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Not doing their share now

Consumers should 
object to bad ads

By MIKE SAVAGE
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"How to get better advertising" 
included representatives of 
sumer protection agencies at the 
federal, provincial, and municipal 
governmental levels.

Tom Rimmer of the Better 
Business Bureau charged that "1 
don t think you as consumers are 
doing your job." He said his office 
receives about 75 complaints a , ,
day. but they could use a good deal ™ against misleading ad- 
more. Referring to the fat® that the !" advert,ser wishes

bureau is not a law enforcement 1 ? d crkedlt !° a customer- ‘he 
agency, Rimmer said "we have no ?h advertiser to admit

no the whole cost and terms of the
He said that "false, 

misleading, or unsavory ad­
vertising is restricted by law. 
Walker said "we have ways and 
means of controlling advertising 
without interfering in 
marketplace." He 
elaborate.

Bob Oliver of the Advertising 
Advisory Council said "we have no 
legal authority at all." He said "we 
only touch on specifics in ads "

A member of the audience, asked 
Oliver about a quotation from The 
Bible in an Alka Seltzer ad — “Man 
does not live by bread alone." She 
said she complained in June to the 
company and the ad is still on the 
air. Oliver said the company would 
probably not pull the ad off the air 
until sales start to drop.

"• would stop putting food in 
glaze pottery" said Jim Kokesh of 
the federal department of 
sumer and corporate affairs. He 
said "there has already been 
death caused by the lead leaking 
into the food."

turns thecon-
govern­

mental agency responsible for the 
complaint.

Another speaker at the meeting, 
A1 Walker of the Consumer 
Protection Bureau, said the 
Consumer Protection Act of 1967 
was enacted to protect the con-

teeth, but we have a mouth — and a 
big one." credit

Chartered Accountancy
The Look 

of Leadership!
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The qualities of leadership show up in men 
who have chosen Chartered Accountancy as 
their profession, since those who are resource­
ful, have a keen analytical sense, enjoy meet­
ing and working with people and can stand 
strong on their convictions, are the business 
leaders of to-day. As a Chartered Accountant 
you may apply your talents in a public ac­
counting practice, in industry, education, or 
government. Each avenue provides rich re­

wards for the diligent, for the Chartered 
Accountant is a key-man in to-day's business 
and financial world.
Among the many firms of Chartered Accoun­
tants who employ CA students are those 
participating in this advertisement. These firms 
and others are interviewing on your campus. 
The names of most local CA firms are listed 
in your yellow pages under the heading,
Accountants—Public.
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Kokesh said that any complaints 
concerning products or advertising 
should be directed to Box 99, Ot­
tawa. If the complaints are valid 
they are dealt with promptly and 
action is initiated against the 
advertiser, he said. Complaints 
can also be directed to room 706, 
■180 University Ave.. 369-3344.

Clarkson, Gordon & Co.
Offices across Canada

Deloitte, Plender, Haskins & Sells
Offices throughout Canada and associated 

firms throughout the world

McDonald, Currie & Co.
Offices in Toronto and other principal cities 

throughout Canada

Price Waterhouse & Co.
All Canadian offices

Laventhol Krekstein Horwath & Horwath
Located in Toronto and Montreal

*E-5 .Peat, Marwick, Mitchell & Co.
Openings in 20 offices from 

in Canada
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coast to coast
Charcoal-Broiled Sizzling 

Served in Burgundy ) 
and succulent ROAST i

STEAKS 
Wine

Entertainment nitely in the 
UPSTAIRS VENETIAN LOUNGE & 

BAR
Appearing Nitel>

Riddell, Stead & Co., Char ered Accountants,
1 5 offices in C inada

Starkman, Kraft, Rothman, Berger & Grill
Suite 601-3101 Bathurst Street. Toronto 19, 

Telephone 782-1155

G. H. Ward 8z Partners
Twenty offices in Ontario

Peter & Sonny & Co.
Steele’sThorne, Gunn, Hellivveli 8z Christenson

Recruiting students fp our offices in 
all major Canad tn cities

TAVERN—RESTAURANT
349 YONGE STEM 8-5180

( Fully licensed)

Green Bush Inn
Winspe/ r. Higgins, Stevenson & Doane

Placemei s available in 1970 at over 40 offices 
across Canada. 36 Toronto Street, Toronto

YORK UNIVERSITY
Nov. 10 - Nov. 14

Check with placement oft"'- 
requirements of each firm campus recruiters, a local firm of CAs, ask your 

placement officer, or write directly to :

The Institute of
Chartered Accountants of Ontario,

69 Bloor Street East, Toronto, Ont.
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