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Region: WESTERN EUROPE

Mission: 43& DUBLIN

Market: 224 IRE#AND

Sector: 005 COMM. % INFORM. EGP. & SERV

Subsector: 0S5S1 REMOTE SENSING

Statistical Data On Next Year Current Year i Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated)
Mkt Sizel(import) % C.00M NA $ = O.0CM NA 3 0.00M NA ¢ 0. OOM NA
Canadian Exports $ 1. OOM % 0. GOM 3 0. oOM % O. OGCM
Canadian Share 0. 00% Na& , C. 00%Z 0. 00% C. 00%
of Import Market :
Majar Competing Countries Market Share
i)} 577 UNITED STATES OF AMERICA 000 %

Cumulative 3 year export potential for CDN products T 1=-3 st
in this Sector/Subsector:

Current status of Canadian exports:  No Export results to date

Products/services for which there are Current Total Imports
good market prospects In Canadian %
i} COMPUTERIZATION PROJECT % 0.00 M

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector). '

In the Trade Office’s opinion, Canadian expart performance in this sector
{sub—-zector) in this market is lower than optimum mainly because of:
- other factor(s) described by the Trade Office as follows: ‘
UNCERTAINTY AS TO WHETHER IRISH AUTHORITIES WILL HAVE THE FINANCE
TO UNDERTAKE PROJECT.

Some Canadian exporters to this market in this sector(sub—-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:
- use of provincial governments export promotion activities
~ Canada’s position as one of the few major sources of international
supply :
~ strong sectoral capability in Canada




