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INTRODUCTION
A. GEOGRAPHIC MARKETING

1. United States
2. Europe
3. Asia and Pacific
4. Latin America and Caribbean
5. Africa and Middle East

B. SECTORAL MARKETING
1. Agricultural and Food Products
2. Fisheries Products
3. Grains and Oilseeds
4. Machinery and Equipment
5. Transportation Equipment
6. Electronics
7. Aerospace
8. Consumer Products
9. Defence Programs Sector

10. Service Industries
11. Resource Industries

C. HORIZONTAL/ INSTITUTIONAL MARKETING
OPPORTUNITIES

1. Development Assistance
2. International Financial Institutions Procurement

USEFUL CONTACTS FOR EXPORTERS
OTHER USEFUL INFORMATION FOR EXPORTERS
STATISTICS
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