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representa-tion of the frieni. bu a good advertisemenît is «a re-
l)resentation of a eompany.

AdVcrtising lias becoîie so Comuon alld setiltliat evOil
the poorcst firins use this mnedium oie hecmnig- kniownv to the
wvorld. Oîxu great, liri in London inakies yenrly tlîroilgl adver-
tising over three millions. TIhe Ne*w York Blook Coapa)-ýny sends
more books lu foreigh. ports tlî;i tlhey sell ini the State itself.
This inay bc attributed eluiefly to advertising. But as I said be-
fore soine peuple deny tliat. ad(vertisiag,,l «I amîe-aigshu
iiierely b)eeaus.e tlîey mse the worst newspapers. A niewspapel)r
is valuable ýas «in a dvert ising medium ini proportion t.u ils ilite

as a. news madiuiii. The reliable journal -,ins stenfly readers
anld stcady advertisers to it with tuie least rig Sensational
iperCIs are read onily -%wicn zi scn.satioî is oin. -And thiey are
quiehly tibrîvil ýaside to ciiunherei the sidewalkis and tar scats wheni
tlle vicjolUs appetîte thiat feeds on1 Such suistellante lbas l>eeii sat-
iSfied. ReaýdecrS 4liat eau be reaelied throughi micli nieditunis* evein

Iiiheyho vanrous. are thiose -wloi tlie hirest iisers of spate
care least to cultivate.

F. COTUCERY. 11.

lY[0RNIEM.

The vcar'ýs ;ît the Sra
Alla dayl"s at Ille Inorl;
:Mloring'is at sevCfl;
The hiis de w 'sdivearled;
The lakson the %ingl«;
Thei suail s on the thora:-
Goa', inUS l eaven-
AllPs riglit with hIe %vorld.
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