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7 —Enhancing the Quality of Life implies policies that add dimension

. to economic growth and social reform so as to produce richer
life and human fulfilment for all Canadians. Many of these
policies are internal by nature, but in the external field they in-
volve such activities as cultural, technological and scientific ex-
changes which, while supporting other foreign objectives, are
designed to yield a rewarding life for Canadians and to reflect
clearly Canada’s bilingual and multicultural character. Part of
this reward lies in the satisfaction that Canada in its external
activities is making a worthwhile contribution to human better-
ment.

— Ensuring a Harmonious Natural Environment is closely linked with
quality of life and includes policies to deal not only with the
deterioration in the natural environment but with the risks of
wasteful utilization of natural resources. Implicit are policies: to
rationalize the management of Canada’s resources and energies;
to promote international scientific co-operation and research on
all the problems of environment and modern society; to assist in
the development of international measures to combat pollution
in particular; to ensure Canadian access to scientific and tech-
nological information in other countries.
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I Interrelationships

The conceptual framework serves particularly well to emphasize the
various interrelationships which enter into the consideration and conduct
of Canada’s foreign policy. These include, for example:

—the relationship between domestic and foreign elements of policy
designed to serve the same national objective (The utilization of
energies and resources in Canada is related to international
agreements on their export, both elements being pursued to
promote economic growth.);

—the relationship between basic national aims and intermediate
objectives for furthering their attainment (National unity is re-
lated to the external expressions of Canada’s bilingualism and
multicultural composition.);

—the relationship between activities designed to serve one set of
objectives and those serving other national objectives (Cultural
and information programmes are related to trade promotion
activities.);
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