WAN

TED

~ WANTED—FEMALE

GOOD WAGES FOR HOME WORK.
We need yputomlkclpcksbnthe
fast, easily learned Auto Knitter; exper-

ienge unnecessary; distapce immaterial;
positively no canyassing; yarn supplied ;
pprticylars, 8c. stamp. Dept. 24-C
Auto Knitter Co,, Toronto.

WANTED — EXPERIENCED
&' clerk—

female bookkeeper to assist
Louis Green’s, 89 Charlotte

sl

24878—4—13 Resident of Fairville preferred. Gpod
: salary. Apply Box D 84 Times.
WA:II‘TED—FI,RST CLASS COAT- 24925—4—13
maker, highest wages paid.—Aply 138 | yyy wg MONEY

AT HOME—$15 TO

Charlotte St.,, Also learner. . $60 paid weekly for your spare time |
i writing show cards for us. No can-
TED — WOMAN TO HELD | vessing. e ipstruct amd supply you
Tith work—82 Germain St, third|%ith work West Angus Showcard Ser-
fiotr. 24992415 vice,, 87 Colborne Bldg., Toro:;to. -

WANTED — TEACHER TO GIVE
special lessons to Grade Ten Pupil.—;

Address Box D 92, Times Office.

SUTUATIONS WANTED

¥ -
/WANFED—MAN WANTS WORK,
or

ele

house _cleaning o
Phone Main 4666.
EXPERTENCED MALE BOOKKEEP-

er with good references, desires posi-
24079—4—12
WANTED — MAN WANZS WORK,

house cleaning or anything.—Telep-
4—12

| WANTED_POSITION 45 CHAUF-
truck aor touringfgll);

tion—PBox D 81, Times.

hone Main 4666.

lt'eulf, also first class mechanic. Can
ply BOES
Frederick St., J.

B. Kincade.

T 24722412

WANTED — POSITION AS NIGHT
watchman or fireman. Best refergnces.
Box P Times. 24372—4—12

BUSINESS WANTED

WANTED—AM DESIROUS OF BUY-
ing reliable business with good pros-

pects for a liye party with pecessary
qualifications.—Address communications
Timeg Qffice Box D 85.

AUCTIONS
‘BAILIFF SALE
There will be sold at Public Auction
st 10 ril

x;dpck Wednesday morning, Ap!
12th, 4

ing goods. Panlor set, carpets,
dining table and chalirs, si
range, 1 G6-cylinder engine,

been geized for rent.

T. X. GIBBONS.
Bailiff,
24860-4-12

$4556—4—13

24836—4—18

' $74 Germain street, the follow-
beds,

g difm&ﬁ
gears and other goods, the same having

WANTED—MALE HELP

WANTED—BOY TO LEARN THE
wholesale dry goods business. Apply

in own writing to Box D 90, Times.
24951—4—15

HOPS YOU OUGHT 0 KNDW

Designed to place bef
manship and Service

ore .Ourr Readers the Merchandise, Crafts-
Offered by Shops and Specialty Stores.

farm work, one who can milk.—John
Purdy, Lakeside. 24948—4—13

CAPABLE MAN WANTED TO
take charge' gasoline service statjon.

-

WANTED

WANTED — SINGLE MAN FOR}"

ACCOUNTANTS

PLUMBING

FIRMS NOT EMPLOYING A PERM-

apent accountant will find this service
convenient and economieal. Income Tax
Returns a specialty. First class refer-
ences—Box D 10, Times =

AUTO STORAGE

WIRED STALLS TO LET. CARS
washed and repaired at Thompson’s,
55 Sydney St., Phone 668.

O —————————————
BABY CLOTHING

The adyertising agency of A. McKim,
Limited, snpounces that Willism Find-
lay, business manager of The Tor-
0 ill join their prganization
?:mmfym u':‘ n':emb:r of ghg: execu-
tive bosrd, which now consists of W.
B. Somerset, C. T. Pearce and H. E.

