
Coeur d'Alene and Sandpoint areas, largely as a resuit of increased Canadian

traffic ini the early 1990's.

This data clearly demonstrates the transformation of the retail industry

within the Inland Northwest since the FTA. H-istorically, U.S. retailers have

largely ignored Canadian shoppers. However, with the introduction of the

FTA, NAFI7A and the GST many retailers and commuxdties have been jolted

înto recognizing a largely untapped market. While local retailers have been

soznewhat slower to respond, national retailers suich as Walmart and Payless

Shoe Source have been quick to gain access. Walmart lias located new stores

in Wenatchee, Omak and Colville over the past three years, and recently

opezied another in Saudpoint, Idaho (an event which our research ailowed us

to predict onue year before the officiai. announcement). Similarly, almost

every Washington border town contains a PayWess Shoe Source. To the

aconouxic geographer, this is a dlassic case of "interceptor ring theory":

provide a wide selection of inexpensive merchaudise ou a major

transportation artery between the customer (Canadian shoppers) anid the

niearest large retail center (Spoan/Coeur d'Alene) (Nelson, 1958).

lIn 1994 we conducted a sur<vey of Cauadian ehoppers to better

understan4 the cross bordier shoppinig peoeo aigpaewt h

region. A total of 380 questionnirswe itbud,6ofhc ee

ret e 4givig u aresoe rateof 17.6%. lhuhSpkn a


