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THÎE ADVERTISING DEPARTMENlT

Nls EW DVEiRTISING.ACONS1l>l'RAl3LE amount ai niew business is bting
placcd by the igencies tbis manth. A. h1cKim & Co.

are placing tour inch advcrtisenients in leading dailies for The
Il D. & A." Corset Co., of Quebec. The Thos. Davidson

laiiufacturitig Ca.. of Montrcal, arc spending about $1,300
through this agency ini advertising IlCrescent " brandc enamel-
irare in Quebec, Maritinme P>ravinces, Manitoba and Brnitish
Columbla daihies. On ta rio lias not bten inciuded in the presen t
appropriation. WVill's IEnglisli tobacco, for whicli E. A. Gerth,
2235 St. Cathetine Street. Montreal, is Canadian agent, is
being advertised in dailies and class papers by The E. Desbarats
Advertising Agency. This agency is noir rencwing The Paris
Medicine Ca. contrices.

A. P. Tippet, ai Place Royal, Muontreal, agent for IlMNay-
pale"' soap, is at prescrnt in Great linitain, It is believed tbat
an bis return a large sum wili bc spent in advertising this soap
in Canadiani paperi.-

A. McKirn & Ca. are placing cantracts in live stock papers
and local %vçetklies for English emibrocation-a rcniedy for
sprains, biuises and other injuries ta live stock.

CEYLON4 TEAi BUSINESS.

'l'le Ceylon 'lta Pllanterb' Association are firm believers in
advertising. Tbey spend nearly $oo,aoo annuaily among
Anierican and Canadian ncwspapers in keieping the menits ai
Ce:yhan tca cvcrlastitigly before the public. At a recent meeting
ai the Tbirty Conirn;ttee, irbo contrai the affairs ai the associa-
tion, it ias suggested that the tea cess should be increased irani
20c. 100 lb. ta 25c. If tbis is agreed ta, the increase wili be
spent in prosecuting Foreign advertising campaigns. This
business will be placed by Mr. William Mackenzie, representing
the Ceylon Govcrnment, and Mr. R. Bieehynden, represcnting
the Inidian Governmenr. Trueir office is 138 Front strct, New
York. Caniadian papers should ketrp their eyes on Ibis business,
and flot allow publishers across the fine to gobble Up the irbale
appropriation.

AN Ar)%'EkTtSING EXPERIENCIL

P. D. Ross, Ottawa, irrites: IlAn experience ai The jour-
nal here may be useful ta publishers af other papers.

ITia parties, Hume & McGibbon, a couple af weeks ago,
made a contract for a page ai The journal ta be used by theni
in the ordinary issue ai Saturday, Decembcr 17. The price was
$So. They explained that they intended' ta, canvass city busi-
ness men for a page ai cards. Tbe praposition did not strike
us as funny at the time.

"«The page af cards mas sccured, and published as a
"Business cbart and prafessionai index ai Ottawa." It con-

tained the cards ai 93 city institutions or firms, most ai whom
do regular business with The journal.

"lThis week, Hume & McGibbon began ta came in with
cheques ta be cashed, mnade payable ta The journal. Also a

letter of coniplainit came in from ane city frmi ta say that thcy
had supposcd they wure giving 10, The journal a card t0 bc
çrnblishcd in a special Chrisimas cdition, and tbey didn't think
the regutar Sattrday journal iiled the bill.

IlInquiries af others of the advertisers showed that some, ai
Ikasi, ai îhem-all wcsaw-wcre under the imprtssion that they
had been giving advertising for a speciai edition of the papey.
llurnc & McGibbon had nat, sa Far as wc are infarmed (except
iii the first case mcntioncd>, said so directly, but they had said
that there wauld bc un extra circulation. This they made good
by ordering a few hundred extra copies of The journal them-
selves.

IlThus, the $50 which Hume & McGibbon paid for a page
af The journal securcd them, not merely the advertising space,
but The journal name and gaodwihl with local nierchants, who
were allowed to, (ail into the belief that there was to be a special
issue of some lcind, alithougb we could not gel good prool that
there were positive misrepresentations. The price Hume &
hMffibbon charged for cards was ust:ally $4~ each, and tbey gat
between $350 and $40D in ail, for a few day's work.

As for The journal, it gat $So and experience."

AI>VIRTISNO AUV'ICE.

The December number ai Profitable Advertising cantains
an admnirab!e paper an "Canada as a Field for United States
Advcrtisers," by Mr. Hiugh Graham, proprietor ai The bfontreal
Star. .1Mr. Graham ptesents a careful statement of the commet-
'atal position of Canada, her consumia3g capacity as a custanier
ai the United States, and goes iîîta figures in detail ta show the
class af advcrtising which may praitably be laid aut in the
Dominion. He concludes a convincing paper by saying: IlTo
suni up, (heu, Canada offers a large and easily-reached market
(or a wide ctass of goods expurted by the United States. With
the rapid growth oi the country in every respect, the market
will be wondettuiiy enlarged in the near future. Rivais are
making vigorous and systematic efforts ta gain a strang footing
therein. The United States possesses the advantage af near-
ness ansd a preference for such classes ai ber products as have
becoine known. But, in order a push their sales here, the
U.nited States merchants must use every opportunity ta keep
their goods before the public."

A QUESTIO.N OF~ LIABItITV.

Mfr. Scaling, maniagero aiBond'sSoap Ca, 'Manchester, Eng.,
paid a flying visit ta Montreai hast month. 17he obiiect ai bis
trip iras to appoint T. C. Dougherty Canadian agent, in place
ai H. B. Muir & Ca. Mr. Dougherty was a r;alesman for Muir.
The office is noir at 9 St. Peter Street, Montreal. It is under.
staod that H. B3. Muir & Ca. are afféring to compromise with
their crelJitars at roc, on the dollar. The bulk af their hiabihi-
tics is for advertising, and there are a good many papers. [ram
Halifax to Vancouver, to whom they are indebted. Mr. Scaiing
made an officiai deciaration that the firin irere in no way liabie

lanuary, Z89n


