
How to Use This Guide

We do flot presumne to know your firm's speciflc interests and goals for growth in
1996. We arranged the guide so that you can systematically search for the trade shows
that interest you.

Your budget for trade shows will indicate how many you can afford to attend. If you
have a question about a particular trade show, cail the contact person for that show
directly, or refer your question to Rfich Malloy, Commercial Officer, at the Canadian
Embassy (202) 682-7744.

Trade Shows Are an Essential Part of DoD Marketing

The DoD marketing community and business development culture have made U.S.
DoD trade events the crossroads of the industry. It is essential to attend those key
trade shows where your segment of the market is active. Many U.S. firms build their
marketing strategy around the trade show circuit, meeting, assessing and teaniing on a
streamn of opportunities.

Watch the Bueks: There Are New, Major Areas of Emphasis in U.S. Defence
Spending

As you watch UJ.S. defence appropriations, it will be clear which programs the U.S.
Congress wants to reinstate or enlarge. Here are a few facts about new defence


