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Stores Stress Value
of Falr-Price Town, - _ -
To what extent shiould retail merch-
ants boost their own town, build .its
prestige, work in its behalf? And what
can such merchants accomplish when
they lay aside petty jealousies to offset
any temporary buyers’ strike, that brings
business stagnation? . 3
This question and others have been
answered by a remarkable advertising
campaign, in newspapers, recently
lauached by six-merchauts of Atlanta,
Ga. * The firms* it ‘question’ are: Frask
E. Block Co., crackers and candies; At-
lanta Plow Co., J. K. Ort;, Shee Co, A7
M. Rébinson Co., men’s wear; h]‘
Provision Co., and Mofitag Bros. Bta~
tioners, | ;

Just to make the old town sit up-and
take- notice the following three-column
display was printed ‘to start the cam-
paign. The full depth of the newspaper
was used:— :

“What is a good town? How can we
make Atlanta a better ome?” -

The advertisendent starts with a quo-
tation from the ‘writing of William Al-
len White, in which the famous iter
gives his idea of what cpnstit\tes the
good town. Readers of the ‘ Retail
ledger, who have not seen this article,
will profit by these extracts:

A town is not judged by the number
of people it contains, but by the way
those people live. A towm is really not
the people at all, but rather their rela-
tion to one another. A town is its bus-
iness, its public ‘spirit, its churches, its
schools, its play-grounds, its community
interests, etc. And a good town is one
where people may live and live well af-
ter doing a good day’s work with hands
or brain, and enjoy thc best tliings the
town has to offer without comsidering
if their work is manual, mental or both.
A good town is just a town, a fair-price
town, well kept, well housed, well gov-
erned. And in such a town, whether it
be 1,000 or 1,000,000, the number of peo-
ple is not important. .

The advertisement, signed by these;

merchants, comments upon the above
editorial, and says:

“But the main thing, the soul and the
centre of the proposition, is a spirit of
loyal co-operation. Keep money—a very
considerable proportion of it—in ecircu-
lation. Safe and sure and constant ‘local
turnover’ helps everybody in the place.”

That such advertising making men-
tion of no merchandise, neverthe[.esq_ re-
acts favorably upon the merchants spon-
soring it, is not to be denied, for:every
60_often people must be told sométhing.

Says Ads Put “Fact”
in “Satisfaction.”

“Good advertising must put the ‘fact’
into satisfaction and take the ‘if’ out of
thrift,” is what Charles $. Walsh teld
\the Binghamton Ad Club, a new division
of the Adwertisers and Merchants’ As-
sociation,

Mr. Walske said:

“In advertiding it is the plan and copy
more than anpthing else that makes or
ahars a campaign and the ptincipal rea-
son much of the advertising that appears
is not as resultful as it should be is be-
cause of hastily, carlessly and thought-
-lessl repared cORy.

‘!X:npgdvertiser?&t ,is a: salesman. jn
should sell goods ead sustain ‘thé good
will and friendliness of your store. Its
object is to compel the prospective cus-
tomer to come to your stere, inspect the
merchandise offered. .It is foolish to
waste write space by writing something
the merchant would not ordinarily
a customer coming into the store.
value of newspaper space‘to the adver-
tiser is determined by ttdki'nd of copy
he puts in that space:. wopy is the
kind that is goed énough %o sell goods at-
a_profit over. its cost and if it doesn’t
do that it is as good as a dénk that can
-talk, but can’t sell.

“The public is coming more and more
to regard the merchant’s advertisements.

as having the weight of offiaial utter-’

ances of respensible business ‘anen whoq
cannot afford to deceive their castomers.
"F'he thing that is most needed in a large
part of the retail store advergising is
more headwork and less headlings, more
brains and less bunk; less of the edephant
size of type and more of the pony- size.
“Advertising is news, business news,
therefore it should  be treated as news.

‘The best way to galvanize your advertis- | the loan to be payable in three annual fore the trade, Moore’s Just- Rite Groc-

ing into life is to put news into it. There
is real live news in advertising jf the
writer will work it out; if he will do as
the good reporter does, dig and dig: good
und ‘plenty before writing a line.”

Card Sells “Koops.”

“When a woman expresses a piefer-

chase, she must like the article.”
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that a . woman would reason. He also
fely that it is human nature for a wo-
man to be influenced by the opinions of
other women. Acting upon these con-
clusions, he planned a scheme to increase
sales—and it proved a wonder.

