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TWO BRANDS THAT PAY.'

YHE Oaford Manufacturing Coa., Oaford, NS, who have
1 been making homespuns for 27 years, would not think
of doing business without a trade mark. They weave a white
tape in the ends of every web, and have talked tins up for some
years  Theresultss that buyers now look for the tape, which 1s a
puarantee that the goods are serviceable . that they are all pure
wool and ro shoddy. Time and again unscrupulous dealers
have sold goods, saying they were made by the Oxford Co., bat
now buyers generally look for the tape.  The president of the
company informed Trr. Rivaew that this mark was now one of
their most valuable assets.  They are now esending their busi-
ness west. Empeoved machineny has enabled them to increase
their capacity, and they hope soon to have their goods on the
shelves of the best business men Western Canada.  Through
thar exertions the breed of sheep in that part of Nova Scotia
has been materially improved.  “T'he salt sea air seems to have
a beneficial effect on the woul, for it makes soft, good wearing
tweeds,

MacDougall, Barrett & Co., wholesale woollens, Monticeal,
have taken up the trade mark question since ‘I'nig REview drew
the attention of business men to it. They resolved to try the
cvperiment. “They took a fine serge and stamped 1t thus :

TRADE
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cvery two and a hal¥ yards on the back of the web. They
advertised the brand and the results exceeded  their eapecta-
tions.  Before the goods were in stock they had constant in-
quiries for them, and they are now 1o be seen in nearly every
tawn in Canada,

The moral to be detived from these for manufacturers and
dealers who have a good thing is to give it a distnguishing
rame s advertise that name, pointing out  the good qualities of
the agticle, first to the trade, then, as the demand grows, adver-
Use o consumers.  Never on any account let the quality de-
preciate, bt rather improve the value. Many a good business
has been raned by aot heeping up the quality, Once conlidence
is lost 33 hand to regam ut

PLATED NOVELTIES AS A SIDE LINE.

Wood Bros & Co., dry goods, Halifax, have made plated
stherware novelties a featare of therr Chastmas trade during the
last few vears, and they el T Review that it has been an
attrctive aud profitable side line.  Their stock for this year was
opened Nov. 1 and i a few days they made numerous sales.
Being lavanes. they get good profits on them, and being
novelties, there s dess chanee for competitons 10 cut prices
They have a speeral show case placed just at the entrnce to the
store, where the contents cannot fail to draw customers o look
at them, 1 not 1o han
Spooliy e sels, critels

Phete are no staples thown, such as

Fhese goods belong to the resular
jewellery or hardware trades. Nothing but noveluies are handled.
These mclude pin avs and boaes ol vanous designs, pin
cushms, petlume bottdes, glove bones, rose glasses, cte., all of
whih Lidies dearh v o have on their talet 1ables, There

are also a few gentlemen’s articles, including smokers’ ay |
shaving sets.

Wood Bros. & (o bought their stock in New York, but ...
the suggestion of ‘Tur Review, I'he Toronto Silver Plate Co
Toronto, who are in this business entensively, have prepared .
special assortment of novelties, which include those mentioney
above and a number of others. They run in price from $1 up
wards each article, chiefly $1. 50t0$3.  Theycan be retailed an
3oto 75 per cent. profit.  Care should be taken in selecting
articles suitable for the locality, and not to buy too largely until
the demands are better known, though these articles will sell
at any time,

A REGISTERED BRAND,

Registered and unregistered brands are increasing in num.
ber.  On March 2ud, 1893, the * Elysian Nursing Vest” was
registered by S, Lennard & Sous, Dundas, Ont.

Already these goods have become well-known to the trade,
and jobbers are finding them a paying line.  Retailers will
time find an increasing demand for them.

The point in handling a garment which has a distinctive
name is that if it gives satisfaction the lady using it will ask for
another and will recommend it to her friends and neighbors,
"This could not occur unless the particular article had a name
which distinguished it from all other articles of a stailar make
or for the same purpose.

A brand that is advertised will not always pay, but it will
pay highly if itis on an article that the public want and in
which they may place confidence.

EXPECTS A TITLE.

Itis expected that Hon. Senator Sanford, Hamilton, will
shortly receive a title.  He is head of an extensive ready-made
clothing manufacturing house and proprictor of a number of the
tetail clothing stores known as “Oak Hall”  As these titles go
nowa-days no one hetter deserves it.  He has spent time and
moncy freely for his party.  He has entertained the political
leaders handsomely at his fipe residence, “ Wesanford,” in the
** Ambitious City,” and at his delightful summer home in Mus.
koka, of which we read so much in The Empire last summer,
The dry goods trade, when the time comes, will no doubt feel
complimented that one of their number has been further
honored.  Mr. Sanford is now in England with Sir John
‘Thompson, but it 1s not likely that any announcement will be
made just yet.

A LADIES’ TAILORING DEPARTMENT.

McPherson & Freeman, Halifax, established a Iadics’ tailor-
ing department last spring.  They sccured the services of a
high-class cutter, Madame Macdougall, who is considered one
of the best in Canada.  “They made up their minds to cater to
the best tade only.  The results so far have been most satisfac-
tory. “Tney have worked up a good conncection, and it is
steadiiy increasing.  They have the profits on the material used,
and on the dressmaking as well, and these profits are better than
they could make if they sold the material alone. Many of the
customers go to Madame Macdougall first to get her to help
them select the goods, and do not qquestion the prices. Madame
Macdougall works on the Kellogg system.




