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Mission: KUWAIT 
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Market: KUwAIT 
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Sector : TRANSPORT SYS•EOUIP.CnMP.SERV. 

Sub—Sector: AUTOMIITIVF 

Market Data 	 7 Years Aon  1 Year Aoo 	Current Year 	Nohxt Year 
(Fstimated) 	(Prolectedl 

Market Si7e 
Canadian Fxports 
Canadian Share 

of  Market  

43n.no SM 
12.00 SM 
2.80 

430.00 SM 
15.50 SM - 
1.60 Z 

	

410.00 SM 	430.00 SM 

	

16.00 SM 	18.00 sM 

	

3.70 t 	 4.10 z 

Cumulative  3  Year exonrt notential for 
CON products in this nector/subsector: in—ho SM 

Major Cnmnetina Countries 	 Market Share 

JAPAN 
UNTTFO STATFS OF AmFRICA 
GFRMANY WPST 
TTALY 
FRANCF 

3i.nû z 
30.00 z 
ii.no 
7.00 
7.no z 

Current Status of Canadian 
exonrts in this sector/cuhsector: Well established and orowino 

Products/cervices for which there are annd market prospects: 

1. AUTOMORIIES 
7. AUTO PARTS 
1. WET CElL RATTFRIFS 
4. SPARK PLUGS 

Factors cnntributina to current successful Canadian exports: 

— Imonrt -restrictions are flat a significant impediment in this sectnr 
— Aogressive marketing 
— Fairs and Missions sunonrt 
— Comnetitive Pricing 
— Canada is one of few sources of suonlv 
— Strnn ,' certnral canability in Canada 

Factors for  Canadian exnorts not reachino market notential: 

— Lack of promotion and advertising 
— Market nrosnects have nnt been adeouateiv explored 
— tscK  DE INTFRFST RY CON SUPPLTFRS. 