S.h%)benm .

he frm of A. McKim, Limited,
founded by the late Ansom MeKim,
thirty-two years ago, is the pioneer ad-

vertising ] :
are located in Mo , Torento, Winni-
peg, Hamilton and London, England. In
the development of genmeral advertising
for more g geneération it has been
in the forefront at all times, but at mo
time more than at the present. Through
its complete of all phgses
of marketing in Canada and its lopg ex-
perience with advertising problems of
all kinds, the McKim ozncy num
smong its clients many of the leag
in Canadian industry apd trade.

The policy of A. McKim, Limited,
always has begn to keep pace in their
own organisstion with developments in

4

= . advertising as the most potent
% E SALE, VALUABLE 57 |in building business for those who have
ARM, MO OR LESS, mmogities or service to sell. In pur-
mh good house, 2 bl;;i suance of this policy, the ;gditiolr;‘:fb&r.
: . spring,. farm i to the executive boar 5 been
wa . made. He will bring added strength
AUCTION and experience to an organization al-

ready strong and widely experienced.
An ouistanding figure ameong news-

of the late Herbert E.|peper business ers not only In

Crei to séll Public Auction st |Canada but in the gnitgd States, Mr.

Chubp’s Corner, on DA _|Findlay bec kpown as vice-president

ing, the 35th day of Atsr"f at I'{p'clock' and manager of The o(gtt&wa lfreie Pres;‘.
W ¢ rm a The amalgamation e business

R b pibdrd e that newspaper with The Ottawa Jour-

"

el comtaining 57 acres. more or less,
v;‘lth good house, 2 barns, fine spring and

nal *was carried out by him with con-
spicuous success.
the past three years, while

culgtion of Canada’s national newsp

garm well watered. This is an excep-
tlongl opportunity fo buy X farm close
to the City, and is sold to close estate.
4—:? : F. L. POTTS, Auctioneer.
T F. L. POTTS,
Real Estate Brodsz,
Agﬂfm an
yiction
you have real estate
for sale m'gt us. prv
: est prices obtained g
geal gstate. Office and Safesroom, 9%
Germain street.
NOTICE TQ MARINERS.

Nptice I8 hereby given that the gas

and buoy to the eastward of Part-
ridge d js gone from position. Will
be replaced at first opportunity.

J. C. CHESLEY.

p

Agent, Marine Department.
24818-4-12

a]
attained a new high-water mark. &‘:
spite other business regponsibilities, Mr.
Findlzy has always remained closely in
{touch w!
| recognized as gn suthority, not only op
newsppper practice, but upon the many

ases of securing the maximum results
for advertisers through harmonious co-
operation of the jobbing and retail
trades.

Mr. Pindlay has occupied many offices

the Canadian Good Roads Association

ears, Mr. Findlay has

League for many
1 ed with the develop-

been closely iden
ment of
building of permanent roads in Canada.

Use the Want Ad. Way

Use the Want Ad. Way

~

Duri
he has been ness manager of The
Toronto Glohe, the advertising and cir-

th gemeral advertising, and is’

member of the executive comumittee of
and a director of the Ontario Motor

way transportation and the

FURNITURE MOVING DONE AT A
most reduced rate by sla:g: AirP;I‘xr:
otor Truck, Great care tgken. Phon
™ s

UNION FOUNDRY AND M.‘ACHINE

H.
Works, Limited. George N B, En-’

. St. Joh
;ﬂ‘%i’m}v hachinists, ron end Brass
Foundry.
LADIES’ TAILORING

ERYTHING IN LADIES' AND|
E‘(Ia‘len Tailoring and Furs. Made to
"A. Morin, Astist Tailor, §2 Ger-

M

MARRIAGE LICENSES

MARRIAGE LICENSES ISSUED, 8.80
a. m. to 10.80 p. m. daily,—Wassons,
711 Main St. and 19 Sydney St

——=
MATTRESS REPAIRING

3

C. R.- MURRAY, PRACTICAL
Plumber, Steam and Hot Water Heat-
ing a specialty. Repalr work promptly
attended to.  Sstisfaction guaranteed.
Address 22 Clarence St., Phone 4501.

CHAS. H. McGOWAN, SANITARY
Plumbing and Heating Engineer. Sat-
isfaction gusranteed. Repair work
promptly attended to—8 Castle street.

