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The grocer who is up and
coming is always right in line

B ¢ l with seasonable goods just when
s n : his customers want them. Half

the satisfaction in doing business
' lies in always being prepared for

‘ (]
E the demand. It’s altogether too
easy for a grocer to lose a cus-
- ®
= line, and that’s where his up-to-

tomer by failing to be right in
. date competitor steps in and
- s A A wins trade !
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That Famous
Home Dye.

The things a woman wears in
Spring and Summer dye easiest because of their
lightness. Just a word or two to your customers and
that home dye of highest quality, ‘‘Maypole Soap’’
(absolutely fast, brilliant, easy to use) will sell
“‘quick as a wink.”’ Quick profits are the most

T

- satisfactory.
Maypole
g Soap.
Pickle Economy
Perfection. In Strength.

John Stephens, Son &
Co. pack first-class goods at low
prices in handsomely labeled,
air-tight bottles. You'll always
find the pickles sound and crisp,
because they are packed in abso-
lutely pure Malt Vinegar. Good
pickles at low prices that show
you handsome profits.

Stephens’
Pickles.
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ARTHUR P. TIPPET & CO., AGENTS,
Montreal.
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MacUrquahart’s
Worcester Sauce is so full-bodied,
rich and strong that it is the most
economical Sauce on the market
to-day beyond a single question.
It is matured for months before
bottling.  Profitable, palatable.
Made in England and bottled
there. Remember a woman’s
weakness, ‘‘economy,’”’ and ad-
vise her to try

MacUrquahart’s
Worcester Sauce.
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