JANUARY 30, 1908. THE FARMER’S ADVOCATE.
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TELEPHONES pgii ' 98

FOR FARMERS T
AND RURAL : & ' No doubt you have already

this season read the enticing adver-

LINES = 1 | tisements of other Cream Separator firms.
What we want you to do is to
test our machine on your own
farm, and buy it if it suits you.

Telephones and Telephone
Supplies for cities and villages.
A full line.

WE ARE BUILDING UP A 4 Tllﬂ 3 T :
NEW CANADIAN . o
INDUSTRY? WALL TELEPHONE, MAGNETO TYPE.
[ .

Canada has one telephone to every 175 inhabitants.
The United Btates has one telephone to every 16 inhabitants. Cream Sepa,rator is sent on free trial. NO

Thousands of homes in Canada are in need of telephones. Do not think s 1G NI NG R!QUIRED : UNT|L ‘

that a telephone is a luxury. A telephone is a neocessity—in case of sickness,
accident, social and neighborly intercourse, business. s ATlsFl ED
L]

A telephone costs but little money. It will save you the price several : i .
times over during the first year you have it. 1908 Calendar will be sent free “on

Why not join with your neighbors and own your own neighborhood, city %
or village telephone system, control it youraelves, and have good telephone request.
gervice at a fair price ?

We furnish full information free. . . ‘ e d -
All our goods are first-class and fully guaranteed. R| A' LIS‘G[ & ; cn" L'mltad’ ‘ ‘.
Canadian Independent Telephone Co., Ltd.; Stewart St., Toronto, Ont.

96 DUNCAN ST., TORONTO.
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\WE FEEL VERY SURE THAT .
£ CAN SHOW YOU How TO T F
3;ELFA;RT'|L(ZER S ake a Look a'l a Farin

WITHOUT GREAT EXPENSE SO Fellce Worth Buildmg

VOUR LAND WILL PAY

CoNngulT us FREE LY I,T 3 Ideal is the recognized standard fence for Canadian Railways. Railroads build fences for

OouR BUSIN ESS5 TO K NOW permanence. Canadian farmers are buying more Ideal Fence to-day than any other make.

i a f::I\: ANSWERED E  They keep our two factories busy, turning out fence at the rate of 30 miles a day. You

ENQUIRIES FREEL e | .co this fence everywhere you go. You know there must be reasons. Just take a good
AGENTS WANTED F OR look at it as shown above and read the argument for buying

TERRITORY NOT TAKEN up

e WA FREEMAN CO. | |MITED
HAMILTON ONTARIO

N
o .
. Looks strong, doesn’t it? It #s strong. It's made to last. All made of No. 9 hard steel wir

A no t h e r cha.-m plon both horizontals and uprights.l Teavie:i.t fence wir;es used. It adjusts itself in extremes o
temperature. That's why Ideal fence always stands up erect. The lock which is used at

Evapo I‘atOI‘ V|ctory I .very intersection of wires is shown in lower left hand corner. Neither climbing over nor

horning, nor crowding, nor anything else can make the wires slip. Itis not a fence that gets

holes in so cattle and horses can poke their heads in and hogs root their way through. You

can't tell about the galvanizing from looking at the picture but look at the fence itself for

that. More heavily galvanized than any other. Easy to build, fits any surface, hilly or level

People who have investigated it ting. Different
Is the Argument sound? :&ic..’Tivly o many rizes, %o suit
are buying it. Take a little time to think of the essentials of good fencing before you buy. 1 kinds of
The 1deal has all of them. Weknow you’ll want Ideal when you know about it. Write

for our book about fencing, FRE E:

THE McGREGOR BANWELL FENCE CO., Ltd..
Department B. Walkerville, Ontario

THE IDEAL FENCE CO., Ltd.
9% of the prizewinners at the Vermont Maple- Depaciment B, A
g' Convention, held at Rutland, Vt.,

Jan. 6th and 7th, '08, used the th.mpion Evapo-
rator. If interested. please write for catalogue

THE GRIMM MFG. CO,
58 Wellington St., Montreal.

When Writing Advertisers Kindly Mention ‘‘ The Farmer’s Advocate.”’