G. W. NOBLE, PLUMBER AND
Gas Fitter, Jobbing promptly attend-
ed to—&b St. Paul street, M. 3082.

T —

PROFESSIONAL

24974—4—15
= " | WANTED — WOMAN, ANY KIND ~| BELYEA ‘AND MacNIECE, CHART-
e Swrshmian STRIC | My e S DUC|PASES BEAUSIIUL LOXD| cw ot i Adie xr
A . 1005 ' . .4 assis ce In com
T 86, Times. 24882—4—13 w::'r : 24917—4—18 ;:;t@ﬁal; ev:rytéhgg :&qmm t?: ;:‘s' Eﬁ returns.—42 Pn’ncsss ngt., n;‘ﬁi’g‘i‘ﬁ
WANTED—A WOMAN FOR 6CRUB-| VANTED—SHOW CASE, 6 FEET| Bt Taamte. | RIPE DM AT ot
: | long.—Apply Box D 88, Times, Wolfson, 672 Yonge &
to:h‘ and cleaning by the W“,J_'Boisz 4 24358 —4—17 11—1—192] | em——
I Restaurant. 47804 W
b —————— WANTED—IN GEN U R R 00
WANTED—A YOUNG LADY_TO| "ity: by business girl, rooms sif bosrd BARGAINS asstainl g
Rg:l"]'!' w;vm ebntot-'—- Am’;}z' in private lamily.—-gox D 70, Times, i TAR AND GRAVEL ROOF, GAL-
24748—4— : i 24620—4—14| WALL PAPER AND BLINDS, OIL- Iron ‘and Copper work.—J. E. Wilson,
; i ’ cloths and Curtgin goods—AL Wet- Ltd., 17 Sydney St., Phone Main 856.
; COOKS AND MAIDS s more’s, Garden street. TR A __————_____z—__*?}fé
: - HOUSES WANTED |BARGAINS IN READY-TO-WEAR ' :
WANTED—MAID FOR GENERAL ANTED (P ﬁ.d, to measire ocerconts snd| SECOND-HAND GOODS
house work, no washing—Phone Main | WANTED_FURNISHED HOUSE ON |guits, this month.—W. J. Higgins & Co.| —
. 20021—4—15 Ct} P. R. for summer months. Apply,|}82 Union pirest. Wll‘!‘. x(leY ALLJ)(IVIVH%CS 1()ngxag::oun
WANTED — GIRL FOR GENERALstating location and terms to Box D89, e | 0 goods at aterloo St. Call or
B v prlx‘:ly Mrs.Gnusen,H'E 9| Pimes. 24856—4—13| = - ‘ i .
N 2pos—4-13 w;m'rm—sunum HOUSE WITH CONTRACTORS - WANTHD TO PURCHASE L ADIES
WANTED—BRIGHT INTELLIGENT| four bedrooms, within sixteen miles of 3 an entlemen’s cast off clothing,
& for house. Mrs. Amvﬁeﬁf’gsl city. Apply Mr. RBaymond, Rayal Hotel. "',,,'3' %&%ﬁg;m&ﬂ‘mgi“% m'ﬁmh;ﬂ‘ﬁm% pﬁﬁnw *
s - : , e e [ Alwam;m %? ﬂcgto;;ﬁ ';;urkf Phone Main 4468, s
VAR AR LI e e i e | WILL TAY MORE ¥OR SucowD
148, Germain, between 7 gm;‘:g? m. . ROOMS WANTED : H?‘:q Store, 573 Main street. Main 4466.
L T WANTED — COUPLE DESIRES|=——=———"—=" ~° " |WANTED_TO PURCHASE GEN-
M’lﬁ)ﬁm _— ﬂIBLyF?‘l:.' G?JRR:& Dl;l?‘d'“d room, private family—RBox DYERS &rn'#"s cast off l«:‘iothiag, a.:‘:lr :nfm;s,
Donald, 2 Exmouth St.  4887—4—18{ —— Tizaes. £ =1 - e 1y 2o g big:ldes, porkigggon
S - —.” |WANTED—_TWO OR THREE FURN-| NOTICE TO MOURNERS—PASTyolvers, tools, etc. Best prices id, o
W.A,N‘TB'-D = ,N%BAL MAID TO| ished or upfurnished raoms near Fair-| black returned in 24 hours. Phone 4700, |or write H. Gilbert, 14 Mill street, Phone
. : ‘"bil'l‘ o e o yille—Phone M. 482121,  24710—4—12| New System Dye Works. a2-1. .
24876—4— —— E——————— WgNT]}D—I;ORI";lUm GEN-
- — - e e emen’s cast 9 othing, 5, Du§~
WANTED — GIRL FOR GENERAL TO PURCHAS) ENGRAVERS ieal instrunients, jewetty, Dicycies, Sans
hotise "ark.—-n:u. { R. Mullin, 159 FO PURCHASE : ﬁglmcs“a’ntm?’ A,¢.":rl§y'l fﬁs{x pgimc{
Tt ¥ 24883418 | W ANTED—TO PURCHASE SECOND DING INVITATIONS, AN- > SHLG yrip L ams, 16 Do)
WANTED — MAID. REFERENCES.| Hend Casb Register.—Phone 750-2l. W o da apd Cerda. Wor ‘eoriect [Biract, & Joha, N. 8, Fhobe Maln 418
» family twe. Good wages.—78 Char- 24789—4—17 |forms and styles sec A. [ L Y
lotte. C T agms 415 Charlotte street, up-stairs. ; - vP.‘A : G
WANTED_MAID FOR GENERAL|pwarmt a v 1AING T |F. ¢ wEsLEY & €O, ARTISTS SHOE REPAIRIN
house work . Apply 88 Summer street. FINDLAY JOINS ayd Engravers, 59 Water strect. Tele- o o RWPAIR, 70 SMYTHE ST—
Phone 2881. 24502—4—13 McKIM’S |phore ¥. %2 Shoes repaired while wait. Work géar-
WANTED—MAID. APPLY ST.JOHN . ————sm=m=== | anteed. Done cheap. 24583—4—11
CGounty Hospital. m—*—\m WRNITURE MOVING |=——r——————————————

