
card weiter should obtain the
that can be offe 0 very mmall
brushes should be purchased and two
of medium size; others may be added
from time to time as they are nquired,
but four will suffice for the beginn
should

nt i
In addition to

have ,a pointed
smallest, and the other
have square ends. As to
smallest should be about ¢the size ul
the ordinary paint brush used by
schoo! children In  thelr water-color
work, while the other three slzes
should be graduated, with the langest
% or half an Inch oss.  The fine
brush will be of service In doing dell-
\‘d!r work, such as painting the bord-

o small cards, filling In details
M( wnn- the larger brushes will ex-
w’dilﬁ work In getting broad effects, in
making lange figures, in lettering and
in_borders.

One of the first things the beginner
#hould learn s the proper care of his
brushes. He must always keep them
clean and pliable, and after they have

een used they should be cleamwd in
!I and latd Uul flat to dry. Pliabllity

8 necessary ul work, and
bru-hu lbl( -re gummed up or are

.»

left dirty or covered with the colors
that were used the last time wil be
r.-um.| to be very unsatisfactory.

as to colors. The beginner may
umk s own choice in this matter.
Ho may purchase several different
tubes of colors, éncluding one large of
black from the paint store In his town,
or he may buy ¢he dry colors and mix
them himself.  Any paint dealer will
give him information as to how to mix
these dry colors for his purpose, and
the best colors to select will undoubt-
vdly appeal to the beginner himself, or
here again he may call upon the paint
dealer to aid him. In all probability
it Will be better to get a fair assort-
ment of colors at the outset, as this
Wil give the card writer an opportun-
ity to make use of the colors on his
first M(Mm t writing a card or sign,
and if the uun are not satlsfactory
then he m ™m o black an
:‘\h.lw In v\hmh )u- van make no fail-
re.

Now the beginner has his outfit, and
he can begin his first experiments, His
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first step should be to
self to the proper handlin the
brushes, to the mixing of his paints,
and the a phication of broad and light
dashes of color to the various cards, to
s What the effect will be. While this
may seem 4 waste of time, it will not
be found to be so later. when the card
Writer becomes further advanced. In
fact i is necessary from the outset
that he should be able to handle his
brushes deftly, accurately, carefully,
and at the same time quickly. A na:
tural aptitude will greatly aid in this
of necessity, but a little practice will
lnnw good results, even from a man
Who Is not naturally gifted in this dir-
ection,

It the proprietor of the store does
not care to take up this matter of
card writing himself, he should see to
it that one of the clerks is delegated
to this dwty. Let the person who starts
out to write cards and signs gain some
knowledge before attempting to in-
thers, and give him an oppor-

work in quiet where he will
equently  Interrupted, and

here his utensils will be free from in-
terference from those who would daub
with the paints, and who would injure
his brushes and waste his materials
d sign writer Isa \n)mﬂ
modern st

nd
y of time nud au
in which to .1» mc v.mrk

should have

n Prosperity
poiled.

Podwick had a retall shoe store in a
good Town, and did quite Well until
Prosperity came and he contracted a
swelled Head. Pod was a falr Shoe
Man and it was & pity he got struck
on himself.

After that he swelled up before the
store Mirrors and became chesty and
full of personal Pronouns.

Podwick claimed great Credit for be-

The Retailer Wh
L]

Ing a seif-made Man, but the credit
men at the Chicago Houses were ob-
durate, and sald 30 days was enough

ny Man, home-made or College-

n Pod was Poor he cottoned to
Salesmen, and scemed pleased (0

the
fraternize with the travelling men, but

after the Bank Account reached five
figures it was a case of Patronise in-
stead of Fraternize,

In the old days he would give the
A man the glad Hand and the
wful Face, but after the Money
came he showed the frozen Brow and
shook with an icy Mitt. He looked at
Samples disdainfully, and the best ebr-
quence of the Salesman provoked noth-
Ing better than a Grunt.

Now the traveling men were obse-
qulous to Podwick, but they had it in
for him just the same. They talked
about him in the corridors of the hotels
and on the trains, and every new Bales-
man had him down fine before the first
Interview. One Man sald he hoped
Pid enjoyed his Arrogance, because 1t
cost bm dear.

Finally Podwick got a countermand-
ing streak. He placed large orders with
all the boys one season and posted per-
emptory Countermands In the next
Mall.

The Firms consulted thelr Salesmen,
with the Result that Podwick was ul-
timately blacklisted as an “Unsatis-
factory Retaller.” He now has the Al-
ternative of quitting the Business or
buying for Cash.

Moral—Pride goeth h!bn Destruc-
tion.—Hide and Leather.

for travellers.
Free bus meets all trains.

