
II. Overview of World Trade Developments

Table 2-1
World Merchandise Trade by Region and Selected Country (US$ billion and %)

Imports

Annual percentage change
Exports

Annual percentage change 

2006 2000-06 2005 2006

ValueValue
2006 2000-06 2005 2006

10.8 13.4 14.315.4 12,080.013.711.011,762.1World
7.1 13.7 11.22,546.213.211.71,675.2 5.4North America

13.7 10.61,919.6 7.310.7 14.54.81,037.3United States
6.5 14.8 11.2357.37.813.55.8Canada 387.6

12.5 15.36.617.0 268.213.17.0250.3Mexico
22.9 17.5350.7 9.220.324.513.8426.2South and 

Central America
7.0 16.9 14.088.522.6 16.2Brazil 137.5 16.5

9.9 14.111.112.7 5,218.48.64,956.8 11.1Europe
13.99.44,743.3 10.812.410.9 8.04,526.6EU-25

8.6 17.110.614.6 910.26.71,112.3 12.4Germany
17.09.1600.8 9.815.3United Kingdom 7.6 10.6443.4

7.0 5.87.9533.86.9 2.5 5.8490.1France
13.38.310.6Italy 9.8 436.1409.6 9.3 5.5
10.411.812.67.0 318.8Spain 206.2 10.2 5.5
30.824.2 28.7163.919.3 32.9 25.0Russia 304.5
15.820.3Africa 14.416.0 29.7 21.0 289.8360.9
24.0South Africa 16.577.3 17.358.4 11.8 11.9 13.1
13.918.7Middle East 14.319.2 373.4644.4 15.7 34.7
15.916.53,023.1 12.3Asia 3,276.1 11.9 15.7 17.6
20.0China 17.623.3969.1 25.4 28.4 27.2 791.6
12.113.37.2Japan 647.1 5.1 5.2 8.8 577.5
25.1India 40.622.5120.2 19.0 30.2 20.8 174.4
17.113.0NIEs 844.0 8.69.1 11.8 15.3 786.9
16.7Developing

economies
18.04,274.0 14.2 3,749.0 12.922.1 20.0

Source: WTO Statistics, April 2007

continued to exceed its import growth by a wide 
margin. As a consequence, China’s merchandise 
trade surplus reached a record US$ 177.5 billion.
It is important to note that, in the second half of 
2006, Chinese merchandise exports exceeded those 
of the United States, but for the whole year U.S. 
exports still exceeded Chinese exports. Therefore, 
it is likely that China will surpass the U.S. as the 
world’s second largest exporter in 2007. The dollar 
value of Japanese merchandise exports grew by 
nearly 9 per cent in 2006 but continued to lag 
behind the expansion of world exports (15.4 per 
cent) and its own import growth (12.1 per cent).

As in 2005, Africa’s merchandise exports (21 per 
cent) increased faster than imports (15.8 per cent). 
At 3.0 per cent, Africa’s share in world merchan
dise exports reached its highest level since 1991. 
Although oil exports played an important role in 
boosting Africa’s export growth, non-oil exporting 
African countries increased their exports by about 
16.0 per cent as well. South Africa, the regions 
largest merchandise trader, saw a rise in its 
imports of 24 per cent while exports advanced 
by 13.1 per cent.

As in 2005, South and Central America’s merchan
dise export and import growth continued to
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