In a conspicuous place on the wall
of his infants’ department he hung a
card. On this card he printed neatly, in
groups of ten, the name and address of
each purchaser of a kiddie-koop, add-
ing the name of each new purchaser im-
mediately after the transaction. i
J'Sometimes the name of an acquaint-'
ance helped a sale. Or Mrs. Young-
imother, who secretly admired the taste

te |Of  Mrs. Other-Side-of-Town, found a

kiddie-koop within her means, too.:
‘Whatever the individual inducement, the
psychology behind the scheme worked—
and this card on display is a valuable
silent salesman that the Baby /Shop in-
tends to continue to use, 0 {

Can Bride’s Home Be
Furnished for $5002

“A bride’s house cannot be furnished
for $500!”

That is what a furniture dealer, the
father of a girl student in the University
of Kansas, said. He told his daughter
that if she didn’t believe him she could
make, up a list, go to his store and if she

MAGEE'S FUR STORAGE is
absolute protection against fire, moths
and theft.

Our charges are only 8 p.c. of the
value of articles or garments. Phone
M. 8786 and we will get yours promt-
ly.

D. MAGEE'S SONS, Lid.

63 King Street
‘“

k €.0.8. J

whom they are doing business interested
in their success and in seeing that they
are given every advantage jto obtain a
good business volume and a good profit.

“The plan is a good one,” says Otho
Mooney,” because it gets the folks you
buy from interested in you and anxious
to help you. And they are interested in
your work because their money is help-.
jing you accomplish. It is one certain
| way of enlisting the support and help of
Jjobbers and that is mighty valuable to a
retailer.”

was able to furnish the house within the
limit named he would present some
bride with a phonograph and set of re-
cords.
his own store and he came through with
the phonograph which she selected—and
she picked a good one, too.

That is one result of a study of home
furnishings made by the class in home
decoration at the university. .Students
have repeatedly demonstrated in both
Lawrence and Kansas City that a small
cottage can be nicely furnished for $500
and the students have the figures to
back up their assertion.

Merchahts are interested in it because
they are constantly up against the propo-
sitibon of young couples seeking to fur-
nish a house for that amount or less.
They hayven’t known egactly how to help
them because they have not studied the
| situation. But they have realized that if
they were able to make suggestions to
those customers they would get their
business and win their undying regard,
building strongly for future business. .

For that reason the results of the in-
vestigation by this Kansas University
tlass may be capitalized by furniture
merchants everywhere, not only to in-
crease present sales, but to build for
future business.

JThe figures given by the girl students
are not dream budgets. Each girl took
a, five-room house plan, estimated the
window draperies inch for inch, yard
rfor yard and mentioned the very store
where the furniture could be bought at
the listed figure. The major sums were
spent on rugs, good springs, mattresses
and comfortable chairs.

A five-room apartment of an old house
in Boston furnished the inspiration for
Miss Dorothy Carver’s budget of $500
for apartments, as Miss Carver assisted
her sister in selecting the furnishings of
the apartment and duplicated prices in
Kansas City and Lawrfnce in making
up her - class. list. . She 'patrenized. sec-
‘ond-hand " stores, remnant counters and
some- private furniture sales, but the

niture stores.
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Gets Jobbers to
Build His Stote.

There are more “ways than one of
erecting a store building when you
haven’t the cash, and the banks are sort
of skeptical, and you don’t like to g0 out
frisking your friends.

Otho Mooney, partner in the largest
small town general merchandise store in
the United States, which does a million
.and a half dollars’ worth of business a
‘year, found one of the other ways when
hc: began arranging for a new building
this spring in Temple, Okla.

JFhe Mooney brothers went to the job-
bers and manufacturers from whom they
| bought their goods. ™ They laid their
cards on the table. They estimated how
much goods they expected to buy during
the year. Then they asked the Jobber
to lend them one-fourth of that amount,

! installments.
} One jobber loaned the Mooney broth-

return the Meooneys agreed -to buy f

this jobber annually $8,600 in mzrchr::
dise. The plan is unusual, but the job-
ber with ready money was glad to ae-

His daughter showed him up in|

bulk of the material she bought in fur-| ti

.Casseroles Put Life
in Charge Accounts.

