
eince, makes no provision for a lean period to ome andc
wben that'tirne clees arrive, as it inevitaýbly does, he is
"broke" or practically sa.

If we take this view of after-the-war conditions, what
can any whai.esaler, jobber, manufacturer or financier do
even at the present late moment to forestali considerable
los. in the lean years ta, corne?

The inost effective way is ta refuse ta grant any credit
~at all frora now on. Unfortunately the banks are the
only favored institutions who can adopt tliis radical meas-
use to protect themselves, and they are doing it with a
vengeance. Witness your futile efforts to barrow any-
thn even on standard 6tocks and securities at the pre-
"nt time. Witness the drastiç rules pass-ed by theinfu
ential banks in New York City, under which brokers are
no longer permitted ta carry stocks and securities for
their clients by borr>owing on them frorn the banks.

Unfortunattly the whole.saer and manufacturer are
flot in this enviable position. What can they do to pro-
tect themselves?

Discriinhation is eurd
My answcer is a very simple one, viz. : merely by thor-

oughly assailing each individual account on their books
and weeding out those that do not intrinsically stand the
acid test. The trouble is, with the majority of men in
this class,* that they do not apply the acid test; they get
soin. general information about their customer compiled
in a haphazard f a-shion, and for which they pay practically
nothing, and this information does not contaixi the sliglxt-
est quantity of basic data as ta, the true condition of their
custamners' affairs. On receipt of this information they
perform smne mysteriaus and unfathomable mental gYm-

natcas a resuit of which the customer is either grant-
ed <r refused credit.

If 1 happen ta, be in the wholesale dry goods business
and amn depending on the information supplied to me b
my competitors as to their exper ece with a particular
custorner, in aine cases out of every ten I arn going t, bic
left sadly-but more wise-in the iurch. Depeadence on
tlhese sources of information are nearly always fatal, b.-
cause thy ar directly opposed ta the fundameatal prin-
ciple underlying ail business, viz: the innate selfishncss
of the individual. He believes in protecting himself, or
bis bouse, first, Last .and ail thé turne, not cariag how his
sw>mpetitors suifer s-o long as he is protected, and if he
did net observe this basic principle lie would not remnain

The. constant figlit of ail reputable credit agencies
(and by these 1 mean, those that recognize the falsity of
te former associations while they thernselves -are or-

g-anzed on a strictly business basis) i. to educate cçedit
mien to, payiag real moaey for real, dependable and basic
credit information. Unfortunately they have been edu-
caed ta, pay com~paratively aothing for this information
and the. information <obtained in this way is cqrresponding-
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