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GOOD ADS

If you are using one paper it is desirable to use good copy in your ads.

If you are advertising in fifty papers it is fifty times more important
to have copy that will ¢ do business.”

Poor copy wastes space.

Space costs money.

I make it my business to prepare copy that pulls business, N
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N If you are advertizing in a dozen papers it will pay you to pay my prices. 2.
7 If you use fifty or more papers, the original cost per paper is light, R
<>>' [ furnish original drawings, cuts, and electros. K{%}
4 I claim to have made a success of the illustrated ad in Canada. )
N . %
% [ want to correspond with advertisers who want good copy and appre- Kﬁ?
R\ ciate the fact that goodness and cheapness seldom go together. V2,
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Gigars, Cigarettes,
Tobaccos, Pipes.

If you handle these lines it will pay you to buy from us. Our range is admittedly the
most complete in Canada. If our Travellers do not reach you call on us when in
the city.

ANDREW WILSON & CO.
43 Yonge Street, C~TORONTO.
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Caveats, Trade Marks, Design

Patents, Copyrights, Etc.

Correspondence Solieited

JOHN A, SAUL

= e 5 CAA T L=
s RN FURESCO. L NI .
< ELIET  RRES FONV, ON Ty LeDroit Building, Washington, D.C.