SILVER-PLATERS
603.1();,0 SIL},'IER, N{fKEL, BRASS
apd°Copper Plating. Antamobile parts
: 8s good . a ~—24 Waterloo
Strect, . Grondin:l i it

WATCH REPAIRERS

i A@C’mgn ;“Echc‘“ks" Ly e
specialty. | and Jew-
ey, Erncst Law, Eot. 1886, 8 Coburg.
DIAMONDS BOUGHT AND SOLD.
Watch and Clock Repairing a Spee-
ialty.—G. D. Perkins, 48 Princess street.

W. BAILEY, THE ENGLISH, AMER-

jean end Swiss expert waich yepairer,
188 Mill street (mear Hygenic Bakery.)
RINGS, WATCHES, CLOCKS FOR

erle, waich repaining. Seven years in
Waltham factory—G. B. Huggard, 67
Peters street.

.

ACETYLENE WELDING OF ALTO
and Machinery Parts.—J. H. McPart-

land & Son, 106 Waler sireet.
24666—4—13

ALL KINDS OF MATTRESSES AND

Cushions made and re ; Wire
Mattresses re-stretched. F beds
| made into mattresses. Upholstering neat-

years’ ence.—

done, twenty-five
[ Welter 3. Lamb, 52
689,
ﬁ
PAINTS

ND Pgelgﬁs, $3.50 CTdO
.00 Gaulon. or 0010 T a.rr -
B Beos., L4A. 6—9—1923

—————————
PIANO MOVING

PIANOS MOVED BY EXPERI-
men, up-to-date gear, at reas-

Britain street, Main
# T

H. B. BRA

ongble price.—W. ‘Yeoman, 7 Rebecca St.,
Phone M. 1788. 24864—4—25

HAVE YOUR PIANO dMDVEI? B:(;
Auto, and experienc
men. 6rdprs takc%r May 1st. General
cartage, reasonable rates—Phone A.

Stackhouse, M. #421.