. In looking over its books recently the
Goldburg furniture store, of Yonkers,
I|N. Y., found that a considerable number
of its old customer§ had not been heard
from for a long time apd decided.to
make a special effort to fwin back this
trade. The stire had on hand a stock
of glass ovénware casseroles, in heavy
silver-plated serving containers, bought
to retail at $8.75, but left over from the
holiday trade. It decided to offer<th

L

ese
articles free of charge to every old cus-
tomer who re-opened his account with-
in ten days with a purchase of furni-
ture, rugs or bedding amounting to §75
or more, . |

This offer was strictly limited to a
selected list of old customers, and the
“exclusiveness” of the offer was inten-
sified by a specially printed identifica-
tion card, with a serial number inserted
in bandwriting, and marked “Not Trans-
ferable.” The cards were enclosed in a
form letter, which was sent through the
mails by special delivery, and the im-
pression made on the old customer
these unusual methods was so favorable
that the stunt met with a response that
made-the investment a very profitable
one,

——

- “Time—All the Time!” ~
| A few months ago the telephone com-
. pany in Topeka, Kan., announced that
| central no longer would be permitted to
! give the correct time to patrons. Miss

L. M. Addis, jeweler, heard about it

and began telling her customers that if
they would call her either at'the store

or at her home at any time, day or nigat,

she would give them the correct time.
' She also advertised the service. At the
| store she had a telephone handily ar-
! ranged and from twenty to sixty in-
| quiries come in every day ebout the time.
Very often she is called atsher home
by some person who wishes the correct
me. {

Miss Addis or her clerks seek to capi-
talize every call about time in a busi-,
ness way. If the call comes to her home, |
Miss Addis always says: “I am. sure
this time is correct, but if I were at the
store I could tell youfor certain. If you
will call me there, ¥ will be glad to
;tell you the time very exactly.” And at]
| the store the clerk, in answering the call,
always says: “This is the Adéis jewelry |
store.” S

“This little service, said Miss Addis,

“has been worth a lot to me and it has
made me many friends. Lots of folks
call me when they are expecting to catéh |
| & train because they wish to be certain |
, of the exact time. It gets them in the|
3‘ habit of depending on me for a service.”

NMoore Puts His Bargains
On the Sidewalk,

' When there is a close-
or a special price concession to put be-!
ery, of Highland Park, Calif,, places the &
stack of that item in a bin. On a ledge

usyally
the eyes,
This makes a lively sales medium

cept it because it at least gave him the 1y because Moore does not depend OnIYork or Chicago.
ence to the extent of an actual pur-'assurance he copld definitely count on. those who come into the store for other
{And the Mooney brothers benefit fap 800ds to make the sales.

Instead, he

This is the way the owner of the in addition to the value of the loan jt- has fitted this hme-made fixture with

Baby Shop in Evansville, Ond,, fignred yelf, because they have every jobber with ot

ot
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petizing than a dish of

PoST TOASTIES
(Superior Corn Flakes)
Only the hearts of selected
white corn are used in mak

o al texture They arg
ready to serve, crisp an
%c.gden brown,direct
e package with cream or
sprinkle of sugar

Ask For Them By Name

Made by Canadian Postam Cereal Ca.fed, Windsor, Ont.
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—And the Joke Was
on Both of Them!

Here’s a tip for shoe clerks in these'
days of highway robbery; Carry a shoe
horn with you.

Vincent Rogers, a clerk in the Dusen-
burdy shoe store in Geneva, N. Y. was
held up the other night by a man who
pointed a pistol at him. Rogers pulled
a nickel shoe horn from his pocket and
demanded that the stick-up artist drop;
his weapon. The mah not only did so,
but turned and fled.

Picking up the would-be robber’s gun,
Rogers discovered that it was a toy pis-
tol without even a cap in it.

BABY’S HEADWEAR
'BARGAIN PRICES
'ATM.R.A.LTD.

Smart little bonnets and hats that |
every mother will admire, and a big
variety to choose from. Among the as-
sortments are infants’ bonnets made
from dainty crepe-de-chine, corded silk,
and pretty combinations of lace and
muslin; pique and gingham hats, with
button-on c¢rowns; muslin sunbonnets;
shirred silk hats for baby boys; and
many other kinds equally dainty and at-
tractive. These are selling at remark-
able bargain prices. In the millinery
salon (second floor).

MENTALLY INFANTS

New York, May 5—Figures show that
61 out of 166 women examined after
receiving sentences. in Women’s Court
have the mentality of a child of twelve.
This is being used as an argument to
urge that prisoners be subject to mental
tests before being sentenced.

