8 THE STAMP REPORTER.

mittee in charge to handle that
part ofthe Fund coming from
Stamp Collectors of America.
Stamps received will be disposed
of by auction and the proceeds
added to the Fund. All con-
tributor’s names will be sent to
the Navy Department at” Wash-
ington, when the Fund is closed.
About $125,000.00 has already
been raised.

—

Press Review.

The Boys Own Philatelist for
May is indeed a great improve-
ment over the former issues. It
contains some cuts and very good
reading matter.
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The Philatelic Bulletin for
May contained a very good
article “‘United States’ Stamps
and American History”’, by J. L.
R.,which with the regular notes
and monthly review made up a
very good paper.
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The Revenue Philatelist in its
second quarter is a fine one.
The half tones accompaning
this magazine is well worth the
subscription price without con-
sidering the valuable articles and
and lists of the Revenue Stamps
of the world.

. % £ » 2
The Ontario Philatelist is go-
ing ahead fast underthe manage-
ment of Mr. Widdicombe. The
June number was a very good
sample of an up-to-date stamp
magazine,
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The Perforator under the
management of Mr. Stowell still

keeps up its record and its com-
ing always noted with pleasure.
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The Montreal Philatelist one
of our new Canadian Monthlies
is progressing very well under
the guidance of Rudolph C.
Bach.

The Pennsylvania Numis-
matist a new monthly in the in-
terests of Coin collecting is pub-
lished by the Johnstown Stamp
and Publishing Co. It is the in-
tention of this irm to make it
interesting as well as valuable to
this branch of collecting.
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Other papers received are:—
Der Briefmarkenhander, Stamps
(England), The Advocate, Tex-
an, Philatelist. Evergreen Phila-
telist, Bay State Philatelist, The
Metrepolitan Magazine, The
Melita Philatelic, Chronicle &
Advertiser, Boston Stamp Book,
Montreal  Philatelist, Inter-
national and Junior Philatelist,
Eastern Philatelist and the Pat-
r10t.
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Important Notice!

After August 1st, 1898,
the advertising rates will be

90c PER INCH; s $400 PER PAGE

Unless by contract when
special rates will be given.

Dealers had better make
contracts at the old rate,

30c PER INCH ; $2.50 PER PAGE, AT ONCE.
GEQ. BRADLEY, Publisher,

BOX 94, ST, CATHARINES, ONT.