INO MOVING BY EXPERI-
Pxe‘need man at reasonable rates. Orders
taken for May 1—J. A. Springer,
Phone M. 4758.

PIANO AND ORGAN TUNING AND

: ng. All work guarapteed, rea<
sopable rates,—John Halsall, Phone Main
4421.

PICTURES FRAMED AND EN:

i : iati t lowest prices at Kerrett’s, 222
in newspaper and other associations. At larged al ;

the p?:sinﬁime he is one of the com-|Union (oppasite Opera), Main 36144
mittee in charge of the bureau of ad- 22815—6—1
vertising of the American Newspaper

Publishers’ Agsociation and is cha!rmax; 3

of the Capadian gdvisory committee o ~

the audit buregu of circulations. As 2 PIPE ORGAN TUNING

PIPE ORGAN REPAIRER AND

Tuner. All work guaranteed; reason-
able rates—L. P. Morin, Phone M.
1611-11. 17

Use the Want Ad. Way

kinds of metals by Oxy-Aecetylen pro-
gcss.—C. J. Morgan & Co., Lid, 48 King
quare.

e ——

WHITEWASHING

hanging, etc. For terms and oint-
ment call‘zPhone M. 2714-31. g

L _ ____ _______}

HEAR%SWEDEN. WILL HOLD
PLEBISCITE ON PROHIBITION

Westerville, Ohio, April 11.—Ernest
H. Cherrington, general secretary of the
World League Against Alcoholism, has
received a wireless from Stockhom say-
ing that the Swedish parliament voted
to grant the holding of a national ple-
biscite next fall on the question of total
prohibition.

Sweden has been under the Bratt sys-
tem, which permits the issuance to adults
of cards by which they are entitled to
receive certain quantities of liquor peri-
odically.

It was asserted by Mr. Cherrington

WELPING AND CUTTING OF ALL{

WHITE-WASHING AND PAPER~

24798—4—14

\ THE
¢ BUSINESS
COLUMN

ited
Hanlgglf 2,"Honsa
(Copyright)

Bengett's Sale Plan.

A great deal is being said nowadays
about “Suggestive Selling” as an accel-
erator of turnovers in a retail establish-
ment, but at the seven highly successful
men’s wear stores of the R. W. Bennett
Company, in the Brooklyn section of
New York, a species of salesmanship
which goes suggestive selling one better
is being used with very constructnve re-
Slgts, gccording to Elmer H. Van Name,
general manager of the Bennett firm,
who,even outside of the men’s furnishing
trade, is looked upon as one of the
country’s foremost- authorities on retail
selling. \

“The kind of salesmanship that we

have introduced at our storcs is kmown
as ‘Positive Selling,” Yun Name de-
clared. “Our salesmen have been taught
the psychological advantages of saying
toe a customer, ‘But that!’ instead of
‘You ought to buy that!’ Results to
date have proven that there is g great
deal of difference between these two
ways of handling a prospective customer.
Many a sale is lost, in my opinion, be-
cause the stalesman is not positive
enongh in his manner and speech. Polite-
ness, of course, is an &ssential of retail
merchandising, but it is possible to be
both firm and polite at the same time,
and we are training our sales organiza-
tion to be assertive without being dis-
courteous or obnoxious.”
_As a case in point, Ven Name men-
tioned what happens at the Bennett
stores when a man comes in to buy a
collar.
‘Forssalc.saremadgnndlnsta.tthccol-
:lar counter than in any other depart-
'ment of the mep’s wear shop. - “Yeu
Em’t estimate what else has gone out of
the door when a collar customer leaves
dissatisfied,” he remarked. ;

!

|

man can make is to ask the customer,
‘Do you want one collar? and even to
inquire, ‘How many can you use?’ is al-
most as bad. At our shops the salesmen
are instructed to make the visitor feel
that he is regarded as the type of man
who buys his collars by the box. (4
adroitly done, the eustomer is flattered
and the sale of a box of collars instead
of one or two frequently results.”