The postdge on a letter from /iustralia
to London is now less than that on a
letter sent from London to ome of its
own suburbs,

WITH A CIRCUS

dressed to a person from the country.
It is the battle ery ¢f the circus when
|a fight between circus hands and the
citizenry is imminent. This is explained
by Herry Barnet, who has been writing
a - series
Dearborn Independent. Nowadays arm-
ed clashes between circus hands and
farm hands are not common, cspecially"
in contres where there s poles Dol from one to to hundred,they would be

5 > numbered from two hundred up, thus
of the covntry where two people can
make the law of the moment for the
single constable, these were not only
common but they frequently ended in
homicides.
| given for this by “Governor” John R.
Robxlr_xson,Btth "e'tem“',‘;lm;‘? mant "‘{hl" tory, says Mr. Robinson, was the Jack-
supgiles Br, DAMCL with s MaieHa: {sonville fight,.in a year he dves not
One! of them“was that when a circus mention, The circys had troubls from
came to town, a sort of informal holi- {he gtart. Several rowdies took posses-
out item to sell!day ensued. There was much drinking gion of the ring so that tne horses
ard this led to fighting. There was alse c4ulq not be used. After tolerating this
the ambition of the local/rowdy to lick ! ¢ long as possible, Robinson reslized

man might be the rowdy who thrashed ¢ oyt of the ring or the circus would
ers §900 to be paid back $300 a year. In back of and behind that bin a pyramid him would boast of it for ever after. },0e to close. He sent some of his most
display is made of some of the goods, It seemed to set the seal on his repu- | experienced bouncers and they seized the
with some showcard to cateh tation as a bad man, especially if he ‘jntryders by the neck and ejected them.
jcculd get hls audience to believe that Gac of them applied more than Lc. -
_'the circus hand was a citizen of Ncwswy force, and a warrant was sworn

Tough Outfits,

casters, and on fair days pushcs Robinson does not mention the
the whole counter of bins out the froht that many of the circuses in the old days
door and onto the sidewalk. It stops on were peripatetic schools of crime. They
an average of & hundred persons a ‘day. were frequently manned by neer-do-
wells, by fugitives from justice, by was-
[trels that hated
{ were infested by gamblers and by short .
change artists, The
country folk were their easy prey. That|: .
 they sometimes took revenge by trying i
[to beat up the show is not remarkable. |
Mr. Robinson says that at nearly every
little town some fifty or sixty years,
agd there would be a local bully or sev-|
eral bullies who wanted to make trouble
for the circus.
iness since their brawling and foul lan-
guage would frighten away the decent
people.
with these distrubers as soon as possible.
For this purpose he usually carried along
several bruisers;
bouncers. The local talent that mixed it
with the Robinson circus usually regrett-
ed it.

Bullies as Constables.

Wall Paper
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Week-End
Shoe Bargains

Following our policy announced when we moved to King street, we are o6ffering Special
Cut Prices from time to time on latest footwear of the season.

.\

i

Some Extra Attractions Now
Featured By Us

Ladies’ Black Kid Oxfords, Louis Heels
Ladies’ Patent Oxfords, Louis Heels. .
Ladies’ Brown Calf Ox., Louis Heels. .
Ladies’ Brown Kid Ox., Louis Heels. .

3.89

Ladies’ Brown Calf Ox., Military Heel
Ladies Black Patent Ox., Military Heel
Ladies’ Black Kid Pumps, Louis Heel
‘Ladies’ Patent Pumps, Louis Heels. ..

3.85

Men’s Brown Boots, Box Toe, Goodyear Welt.

495

Men’s Brown Boots, Recede Toe, Good.

year Welt ...-...................
Men’s Black Boots, Recede Toe, Good-

year Welt ..........c.ccca....

Men’s Brown Boots, Box Toe, Goodyear Welt.
Men’s Brown Boots, Recede Toe, Good-
year Welt .......ccc.ccioncesse
Men’s Black Boats, Box Toe, Good-
year Well ... cecncoe soccns

5.85

LEVINE’'S

special constable. If the bad man re-
mained with the circus to the next
town he usually met another bad man
-and as often as not ‘the first was
licked and fled without waiting for

IN THE ﬂl-n BAYSihis money. -« Mr. Robinson found this.
3 ian economy, When the larger towns

i 1 were to be visited, not one or two or

a half a dozen brusiers could deal with
, the drink crazed crowds that came to

the circus for the purpose of breaking
up the performance. Robinson tried to
awe thé crowds by having a pile of
muskets placed in a conspisious pcsition.
When the warnin; -y “Hey, Rube” was
raised the eirc -~ hands rushed -to the
main tent, pi-ked up the rifles and fell
into a military formation, "« Another
scheme was to buy two hupdred pistof
holsters and provide pistols for them.
Each employe wore two strapped to his
waist and instead of being numbered

(Toronto Daily Mail and Empire)
“Hey, Rube,” is more than a jeer ad-

of articles on circuses in . the

g

| conveying the idea that' there might be
{a thousand revolvers available for the
i circus men. 4

The Jacksonville Fight.

