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with the provisions of this Code. The following provisions govern the
application of Article VI of the General Agreement in so far as action is
taken under antidumping legislation or regulations.

Article 2

Determination of Dumping

1. For the purpose of this Code a product is to be considered as being
dumped, i.e. introduced into the commerce of another country at less than
its normal value, if the export price of the product exported from one
country to another, is less than the comparable price, in the ordinary
course of trade, for the like product when destined for consumption in
the exporting country.

2. Throughout this Code the term "like product" ("produit similaire")
shall be interpreted to mean a product which is identical, i.e. alike in all
respects to the product under consideration, or in the absence of such a
product, another product which, although not alike in all respects, has
characteristics closely resembling those of the product under consideration.

3. In the case where products are not imported directly from the country
of origin but are exported to the country of importation from an intermediate
country, the price at which the products are sold from the country of export
to the country of importation shall normally be compared with the com-
parable price in the country of export. However, comparison may be made
with the price in the country of origin, if, for example, the products are
merely trans-shipped through the country of export, or such products are
not produced in the country of export, or there is no comparable price
for them in the country of export.

4. When there are no sales of the like product in the ordinary course of
trade in the domestic market of the exporting country or when, because
of the particular market situation, such sales do not permit a proper com-
parison, the margin of dumping shall be determined by comparison with
a comparable price of the like product when exported to any third country
which may be the highest such export price but should be a representative
price, or with the cost of production in the country of origin plus a reason-
able amount for administrative, selling and any other costs and for profits.
As a general rule, the addition for profit shall not exceed the profit normally
realized on sales of products of the same general category in the domestic
market of the country of origin.