Of course, positive selling icannot be
used successfully with all classes of cus-
tomers, as the general manager of the
Bennett stores readily concedes. There
are some strong-minded men who know
what they want when they set foot in
a store and who are apt to be irritated
if the salesman attempts to take the in-
jtiative. A knowledge of human nature
—the ability to size up the disposition
of the individual—is necessary ‘in order
to make positive selling an asSet instead
of a lability. But without the posses-
sign' of this knowledge a retail salesman
isi’t worth his salt, anyway. Moreover,
Van Name believes that the customer
rvho isn’t susceptible to positive selling
s §0 much in the minority that he does
not constitute a serious ebstacle to the
selling methods in force at the seven
Bennett shops.

|

#One Cent Sales
Ase Still Effective

“It takes unusual appeals to get un-
usugl results in unusual times,” said
Warren P. Chaney, advertising manager
mmach & Guettel, th& Pa}l;ce
Clothing Compeny, of Kansas City, Mo,
when asked what prompted him to try
and y-sale idea on shirts and shoes
and silk hose and ties, etc. .

“Qf course, there’s nothing particu-
larly new or unuysual about a penny-
sale,” continued Chaney, “but ~many
people have not yet experienced the
Tovel sensation of buying a shirt or a
pair of shoes for a cent. We just
) t we'd give them the opportunity,
nd they took it. Apparently they took

»

1

it very gladly. : .

In analyzing the success of the series
of one-cent sales, the advertiser rea-
soned that the public mind is now turned
to the idea of & low price and that they
responded naturally to the thought of
buying a shirt for a cent. *If they
bad been looking for a low price,” he
explained, “they certainly could met
help realizing that had found it,
when they saw that they could buy
any shirt in the advertised lot for a

single penny- : ]

“No, they didn’t lose sight of the
fact that they had to pay the regular
price for the first article. But neither
did they overlook the fact that they
could buy the second dne for only ane
cent. Think of it! A whole good shirt
for a single cent!”

“Don’t people recognize the penny-
sale as virtually a half-price sale in
which they have to buy two articles to
get the benefit of the cut?” Chaney was
asked. .

“No doubt they do,” was the reply.
«I think it is largely the unusualness
of the one-cent sale that. has made our
effort effective.
price sales until they have become cal-
loused to them. They have seen the half
fraction in figures big enough to cover
half the store fromt. There's no sen-
sation in it now. The magic of the half
price has largely disappeared.

“But the idea of low price is abso-
lutely ripe. A half price is a low price
—there’s no question about that. Yet
it isn’t half price that people are inter-
ested in just now, so much as low price.

that Sweden is the key to the dry situa-
tion in the whole of the Scandinavign
peninsula,

ance.

{NSURANCE
o i

Ll

While you are strong and well, get your life assur-

Delay is costly, dangerous.
celsior Life representative call today and give you
-particulars of our protection policies.

EXCELSIOR

T. R, SMITH, Provinclal Manager,
St. Joha, N

Haye an Ex-

COMPANY

FE

Incidentally, he pointed out that!

“One of the greatest mistakes a gales-|P

People have seen half-|!

11t simply needed a shirt of the emphasis‘

from half to low. That got results.
“The half-price idea simply needed a

new dress to make it attract attention

'again. And that's exactly what our one-

cent sales have done for us. They

clothed Madam Half-Price Sale in at

least a different type of gown, and with
very gratifying results. In fact, the re-
sult woes far beyond the greater num-
ber of sales. Fach sale is just one cent
better than ‘twice as good as a half-
price sale.

“No, of course it wouldn’t do to run
orve-cent sales continually or pro-
miscuously,” replied Chaney to another
question. ‘“There would be nothing un-
usual about it if it were done all the
time and then the charm would be gone.
Just as with every other good thing, it
requires judgment and discretion to
work it effectively.”

But Auerback & Gnuettel are well
enough pleased with the result of their
experiment in one-cent sales, and sev-
eral more of them have already been
planned. ' Boys’ blouses have been ex-

‘posed once to the lure of the ome-cent

attraction in combination with other
items of boys’ wearing apparel, and they
are now scheduled for a one-cent sale all
by themselves.

“Odd Lot” Sales
Speed Turnoves.

