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A Market Leading to cherf Markets.

by Etienne Sum Wah, Export Financing Division, Department of Foreign Aﬂairs and International Trade

The United Nations [UN} system is made up of 50 agencies and organ/zcnons specializing in specific
activities and requiring specific goods and services. There are many opportunities for increased sales by
"Canadian businesses, which currently supply only 2 per cent of this nearly US$2.5-billion market. The UN
system is also an excellent jump-off place for businesses to access a wider market in the countries where UN
agencies operate. :
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