_export sales of Canadlan goods and services

. The program accompllshes this by sharing th
costs of achvmes that companies normally
‘could not, or would not, undertake alone. Thls
reduces the nsks firms face in penetratmg a

; forengn market. IR PEY ‘

:f;Through refundable contnbuhons, PEMD
covers up to 50 per.cent of partlclpahon costs :
;m commerclally oriented trade promohon activi-
‘ties. ITCs are responsnble for approvmg the fol-*
' lowmg mdustry -initi 3 led ivities:

P ;N / . : : .
pamclpatuon in recogmzed'fanrs outsnde

h ITCs ca provude mformatron
i_and referrakl for compames mterested in PEMD :
 support_fo 'other i :

1] mcludmg.

speclal programs for non- profit, n‘on-sales
iorganizatlons, marketing boards and .age
] (for the beneht of their embers) /w 4t

nnovahve marketmg prolects, ond/