The Pelletier store in Sioux City bas
adopted a remarkably effective method
of speeding its stock turn in its new
policy of monthly “odd lot” sales.

The system has the advantage of sim-
plicity and directness, and the keynote
of it is a rather unusual type of adver-
tisement for a department store.

At the end of each month the selec-
tion is made of the goous desired to be
cleared away. These are repriced as
the occasion may warrant. Then all are
listed in a full-page advertisement which
virtually amounts to a eatalogue of the
goods offered, with no attempt made to
display one offering more than another.
The offerings are grouped, according to
department or kind, and are listed in
straightaway fashion, one line being de-
voted to each.

On this line is stated the quantity of
the merchandise offered, and a descrip-
tion of it in condensed form. There is a
column for the listing of the former
pr!qe and one for the listing of the sale
rice.

In a great many instances the eolumn
for the former price ig left blank. In
nearly half of the items it may not be

either because the amount of
the reduction which it is possible to
make is not sufficient to make the con-
trast of price much of an-attraction or
because change in wholesale markets and
conditions would make a comparison of
the prices misleading, and the store is
very careful that these “odd lot” clear-
ances shall not lose their attractiveness
by any overstatement of the case which
might cause the customer to become dis-
satisfied after purchase.

The chief value of the new policy lies
in the particular form of advertising
adopted. Customers are attracted by the
heading which tells them the offerings
are odd lots at special prices, and this
centres attention at once upon the lists,
which are so arranged that the reader
mgy find at once whether any goods of
the particular kind that she may be in-
teresled in are listed.

. —
“We’se Out of That”

Never Heard Here,

In 1915 L. C. Hall purchased a hand-
ful of drygoods and notions in a sub-
urban store of Highland Park, Los

P

i -

Y i

An He bad no capital for a large
stock, and it was supposed that none
but 'a little “accommodation” shop

could ‘make a go of it out there, where
cars for the downtown stores are so
bandy and very frequent.

But last year the store did fifteen
times ag much business as it did during
the second year of its existence and a
comperison with the first year would
seem like fiction. Where Mr. and Mrs.
Hall handled the business. during the
first year, nine people are required at all
times now, with extras for Saturdays
and twice that mapy during special sales
events. The store is almost always
crowded.

Usually the smaller-store man feels
that he must buy in small lots in order
to be safe. Hall does just the reverse.
He buys in wide selection and large
quantities—then makes it go. With a
lower overhead he is enabled to mark
closely. At that he does not skimp ad-
vertising or salaries. He aims to pay

really more than salespeople are worth
gnd to them and stimulate their
activitles. He spends a liberal portion

for advertising, too, increasing the per-
centage as business comes harder. -

It is his ajm not to use the “Sorry,
we are just out” excuse very often. In
ﬁ:e‘eqﬂﬂ days his captial and trade
meant a limited stock, but his policy was

E_gve the article at a certain time—and
8y

Strange as it may seem, the notion de-
qutmeﬁt is one that has a great deal of
mportance to the store’s reputation.
Hall aims to keep this up and to get
new things as they are put on the mar-
ket. He feels that a woman will be
more disappointed because of her failure
to secure a xper of pins than a bloyse—
she wants them “right now.” Besides,
a complete stock of notlons gives them
more excuses to enter the store.

WOOD AND COAL

Queen Coal

A SPLENPID KITCHEN COAL
Per ton of 2000 1bs

QUEEN COAL .............. $13.75
VICTORIA NUT ............ 9.76
BROAD COWE ............. 13.50
VICTORIA SCREENED..... 11.25

BEST SOFT COAL, delivered in

small lots
3 bags $3.75; 5 bags $2.75; 6 bags $3.25

McGIVERN COAL CO,
12 DRURY LANE
Phone Main 42 and Main 3666

T BOW-ARROW
(Real Indian Make)
FREE WITH ORDER

8 bags N. S, SOFT COAL........ $1.95
6 bags N. 8. SOFT COAL........ 3.50
9 bags N. §, SOFT COAL........ 450
30 bags N. 8. SOFT COAL........ 5.00
Phone it—M. 2564
AMER‘CAN CHESTNUT, 3 bags $2.75

(Delivered and put in)

DOMESTIC SMIECIED. ....... $13.00
MESTIC SELECTED — Best Soft
DOMESTIC COAL CO.

