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Mr. Philip E. Layton, of Layion Brus., Montreal, and a
much.appreciated customcr of our bouse. vibited us during the
Toronto Exhibition, and told us -Ihai our adverlising os gcod. "

If that be the case, i: is simply because THE GOOD-
NESS 0F THE PIANO bas been the inspiration.

Adverising did flot -MAKE" the Masos & RiFch
Piano goodness is its foundation stone, and adveitisirg is but
the message that carrnes the nouis ol this goodness to every
nook and corner of this great country.

Our advertising lets the people know bhat the Mason &
Risch is popular, but it is the piano ilself that proves to ail
WHY it is popular.

And whîle we are proud that our advertising pleases,
there is another feature of it that arouses a more serious and
earnest prîde. We are proud of out ailvertising because it is
more than pretty. or strong, or rffeciive it is the TRUTH-
TELLINO advertisisg. Wbuî we Pav of the Mason & Risch
Piano in our advertisîng is baser] absolstely on wbat the Maton
& Risch Piano is. Our adverti>irg wîiI evns advertise wbat
the Piano wîii ver [y.
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