
- Innovations in Lme  brewing industry.ïncluee  th  a rapfd introduction of 
'I lifhe beers to à9Peal tO more. haa-ltm-cariscioue oOnsumers. The irdustry 
leader in thie aree L5 the Uiller Lit brand, althaw-le Anhenser-2uson 

' ia rapid4y expanding in t:,:e "light' beer earket. - Eoth Anhiuser-3usch 
end Miller are investing in  new plant capacity , and ara po1eed'ta grab 
70 oe the U.S. beer market by -1990. Ihis will reeuIt in even 
gileiebs-ecnmafecity which could Le  ad to more mergers in an effort 
tO,Create more prOduation ek£iciencies amang smaller prcducere, 
Indurtvy experts predict that no brewer under 20  million bbl will 
survive the decade becauseof the economies cf scale - nêe.aDd ta 
cnmpete 	productien and mae;ceting on a national basis. 

• Technolonical Facbcce 

embrewing industry generally employs mature teChnalogy, -wite_ advances 
.aaMing mainly in the.area of 9aakaging. The major Canadian brewers have 
undertaken to-the-all new high-speed hMttlIng equiçient in their Lar.g..9œ 
plants,,'but the general uptakeof thisemipment ia'hindered by. the 
small size af pi-beat-time. run.  

Recently, the brewing induetày -has introduCed inneVative new prpdects 
(loW Onlorie and LOI,  eabh01 ,beere) and a varietyaf packaging shapes: 
end sizes in an effbrt bo mpeal:to Changing cOnsUmer:taates. Ibia 
.claSely,mirrcrs changeà:taking zélade in thelJ.S.  1 re4n4 roarket. 
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[The federal governemat bas no indust..-1., 
-.Lefre.Lcall_y at the.trewing 

Li) Cc) 2 	• , 

✓ac Mal= 9:v:eel-rental inflUenca eetad'On the industry. Ls that ae th  
prUvincial gavernments'WhiCh ControL Licensing, pricingrand distribetion 
within their :i1nM.Mdiertinins. The9rovinces have -Used these' pawere to 
eeedtiVeLly balkanize the Canadian market, ..there reduding arbancelies af 
Scale in the industry, 

Th  bre.Wing indusm.iy -feals triàt  taie teiJeLl:b.eive , readlied trie Point Where 
'they are heiril.4 ,a aigniAcantAeéreesing.impact an . demend. c.e.nerany £n 
Canada „ same-50% the retail selling pr4e of beer is accounted bOr by 
federal...and orcVindial t  xca,  Whilecomparable taxes .b . the U.É. make. UÉ; 
only 16%..of the retail 
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'The.kertà understanding tne.fUtureputicok .5or thebrewing industry is 
e;und Là theshiAing LMportence,de varims deftcgraphio  as grupe. The. 
aging de'hé ''bâtry - boOLe ganétatio will haVe a,srrpng effect ce nearall 
zonsuimar .refarericee. Ebr'brewers. the decline. in the size 21-15 
age group severely r*strice...groth prospecti in eact,aemerid . enon 
is al:ready eluggis4 and . a decline Ln.:overela =naume.tion 'Could resuit Ernm 
the aging of this Largely >rerdrinking rot. 

'There ara also strung, Lndications,that the.next 5-U1  vars  Will see an 
j.noiri4sing ',...tee1th,codsCid4sesiesrino uarth American dansumars. L>1 
cAlmrio and low<alebhoI bCgoerages.may-benegit C.:10m theaereha at .e5,e 
expenee,af other produc#s. Curz7ent oOc.b=erne regaraing drinking and driving 

-bee 10L.,..iruted seVaral Q,5. StAteeto raLLSe their Legal d.r_nking age. T.É, 
this,trand'becomes widespread, a Considerable member e potential consumers 
dauld be 'remoVe.dfrah L -ie Market. Als wen., Cnnadian jUrisdictions -are 
becnning incraasingLyConcerned with this Lseu.e. as'demcostrated by 
chtario's recent ban an ehsppy tours" promotions. 

• reeult of the above factors, market demand -,in the brewer/ sector Ln 
both Canaacd the (J.3. will grow only slowly in the,wpwaing years, Leaving 
.bwieth Opuntries .with orymircapacity .  for the goreeeeenie 1uture. 