BIRTLE
ROSSIN HOUSE
B. FENWICK, Prop.
Good accommodation; telephone connec-
tion with the station; sample’ rooms; Inside
closet. Livery In connection.
YORKTON
BALMORAL HOUSE
McDOUGALL BROS., Props.
ple rooms and every accommo-
for the general public. Heated by
and lighted by acetylene gas.

Good
dation
furna

TREHERNE

LELAND HOTEL

W. F. LEE, Prop.
ommodation

First-class for commer

clal travellers.

RED DEER, ALTA.
ALBERTA HOTEL
BEATTY & BRINDLB, Props.
C. and E. dining ball, good sample room

and every accommodation for commerc
travellers and the general public.

WETASKIWIN, ALTA.
CRITERION HOTEL
F. M. HAMILTON, Proprietor.

New bulldings, newly furnished, hot
cold baths, heated by furnace and Tested
with gas; (ood sample rooms.

STRATHCONA

STRATHCONA HOUSE

W. H. SHEPPARD, Prop.
First-class. Opposite depot.

EDMONTON
ALBERTA HOTEL
JACKSON & GRIERSON, Proprietors.

Sample rooms. Free bus. Livery In

connection.

MACLEOD
MACLEOD HOTEL
THOS. WILTON, Prop.

G mple rooms and every accommo
dation for eommercial travellcrs and. the
general public. Rates $2.00 per dny. Bus
to and from all trains.

PINCHER CREEL
HOTEL ARLINGTON
MITCHELL & DOBBIB, Props.
New bullding, new and commodious bed-
rooms, bathrooms and sample
rooms. Newly furnished. H
gut by hot .lr. “lgbted s
bells room.
"t pest. tock of wines, Hquors

and cf
Mlu“llth(’ll,

rough
ll!(‘ltk'
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GLENBORO
Q HOTEL
M. E. NEVINS, Prop.
Best hotel on the Glenboro branch. Three
large aud firstclass sample room:

NAPINKA

OTEL LELAND

B. HALLONQUIST, 3
rl s In every department. Bawple

First

tooms.  Every convenlence for the travel
ling pumn-. Opposite R.
DELORAINE
PALACE HOTEL

LAIRD & McGARVEY, Props.
New bullding, new fursishin
heating, acet; First-e
sample oo

furnace
ass. Large

MACGREGOR, MAN.
THE STANLEY HOUSE
E. WATSON, Prop.

First-class accommodation for travellem.
Commodious sample rooms. Livery and
feed stable In connection. Al kinds' of
lnm|n| attend to.

CRANBROOK, B. C.
CRANBROOK HOTEL
JAS. RYAN, Prop.
lJrn Ind convenient sample rooms and

00d ¢ »ﬂ tlon for commercial men.
ates uw a day.

REVELSTOKE, B. C.
HOTEL VICTORIA

JOHN V. PERKS, Prop.

rge and well II‘llld sample rooms,

Hot air and elrﬂrlt t ane bells In
every room. N 1 room In convec

o1 Saichce of guesta arriving

and departing by uight trains.

NEW wx"umsrzn, B. C
HOTEL COLONIAL
J. E. INSLEY, Proprietor.

Speclal attentlon glven to commercial
travellers. Charges moderate.

VANCOUVER
HOTEL LELAND
R. DDWIWDLL PROPRIETOR.

= - Rates 11.50
200 per dl Long distance ‘phone.
ELKHORN nn:hlwh from I ¢ depol enm
HOTEL MANITOBA Voat wharves.” W. . A}’_"_'“ Managur.
W. J. DIXON, Prop. VICTORIA
New bullding ; new furnishings; furnace HOTEL VERNON
beating; acetylene gas. First-ciass. ur.
sample rooms. JAS. PATTERSON, Mgr.

FLBEMING
‘WINDSOR HOTEL
W. GEO. CLEVERLY, Prop.

New managenent. Rates §1.25. Reno
vated and refurnished. Commodious sam.

ple Mml. “Qll!d by hot air.  Livery
and feed In connection.  Inside
closet.

ROSTHERN

OCCIDENTAL HOTEL
H. A. McEWEN, Prop.
New house. Up-to-date appolntments.

for aud_bust
nem e, Free bus and ssmple. rooma.

KAMLOOPS
GRAND PACIFIC HOTEL
P. A. BARNHART, Proprietor.

The best hotel In Kamloope. Ample ac
commodatiol

GREENWOOD, B. C.
IMPRRIAL HOTEL
GRAHAM & PARRY, Proprietors.

Headquarters for commercial travellers
and all business men.

PRINCE ALBERT
PRINCE ALBERT HOTEL
DAVID POLLOCK, Prop.

’lnwh- accom! Good sam-
ple rooms for commel m Bus meets
all tralus.

PHOBNIX, B. C.
THE VICTORIA HOTEL
B. C. Hotel Co., Ltd., B. TOMKINS, Mgr.

Electrle wlnl slectrie lighted, farssce
heated, finest liquots and . Sample
rooms.