The most famous circus fight in his-

Two or three reasons are

90 King: Street .

i suming more liquor, they armed them-
selves and returned to the railway siding
where Robin88n and his hands were try-
ing to pack up and move away.

A Pitched Battle.

They opened fire, but the circus men
were better organized- and they .drove
the mob back through the streets forc-
ing the fugitives through store after
store where ; they tried to barricade
themselves and at last returned to the
railway siding. But some of the thugs
followed and stple close to them in the
dark. Suddenly one of the circus men
fell “with a knife wound in his back.
There was another outbreak of firing
which wounded one of the circus hands
and killed a hartbeest. The circus hands
hid behind their cars and cages and
rifle bullets flew on all sides. The circus
might have been wiped out if one of
the men more daring than the rest had
not rushed out in the main street with
some coal oil and threatened that he
would set fire to the town if there was
any more firing. This ended the fight,
and the circus loaded up and escaped
from the state. On another occasion
when several young men tried to take

of them came down from his seat to
urge him to go home. As he approzched
the young man rose and shot his father
dead, The show ended abruptly, but

circur man. However puny the clrcus | hat ejther the men would have to be

iout for his arrest. His comrades hid
!him in some bushes and the mob and
| sheriff searched for him in vain. This.
From motives of decent reticense ert angered the town people and after con-
ac

each year after it returneéd to the same
town and Mr. Robinson says that he
never failed to see this young man
“hanging over the front gate, crying”
which strikes us as an inadequate sort
of hanging,

Household cares of mothers, ‘residents

of the Washington Heights section are
greatly lightened by several gifl students
of George Washington High School, who

possesion of the ring, the fathér of one |

help out as nurse girls, for & small ;
after school hours. They have o{%’ 2
quite a reputation for their eare o}. <
children and they cannot supply the
mand for their services,

 LOCALNEWS -

Growing girls’ Oxfords, mahogany or
black, $3.65 a pair—Percy J. Steel, 511
Main street.

«.4

May Ist to 7th is @ riola week. Watch
the drug store windows. 5-6.
g

One hundred pair infants’ soft sole
boots, regular $1 and $1.25, only 60 cents
a pair. Dainty, all colers, all sizes.-—
Percy J. Steel, 511 Main street,

GRAND CONCERT.

Grand concert in the Victoria street
Baptist church vestry by the St. David’s
Dramatic Club, entitled “Very Much
Married,” Thursday evening, May 3,
‘eight o’clock. Tickets 86c.

26718853

Ninety pairs boys’ brown sneakers,
sizes 11 to 5, only $1.85 a pair—Percy
J. Steel, 511 Main street.

~

The Royal Arms Chapter, 1. 0. D. E,
held a meeting in the G. W. V. A. hall
last night, Mrs. T. H. Carter, the regent,
presiding. Plans were made for a ram-
mage sale for the war memorial fund.
The sum of $15 was voted to the Boy
Scouts Association. Four new members
were received and plans were made for

the summer work.

]

1

eady work. They

unsophisticated | ;

ildhood |
1o ald age. |
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This was bad for bus-

He sought therefore to deal

‘All ages appreciate the
.refreshing qualities of

CANADIANCLUB
“ROOT BEER

The children welcome its
cooling satisfying flavor —
:the grown - ups appreciate
.its invigorating healthful
 properties.

well able to act as

One season he adopted the plan of

At Less Than
_ Wholesale

————

At the soda fountain or in
bottles for home use.

Bottled locally by

Purity Bottling Works Ltd.
ST. JOHN, N. B.

Manufactured by ;
Dr, Swett Root Beer (Canada) Limited
1 Yontreal

St.

26710-5-12.

76 Brussels

Your Floors, Madam!

Are a source of pride or a discomfort. Every housewife is
anxious to reduce her work, and caring for floors, generally,

is real toil.

There is a better way—

LINOLEUM, FLOORCLOTH and FELTOL

Make housework easy and therefore a pleasure. We have a

beautiful stock on sale now.

Linoleums in 4-yard widths, from $1.35 per yard. s

~

Oilcloths in one and two yard widths, from 75¢ per yard.

Feltol at 62 1-2¢ per yard.

BUY HERE AND SAVE MONEY

Amland Bros., Ltd.

19 therloo Street

by using

14 KING STREET

Freshly Roasted Goffes

BUY YOURS AT L
HUMPHREY’S GOFFEE STORE

In making coffee, the best results are obtained |

A |

’"PHONE MAIN 1788