*Phone 2554. © 698 Main St.

FOR SALE — DBY CUT WOQD,
large truck load, $2.26—Main 4471.
24545—4—13

BOUND COVE COAL, % TON $5.15,
ground floor; 6 bags, $8; 8 bags $1.65.

. B.

Harrison St

to assure the customer that he would |

Call M. 8808, North End Coal Yard, 118/
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WOOD AND COAL

A Better

Summer Coal
For Less Money

For a quick, even fire for
Summer cooking, you’ll be de-
lighted with

FUNDY SOFT COAL,

a ton of which goes farther
than a ton of ordipary soft
coal at the same maoney.

’Phone Main 3938.

Emmersen Fuel Go. Ltd

115 CITY ROAD.

Splendid
Kitchen Coal

Good quality, well screened, $10.50
per ton dumped, $33.00 in bags.

Broad Cove Coal carefully screen-
ed, $13.50 dumped, $14.00 in bags,

D. W. LAND

Corner Erin and Hanover Streets,
Phone Main $185

Branch Office. 140 City Road. Opzn
evenings M. 874. :

HARD COAL |

Ex Sheds. Free burning, thorough-
ly screened. Clean Coal

BEST OF QUALITY.
Telephone or Write for Prices.

Maritime Nail Co., Limited,

COAL DEPT.
L T.f.J

E’hone M. 3233,
AMERICAN ANTHRACITE
All Siges
SPRINGHILL * RESERVE

GEORGE'S CREEK BLACKSMITH
KENTUCKY CANNEL
A Wonderful Grate Coal

R.P.& W. F. STAR®

LIMITED
{49 Smythe St. 159 Union St

DRY WOOD

We have some choice hard
wood for a quick fire in a kitchen
yange. Also hard wood for the
grate, and nice dry kindling.

Also heavy soft wood.

City Fuel Co.

257 Gity Road 'Phone 468

(55 No Soof

<At 7 Troubles
Broad Cove.Coal

Burns Cleanly. Great Heat. No
Clinkers.

Consumers Goal Go., Lid.

M. 1913 68 Prince William St.
floe e i

f FOR BETTER

Coal and Dry Wood

e —

Colwell Fuel Co., Ltd.

Phone West 17 o- 90

RESERVE SYDNEY COAL
Well Screened.

$11.50 ton Dumped.
$12.00 ton in bags.

L. S. DAVIDSON,
'Phone Main 1833 27 Clarence Street

Soft Wood, Hard Wood

DRY, BEST QUALITY.
Broad Cove, Victoria and Sydney Coals
Well Screened and Delivered Promptly.

A. E. WHELPLEY,
226-240 Paradise Row.
M. 1227

|
I

|

!

L J

Tel.

If you want the best soaf coal
on the market, ask for a ton of
our McBean Pictou. After that
you will burn no other.

382.
CITY FUEL

G .
C. A. Clark, Mgs. 94 Smytbe S. ’

KINDLING WOOD—$3 PER LOAD,
south of Union St.—Haley Bros,, Ltd.

City.

FOR SALE — DRY HARDWOOD

Slabs, sawed, $3.75 per load, quarter
cord, delivered.—Gibbon & Co,, Ltd,
Phone Main 2686. 24024—4—12

FOR SALE—SAWED AND SPLIT
hardwood, $3; soft wood, $2 per load.

Phone Main 2441-43, Little River.
24833 —4—18

FOR SALE—ONE CAR DRY HARD-

wood slabs and edgings in stove and
furnace lenugths from car at Sullivan
Siding.—Phone 1292-11, 7 to 9 evenings,
C. I. Kuth. 24877—4—18

FOR SALE—DRY CUT WOOD, $3.50

large truck—W. P. Turner, Hasen

‘Street Extension. *Phcne 4710.

FOR SALE—DRY SLAB WOOD. C.
A. Price, corner Sianley-City Roud

Main 4662. $-—-3--1925




